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EXHIBIT C
REQUEST FOR PAYMENT FORM

HILLSBOROUGH COUNTY ECONOMIC DEVELOPMENT DEPARTMENT
P.O. BOX 1110, TAMPA, FLORIDA 33601

(813) 272-6212

EDC:   Tampa Hillsborough Economic Development Corporation DBA Tampa Bay Economic 
Development Council
PROGRAM: Economic Development Services

REQUEST NUMBER:  3      MONTH:  April June 2023        AMOUNT: $ 112,500

FINANCIAL STATUS REPORT
BUDGET CATEGORIES TOTAL ANNUAL  

APPROVED    
BUDGET

EXPENDITURES REMAINING  
BALANCE       

$CURRENT   
REQUEST     $ 

YTD 
REQUESTS $

Economic Development Services
Program @ $112,500 per quarter

Up to $450,000
Annually during the 

Term

$112,500 $337,500 $112,500

TOTAL Up to $450,000* $112,500 $337,500 $112,500

*Up to $450,000 for the annual period during the Term

I certify that the service covered by this request have been provided to the County in accordance with the terms and 
conditions of the Agreement and that the documentation provided in the attached Performance Report is true, 
accurate, and complete. 

                                                         President & CEO               ___________
Authorized EDC Signature Title Date

===============================================================
FOR COUNTY USE ONLY

ACCT CODE  00004.165011.582990.5520 Supplier #: 1023335    
P. O. #                                                   APPROVED: __________________                                             

I verify that Hillsborough County (based upon certification of EDC Official) has received the goods and/or 
services.

TYPE OF REVIEW          APPROVED       DATE
FISCAL                                                    _______________

PROGRAMMATIC                                                     _______________

                                                                                           _______________
Jaksa Petrovic, CEcD, EDFP
Acting Director
Manager, Corporate Business Development
Economic Development Department

COMMENTS: Payment shall be made within fifteen (15) business days after approval of such request by the 
County.

223201044

Ronald Barton

09/01/23

Petrovic, Jaksa August 1, 2023 
 Petrovic, Jaksa August 1, 2023  



EXHIBIT D PERFORMANCE REPORT

EDC: Tampa Bay Economic Development Council

PROGRAM: Economic Development Services 

REPORT PERIOD – October 2022 THROUGH June 2023 

PERCENTAGE OF AGREEMENT COMPLETED:  75% 

I. ACCOMPLISHMENTS:

o Direct Outreach
Connected with 112 business through BRE efforts
Provided community information and competitive data for 91 
relocation and expansion projects
Conducted 18 site visits with prospect companies looking to relocate 
or expand to Hillsborough County.

o Community Outreach
Canadian Consul General Visit – April 17 
Q1 Tampa CBD Leasing Agent Meeting – April 18
Q1 East Tampa Comps Luncheon – April 19 
2023 MakeMore on the Road Series – May 3
Speaking engagement: SOF Week panel, “Doing Business in Tampa 
Bay” – May 8
SOF Week – May 8 – 11 
Speaking engagement: Tampa Bay Wave Diversity Accelerator Kick-
Off Reception – May 8
Speaking engagement: FEDC Annual Conference, Federal Acts Panel 
– May 9
Tampa Bay Chamber, Coffee & Connections – May 10 
Experience Florida Program reception – May 16 
PoweredUp Tampa Bay Tech Fest – May 17 
Team Florida Board Meeting – May 22 
Sysco Tampa Groundbreaking Ceremony – June 6 
Speaking engagement: Titan American Leadership Conference – June 
9
CREW Economic Summit – June 13 
Speaking Engagement: Greater Tampa Realtors – June 15 
BAMA Annual Awards Banquet – June 15 
Q2 Tampa Bay Tech Member Social – June 15 
Speaking engagement: Tiger Bay Club – June 16 
Penske IT Development Center Expansion Ribbon Cutting – June 20 
CoreNet Tampa Chapter Event – June 21
Downtown Partnership Annual Luncheon – June 27 

