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When Coty first entered the world of
perfumery, rich floral bouquet scents were the

height of popularity.

Coty decided to try something new and
designed a fragrance around a single floral
note, known as a soliflore, which he called

La Rose Jacqueminot.
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To boost the strength of the central
rose note, a combination of new
synthetic ingredients was added to bring

clarity and lasting power to the scent.

At the time, many perfumers were reluctant to
try these new synthetic molecules, but Coty
saw their potential to create a whole new

vocabulary of olfactory experiences.
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Legend has it that Coty got its first big break
when Frang¢ois accidentally dropped a bottle
of La Rose Jacqueminot on the sales floor of
the Parisian department store Les Grands

Magasins du Louvre during a sales pitch.

The broken bottle released its scent into the
air, attracting nearby customers who wanted
to know where they could buy the intriguing

new fragrance.

The incident allegedly earned Coty its first
account with the store, and within months
La Rose Jacqueminot was being worn all over

Paris.
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Following the success of
La Rose Jacqueminot,
Coty went on to launch many

other ground-breaking fragrances

over the next several decades,

including...

LORIGAN
- 1905
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Following the success of

La Rose Jacqueminot,

Coty went on to launch many | g

; ‘

other ground-breaking fragrances

over the next several decades,

including...

AMBRE ANTIQUE
- 1905
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Following the success of

La Rose Jacqueminot,

Coty went on to launch many
other ground-breaking fragrances
over the next several decades,

including...

CHYPRE
- 1917
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Following the success of

La Rose Jacqueminot,

Coty went on to launch many
other ground-breaking fragrances
over the next several decades,

including...

EMERAUDE
- 1921
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Following the success of

La Rose Jacqueminot,

Coty went on to launch many
other ground-breaking fragrances
over the next several decades,

including...

LAIMANT
- 1927
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Coty opened its first boutique in the most
exclusive shopping district in Paris:

La Place Vendome.
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Coty’s new neighbor in the Place Vendéme
was the renowned artisan and jeweler

René Lalique. The two businesses quickly
struck up a creative partnership, with Lalique
designing elegant labels and custom perfume

bottles for Coty’s new fragrances.

These new designs could be mass-produced
at a lower cost so that a growing number
of consumers could afford a piece of

Coty luxury.

Soon, every perfumer was crafting unique

fragrance flacons like Coty and Lalique.

L'Effleurt - 1908

Au Coeur Des Calices - 1912

Cyclamen - 1913

Styx - 1910
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To meet the growing demand, Coty began to
acquire property on the outskirts of Paris and
other regions of France to expand its

manufacturing capacity.

A Coty complex of administrative offices and
production facilities was developed in the
Paris suburb of Suresnes that came to be

known as La Citée des Parfums.
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This early example of vertical integration
allowed Coty to eventually oversee the entire
life cycle of a fragrance, from flower fields, to
manufacturing, to the delivery vehicles that
transported Coty perfumes to

the stores that sold them.

%00 —m—F—"—"—"—"——————1 1910 °* 1930 ° 1960 °* 1990 °* 2020




COTY

SINCE 1904

Coty opened its first international

subsidiaries in Moscow, London,
and New York.

Soon, other Coty locations were opened
in major cities across Europe, North and

South America, and Asia.
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Coty also began to expand its product portfolio,

beginning with face powder and soon after a variety
of other cosmetics and beauty products including

for hair, nail, skin, and men’s toiletries.
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During World War |, demand for

Coty products grew as soldiers

returning from the front lines

across Europe brought back

Coty perfumes and powders as

gifts for the women waiting for

them back home.
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By the 1920s, Coty was a global
leader in beauty, with tens of

millions of devoted consumers the

world over.
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GLORIFIES 7/
Building on the global popularity of its existing L Bl L
cosmetics, Coty introduced the revolutionary
Air Spun Face Powder featuring an innovative
new manufacturing technique that produced
a softer, finer powder than

any other on the market.

