
Define Goals and Target Audience: Clearly define the club's goals and identify the target
audience: high school students interested in triathlon and multisport and their parents.
Determine if the focus is on recruiting new members, promoting upcoming events, or
providing training resources. Understanding these objectives will help tailor marketing
efforts to effectively reach and engage the target audience. The marketing goals will
change throughout the year as the school calendar approaches. 

Create a Brand Identity: Develop a brand identity that appeals to high school-aged
athletes. Design a modern logo that reflects the energy and spirit of the triathlon while
resonating with the youth. Select vibrant colors and create branded materials such as t-
shirts, stickers, and posters that capture the attention of high school students. 

Build an Engaging Website: Develop a user-friendly website that provides information on
the club, training schedules, event details, and contact information. Incorporate
interactive elements like training plans, athlete profiles, and success stories to engage
and inspire high school athletes. Ensure the website is mobile-responsive for easy access
on smartphones and tablets. 

In today's digital age, effective marketing and leveraging social media platforms are essential
for engaging high school-aged athletes and promoting club activities. The High School
Triathlon Club can significantly benefit from adopting marketing and social media strategies
to enhance its visibility, attract new members, and communicate effectively with its target
audience. This one-pager presents key concepts and recommendations for marketing and
social media for the HS Triathlon Club. 
 

 

  
Tip: if you have limited resources, you can try to create designs yourself, instead of
hiring a marketing agency. There are programs and websites with wide range of tools
with which anyone can create designs themselves. We recommend Canva, Adobe
Spark, or Logo Joy.  

 

MARKETING AND SOCIAL MEDIA
STRATEGIES 



Leverage Social Media Platforms: Best platforms to use as informational sources are
Instagram and Facebook. Instagram targets mostly younger community, while Facebook
is a great tool to communicate with parents and management. 

Create an Instagram account specifically for your local high school triathlon club. 
Choose a username that reflects the name of your club and is easy to remember. 
Use a high-quality image of your club logo or a relevant triathlon image as the account's
display picture. 
Write a concise and engaging bio that clearly states your club's name, its purpose, and
provides relevant information such as practice times and contact details. 
Post engaging content related to triathlon training, races, and accomplishments of your
club members. 
Share photos and videos from your club's training sessions, competitions, and
community events. 
Utilize Instagram Stories to showcase the behind-the-scenes moments, highlight athlete
achievements, and share training tips. 
Include hashtags related to triathlon, local sports, and your school's name to increase
discoverability. 
Engage with your audience by responding to comments, direct messages, and hosting
interactive polls or Q&A sessions. 
Collaborate with local fitness influencers, professional triathletes, or other sports clubs to
cross-promote and reach a wider audience. 
Encourage your club members and followers to share their own triathlon experiences
using your club's unique hashtag. 

Tip#1: if you do not have time or resources to build a website first couple of months of club
existence, it is fine to operate a club just with an Instagram and Facebook account. The
information posted should be enough to show reliability and social media presence.
However, as club grows, we recommend you invest in creating a website that potential club
members can refer to. 
 
Tip#2: if you have limited resources, you can try to build a website yourself, instead of hiring
professionals. There are programs and websites with wide range of tools with which anyone
can create designs themselves. We recommend Canva, Adobe Spark, or Logo Joy. 
 
Tip#3: if you don’t have time or personnel to do it, it might be helpful to hire a HS intern and
assign them these tasks. 

 
Instagram: 

 
 



Create a Facebook Page specifically for your local high school triathlon club. 
Choose a page name that includes your club's name and clearly represents your triathlon
focus. 
Upload a cover photo that showcases your club's athletes in action or a group photo from
a competition. 
Write an engaging and informative "About" section that describes your club's mission,
goals, and provides contact information. 
Regularly post updates about upcoming races, training sessions, and achievements of
your club members. 
Share photos, videos, and stories of your club's participation in local and regional
triathlon events. 
Use Facebook Live to stream races or training sessions for your followers to watch and
cheer for your athletes. 
Engage with your audience by responding to comments, messages, and reviews
promptly. 
Create and manage a Facebook Group specifically for your club members to foster a
sense of community and encourage discussions about triathlon training and events. 
Utilize Facebook Insights to understand your audience and refine your content strategy
based on their preferences. 
Consider using Facebook Ads to promote your club, recruit new members, or advertise
upcoming events and fundraisers. 

Consider Creating a YouTube Channel: Creating a YouTube channel for your high school
triathlon club opens up exciting opportunities to connect with a wider audience and share
the passion and achievements of your club. Through your YouTube channel, you can
showcase training sessions, highlight competitions, and provide valuable triathlon tips
and insights. 

Share Personal Stories: Encouraging athletes to share their personal stories and
experiences fosters belonging and inspires others to join the club. By creating a
supportive environment where athletes feel comfortable sharing their journeys, triumphs,
and challenges, these stories showcase diverse backgrounds and motivate prospective
members. Sharing stories through social media, blog posts, or video testimonials builds
camaraderie, empathy, and a sense of community, driving the growth and success of the
high school triathlon club. 

 Facebook: 
 

 

 

 



Collaborate with High School Influencers: Identify influential high school athletes,
coaches, or fitness enthusiasts within the local community and collaborate with them.
Feature their success stories, training routines, and motivational content on the club's
social media platforms. This collaboration can help expand the club's reach and
credibility among high school athletes. 

Track and Analyze Metrics: Regularly track and analyze social media metrics to evaluate
the success of marketing efforts. Monitor engagement rates, follower growth, and
website traffic to assess the effectiveness of different campaigns and content strategies.
Use analytics tools provided by social media platforms to gain insights into the target
audience's preferences and adjust strategies accordingly. 

 