Year to date Report period April - June 2023



o Conferences & Events
Global Tampa Bay FDI UK Mission – London UK., April 11-15
IAMC Spring Forum – Biloxi, MS., April 2 - 5
Select USA – Washington D.C., May 1 - 4
Florida Economic Development Council Annual Conference –
Orlando, FL. May 8-12
Team Florida New York Mission – New York City, NY. May 17-19
IAMC London Forum – London, UK., June 6 - 9

o Website
Continuously updated TampaBayEDC.com web site.
53,978 new users visited web site through Q3FY2023 – 90% of goal 
for year
Added new reports and data to market intelligence section
Migrated our Google Analytics over to the new GA4 platform 
Posted news releases and coverage about EDC initiatives, Investor 
news and project announcements. 

o Marketing and Public Relations
Ran campaigns targeting out of market companies in the EDC’s target 
industries and strategic growth areas on LinkedIn. The campaigns 
received 122,712 impressions, 384 clicks, and 71 reactions. 

o E-Marketing
Produced and e-mailed three monthly newsletters 3,000+ 
stakeholders in Tampa Bay and beyond.

o Media Relations
Developed and maintained editorial content calendars.
Pitched stories and distributed releases to local, national 
and international media outlets

203 total media placements through Q3FY2023 - 81% of goal
Secured coverage in local print and online media (Tampa 
Bay Times, Tampa Bay Business Journal, Tampa Bay 
Inno, 83 Degrees, Business Observer, ABC Action News, 
WTSP/Tampa Bay’s 10, FOX 13, Florida Trend)
Received coverage in national and international media (fDi 
Intelligence magazine, Site Selection, Yahoo!)

o Advertisements
Advertorial on why manufacturers choose Tampa ran in Smart 
Manufacturing Engineering and on SME.org. This opportunity was 
provided by Enterprise Florida 



Participated in Florida Trend’s special section, Leadership Insights: 
Economic Development Organization Presidents, a two-page spread 
with a Q&A and full-page ad that ran in May
Full page ad ran in Site Selection’s annual Florida Spotlight feature in 
the May print issue. A banner ad also ran on the website. 

o Social Media
Daily posting activity on Tampa Bay EDC’s social media channels 
(Facebook, LinkedIn, Twitter, Instagram); weekly posts on Make It 
Tampa Bay’s social media channels (Facebook, LinkedIn, Twitter, 
Instagram)
30,124 total followers on Tampa Bay EDC social media channels 
referenced above through Q3FY2023 (100% of FY2023 goal.)
1,045,318 social media impressions through Q3FY2023 (104.5% of 
1,000,000 annual goal)
Published new videos, local business news, media coverage, project 
announcements, and hot jobs of the day on social media channels.
Participated in National Economic Development Week, May 8-12,
2023.

o Marketing Toolbox
Published the following research reports in Q3FY2023:

March 2023 Workforce Report 
March 2023 Industry Report 
April 2023 Workforce Report 
April 2023 Industry Report 
May 2023 Workforce Report 
May 2023 Industry Report 
Q1 2023 Housing Market 
Q1 2023 Real Estate Market 
Q1 2023 Cost of Living Index 
Q1 2023 Cost of Living Map 
2016-2020 Tampa MSA In-Migration Flow

o Events 
Meet the Projects – April 6, 2023

o Talent Attraction
In partnership with Visit Tampa Bay and Hillsborough County, 
launched the 2023 Make It Tampa Bay talent attraction digital ad 
campaign in March
The campaign targets young professionals in Boston, Chicago, New 
York and Washington D.C. to generate awareness about why Tampa is 
the ideal place, to live, work, and build your career or business 



The campaign ran on a mix of media channels including video in 
office buildings, coworking spaces, popular connected TV 
programming and podcast sponsorships that target key industries with 
audio messages. Also, the campaign can be found on digital displays, 
paid social and paid search that directs career advancers to 
makeittampabay.com
The bulk of the campaign ran mid-March to mid-June, however, social 
media and search advertising will continue through the end of the 
fiscal year
Campaign results as of 6/11/23: 

Website traffic: 
• March 13th – June 11th (bulk of campaign) site 

traffic is up 139% in users vs. Period prior, 
December 12th –March 12th  

• 39k users vs. 16k users 
• Top metros include Washington D.C., New York, 

Chicago, San Francisco, Boston 
Total impressions: 

• More than 43 million across all channels.