Air Spun’s success was immediate, sold
around the world in Coty’s already iconic

powder puff packaging design.
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Following the death of Frangois Coty in 1934,

control of the business was transferred to his first wife,
Yvonne Le Baron, who had played a key role in establishing
Coty during its early years and remained committed to its

SUCcCess.

Yvonne and her second husband, Léon

Cotnareanu, would go on to shepherd the

business through the economic depression

and wartime years of the 1950s and 1940s. < :
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The 1939 New York World’s Fair

included a glamorous Coty Pavilion
known as Maison Coty that featured a
Fountain of Beauty, Hall of Perfumes,a
small theater for screenings, various
displays of products and ingredients,
and a fully functioning Air Spun

microniser.
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During World War I, Coty
adapted to rationed materials
and redirected its manufacturing
to camouflage makeup, insect
repellants, and other wartime

needs.
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The Coty American Fashion Critics’ Awards
were established to help promote and celebrate
American fashion and encourage emerging designers

during the war.

Qz“ It become one of the most influential
A : awards in fashion and helped launch
mencan 3 ’ ‘A .

. . . t 4 t
rashon ClItICS Awards e career of many of America’s mos

successful designers.
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Following the war, Coty raised prices and
modernized its packaging, seeking to rebuild
the brand’s luxury image. Marketing
campaigns reestablished the link to fashion

trends and the allure of Paris.
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Coty entered the Lipstick Wars of the 1950s
with the launch of Coty 24, an indelible lip
color that could last all day and night.
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The craze for feminine red lips paired with the

rise of new television advertising helped bring

cosmetics to the mass market.
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Chas. Pfizer & Co. acquired Coty as part of
its efforts to expand from pharmaceuticals

into consumer products.

In an effort to lower costs and improve
efficiencies, packaging was standardized

and the product portfolio was reduced.
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Imprévu was launched as Coty's

first new fragrance in almost

20 years.

S WY PARFUM de COTY
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A new collection of color cosmetics known as
Coty Originals was introduced, aimed at
the growing youth market and reinforcing

Coty’s status as a pillar of modern beauty.
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saw a flurry of innovation in Coty
cosmetics and skincare with a range of
new applications, effects, and
formulations.
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1980s

saw an increase in mass-market fragrances through

new product launches, as well as lifestyle and q
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Joh. A. Benckiser G.m.b.H.
acquired Coty as it expanded its

consumer goods portfolio into the
beauty category.
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The Lancaster Group of brands

was merged with Coty, making the
business a leader in mass fragrance

and a new player in prestige fragrance, RIMME I
color cosmetics, and skincare. LONDON
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Portfolio diversification continued as
Coty partnered with a growing list of leading

names in fashion, skincare, and cosmetics.
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Coty became a publicly traded company

-

on the New York Stock Exchange. The initial

1 e

public offering was described as the largest
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U.S. IPO for a consumer products business.
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The business continued to grow through
strategic acquisitions and partnerships

across multiple categories.
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Following two decades of portfolio growth,
Coty had claimed the global title of: #1

in fragrance

#2

in professional hair

color & styling

#3

In cosmetics
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In Coty’s newest chapter, the business continues to
adapt to the changing world and beauty landscape,

with a focus on...
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A portfolio of best-in-class prestige and
consumer beauty brands built around our
core categories of fragrance, cosmetics

and skincare.

OUR BRANDS )
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https://www.coty.com/our-brands
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A portfolio of best-in-class prestige
and consumer beauty brands built
around our core categories of

fragrance, cosmetics, and skincare.

Beauty That Lasts, with sustainability
initiatives targeting our People,

Products and Planet.

SUSTAINABILITYJ



https://www.coty.com/sustainability
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A portfolio of best-in-class prestige
and consumer beauty brands built
around our core categories of

fragrance, cosmetics, and skincare.

Beauty That Lasts, with sustainability
initiatives targeting our People,

Products, and Planet.

Fearless Kindness at the heart

of everything we do...

OUR PURPOSEJ



https://www.coty.com/our-purpose
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..while always maintaining the spirit
of innovation and excellence that set Coty on the
path to success over a century ago.

HOME J
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