
 

 

USA Boxing – Annual Activity Report 2024 

 

USA Boxing’s Annual Meeting with membership was held on January 22, 2025.  Members of the USA 

Boxing Board of Directors were present to speak to membership and provide an overview of the 2024 

membership year.  The Board of Directors approved all reporting information presented at the 

Annual Meeting and instructed USA Boxing to post this report on the USA Boxing website. 

Board Chair, Tyson Lee, reported that USA Boxing continues with its 4-year recognition as a 
“Certified” NGB under the Olympic Committee with certification extending through 2025. 

   

Statistics related to membership totals include breakdown of membership by: 

Gender, ethnicity, veteran status, boxers, coaches, officials and physicians.  Club/Gym and event 

numbers were discussed with emphasis on the growth USA Boxing has enjoyed through 2024.  The 

total membership count was again the greatest ever achieved in USA Boxing’s history, with club 

memberships also exceeding previous years.  Noted is the fact that as club membership grows, 

sanctioned events increase as well. 

 

In 2024, USA Boxing sanctioned 1853 boxing events across the country which is a 30% increase over 

2023 event sanctions.  Boxing events were conducted in the areas of club shows (grassroots), regional 

and national tournaments (youth development).  Youth boxers attended one of 13 training camps in 

the United States which included 1 multi-nation camp. Additional training opportunities were 

obtained in 3 multi-national camps which resulted in U.S. boxers earning 26 medals (6 Gold, 4 Silver, 
16 Bronze) over the course of 5 International competitions attended.  

 

USA Boxing certified nearly 7,000 coaches in 2024 which included 23 Bronze level and 10 Silver level, 

in-person training classes for coaches.  Over 1,700 Referee/Judges received training and certification 

at the 186 R/J clinics held around the country.   

 

The Communications Department oversaw media coverage at the Paris 2024 Olympics, filmed and 

released documentaries on our 8 Olympic Team athletes, presented two grassroots gym highlights 

and operated the communications efforts for USA boxing and World Boxing.  Social media highlights 

include 19 Instagram posts that earned more than 100,000 views each.  Boosted World Boxing IG 
page to over 10,000 followers during the U19 Championships. 



USA Boxing acquired corporate sponsorships with STING, Nike, FireFly, B-tek, Bell Bank, Hotel 

Planner, Impact, Thorne, Team IP, Rosetta Stone, Juice Performer and Jake Paul Partnership/Boxing 

Bullies. 

 

Detailed financial reporting will be available following the annual audit. An overview of USA Boxing’s 

financial best practices was given highlighting the Not-for-Profit status of the organization, Board of 
Director’s approval of the annual budget and public posting online of the annual budget. 

 

 