PROBLEMS: No problems to report

III. STATUS REPORT ON PROVISION OF SERVICES: (include report period and
year-to-date)

UNITS OF ANNUAL YEAR
SERVICE PROGRAM REPORT TO % OF GOAL
PROVIDED GOAL PERIOD DATE COMPLETED

  Economic Development 4 Q3 3 75%

Services - Base Work Program

IV. OTHER COMMENTS:

SUPPORTING ATTACHMENTS: See Exhibit A, Scope of Services, for 
detailed deliverables, benchmarks and performance measures to be part of each 
Performance Report. For specific activities, include applicable accomplishments 
such as number of missions, conferences, publications, meetings, and other
measurable steps. The Performance Reports should outline the work plan efforts
and quantify the results for the reporting period. Additional Financial Reporting 
and documentation is detailed in Exhibit B.



OBJECTIVE/STRATEGY Activity /Deliverables Completion Date Q1 Actual Q2 Actual Q3 Actual Q4 Actual Total % of Goal YTD Status Comments
 

Job Creation 2,250 Announced Jobs  189 431 175 795 35% In Progress See Attachment A  

Capital Investment $100 million $6,200,000 $65,250,000 $500,000 $71,950,000 72% In Progress See Attachment A  

Average Wage 75% above County avg  47% 100% 100% 87% 116% In Progress See Attachment B

Lead Sources % Non-EFI (Goal > 50%)  40% 56% 67% 55% 110% In Progress See Attachment C

New Projects Goal: 80 opened in FY '21 6/30/2023 25 36 30 91 114% Complete See Attachment C
    

Private Investment $1,750,000 or greater 3/31/2023 $624,099 $1,145,737 $408,454 $2,178,290 124% Complete All sources except gov't
 

 

 

Q3 FY'23 Performance Metrics, October 1, 2022 - June 30, 2023 City/County Performance Metrics

Indicator 



A 



COMPANY NEW 
JOBS

CAPITAL 
INVESTMENT

AVERAGE 
WAGE

SERVICE / INCENTIVES TARGET 
INDUSTRY

INTERNAT. LOCATION

Autoslide North 
America2 15 $200,000 $71,500

Provided community overview. 
Shared resource for 

manufacturers including Sales 
Tax Exemption for 

Manufacturing 
Machinery/Equipment and 

Sales Tax Exemption for 
Electricity for Manufacturers. 
Connected with CSTB for job 

posting services. 

Manufacturing Yes Unicorp. 
HC

Corestream1 37 - $76,788

Assisted company in applying 
and securing a quick response 

training grant from 
CareerSource Florida.

IT Tampa

Peak Nutritional 
Products2 100 $6,000,000 $52,000

Assisted company with 
workforce services including 

CSTB job posting services, OJT, 
and PWE training grant 

programs. 

Manufacturing Unicorp. 
HC

Nextech1 37 - $97,000

Assisted company in applying 
and securing a quick response 

training grant from 
CareerSource Florida.

IT Tampa

COMPLETED PROJECTS Q3 FY ’23 (10/1/22 – 6/30/23)

1

(1) Incentive assistance required average wage disclosure
(2) Company self-reported
(3) Company did not self-report. Average wage of primary job function in Hillsborough County used to supplement.



COMPANY NEW 
JOBS

CAPITAL 
INVESTMENT

AVERAGE 
WAGE

SERVICE / INCENTIVES TARGET 
INDUSTRY

INTERNAT. LOCATION

Ridgeline 
International2

30 - $125,000

Provided community overview 
and assistance with workforce 
services including connections 
to CareerSource Tampa Bay for 

job postings and training 
grants; veteran recruitment 

initiatives and programs; and 
university partner connections. 

Defense & 
Security Tampa

Strive Sales2 11 - $68,400

Provided company with labor 
market analysis and businesses 
cost comparisons of different 

communities under 
consideration. Made 

connections with university 
partners to assist with talent 

recruitment. Hosted the 
company for a community visit 

and provided a community 
overview. 

Financial & 
Professional 

Services
Yes Tampa

Versea Health2 40 $250,000 $75,000

Assisted company with their 
property search and connected 
with CareerSource Tampa Bay 
for job postings, recruiting and 

training grant programs. 
Connected to university 
partners for internship 

opportunities. 

Life Sciences Tampa

COMPLETED PROJECTS Q3 FY ’23 (10/1/22 – 6/30/23)

2

(1) Incentive assistance required average wage disclosure
(2) Company self-reported
(3) Company did not self-report. Average wage of primary job function in Hillsborough County used to supplement.



COMPANY NEW 
JOBS

CAPITAL 
INVESTMENT

AVERAGE 
WAGE

SERVICE / INCENTIVES TARGET 
INDUSTRY

INTERNAT. LOCATION

Sysco1 200 $65,000,000 $82,000

Responded to a Request for 
Information (RFI.) Provided 

community overview and set 
up employer interviews. Made 
introductions to Plant City EDC. 

Plant City Ad Valorem Tax 
Exemption. 

Distribution & 
Logistics Plant City

Justworks2 150 - $65,000

Responded to RFP. Host 
company community visit and 

provided community 
overview, university partners 

connections, and set up 
employer interviews. 

Financial & 
Professional 

Services
Tampa

Pitney Bowes 
Inc3 100 - $86,600

Provided community 
overview. Assisted with 

connections to the University 
of South Florida, University of 

Tampa and CareerSource 
Tampa Bay for talent 

recruitment.

Financial & 
Professional 

Services
Tampa

COMPLETED PROJECTS Q3 FY ’23 (10/1/22 – 6/30/23)

3

(1) Incentive assistance required average wage disclosure
(2) Company self-reported
(3) Company did not self-report. Average wage of primary job function in Hillsborough County used to supplement.



COMPANY NEW 
JOBS

CAPITAL 
INVESTMENT

AVERAGE 
WAGE

SERVICE / INCENTIVES TARGET 
INDUSTRY

INTERNAT. LOCATION

Luck Grove 
Telecom2 30 $500,000 $70,000

Assisted company with their 
property search. Provided 

labor market overviews, cost 
of living comparisons, and 
community market data. 

Assisted with connections to 
the University of South 

Florida, University of Tampa, 
and CareerSource Tampa Bay 

for talent recruitment. 

Financial & 
Professional 

Services
Tampa

WellnessLiving2 45 - $70,000

Provided community and 
labor market overviews. 

Assisted with connections to 
the University of Tampa and 

the University of South Florida 
for talent recruitment. Posted 

key positions to Make It 
Tampa Bay social media as 

hot jobs of the day. 

Information 
Technology Yes Tampa

COMPLETED PROJECTS Q3 FY ’23 (10/1/22 – 6/30/23)

4

(1) Incentive assistance required average wage disclosure
(2) Company self-reported
(3) Company did not self-report. Average wage of primary job function in Hillsborough County used to supplement.



B



1 
 

Tampa Bay Economic Development Council
Average Wage Per Job

Q3 FY ‘23

EDC No. Company Name New 
Jobs

Benchmark 
Wage 

Expected New 
Job Payroll 

22-120 Autoslide North 
America 15 $71,500 $1,072,500

22-125 Corestream 37 $76,788 $2,841,156 

19-468
Peak Nutritional 
Products 100 $52,000 $5,200,000

22-123 Nextech 37 $97,000 $3,589,000
22-149 Ridgeline International 30 $125,000 $3,750,000 
22-048 Strive Sales 11 $68,400 $752,400
22-182 Versea Health 40 $75,000 $3,000,000 
22-143 Sysco 200 $82,000 $16,400,000 
22-036 Justworks 150 $65,000 $9,750,000
22-080 Luck Grove Telecom Inc 30 $70,000 $2,100,000 
23-014 WellnessLiving 45 $70,000 $3,150,000 
Total Projects with Self
Reported Wages 695 $74,252 $51,605,056 

22-186 Pitney Bowes Inc 100 $86,600 $8,660,000 
Total Projects with Estimated 
Wages  100 $86,600 $8,660,000 

Total Projects with Self 
Reported & Estimated Wages 

 795 $75,805 $60,265,056 

Average wage of all projects reporting or with estimated
wages = $75,805 

Hillsborough County average wage as of 12/31/21 = $60,753
Hillsborough County average wage as of 1/1/2023  $64,891
# of jobs reporting or estimated at or above Hillsborough 
County avg. wage at time of announcement = 695 

% of jobs reporting or estimated at or above Hillsborough 
County avg. wage at time of announcement = 87%



C



Direct |20

EFI |41

Counsultant|8

Investor Referral | 6

Other |16

91
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