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Sky’s Environmental Policy Statement 

At Sky, we have been working hard to reduce our environmental impact and use our voice to 

engage others since 2006, when we became the first media company to go carbon neutral.   

In 2020, we launched our environmental impact programme Sky Zero. This is our company-wide 

effort to contribute to a low carbon economy and inspire positive change for the planet. It’s 

supported by our Science Based Target initiative (SBTi) verified near-term target to reduce 

absolute Scope 1, 2 and 3 GHG emissions by 50% by 2030 from a 2018 base year.  

We plan to deliver against our ambition across three strategic pillars: 

1. Our business: We’re transforming our business by designing tech with energy efficiency 

and recyclability in mind, reducing waste and supporting our operations with renewable 

electricity.  

2. Our platform: As one of Europe’s leading media and entertainment companies, we’re 

committed to working with our partners, suppliers and production companies to reduce 

emissions across our value chain and promote system-wide change to protect people and 

planet. 

3. Our voice: We’re using our channels and content to raise awareness of the climate crisis 

and its solutions, and mobilise individuals to act, inspiring change that can make a big 

difference. 

 

Suppliers  

Our ethical, social and environmental standards are integral to our culture and key to the way we 

collaborate with others. We manage our own operations and supply chain through due diligence, 

risk assessment, and collaboration with suppliers to ensure that our policies are complied with.  

We partner with our suppliers to:  

• Understand their material environmental impacts, including their greenhouse gas 

emissions. 

• Work with Sky to deliver carbon reductions in line with our Sky Zero ambition. 

• Put in place governance and internal processes to help identify, assess and manage 

climate-related risks.   

• Source materials and resources responsibly, increasingly from recycled and renewable 

sources.  

• Be prepared, upon request, to demonstrate the type, origin and chain-of-custody of 

materials used in the manufacture of products.  

• Where relevant, comply with Sky’s wood and paper sourcing and single-use plastic policies. 

 

And through our Code of Conduct for Suppliers and Business partners and contractual 

agreements, we also expect our suppliers to:  
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• Operate in an environmentally responsible and efficient manner and comply with 

applicable environmental laws and regulations.  

• Support our relevant initiatives and provide relevant reporting on progress, if requested. 

 

Governance and reporting 

Sky is proud to be part of the Comcast NBCUniversal family. We work closely with Comcast and 

NBCUniversal on our environmental and social impact. Together, we produce an annual enterprise-

wide Impact Report.  

Sky also provides performance updates against key targets, such as our decarbonisation strategy 

and our ongoing commitment to the UN Global Compact and their ten principles on human rights, 

labour, the environment and anti-corruption. 

Sky also has a Risk and Governance Committee responsible for overseeing risk management and 

ESG reporting. Our Sky Zero decarbonisation strategy is governed by Sky's Group Executive, 

underpinned by working teams in each area of our business and reporting into Comcast. 

For more information on how we calculate our emissions and our progress against our commitments 

please see our Reports and Policies page.   

 

In relation to this policy, we seek to ensure that it is:  

• made publicly available  

• understood, implemented and maintained at all levels in the organisation and supported 

by suitable training  

• periodically reviewed to take account of changes in the organisation and legislation 

 

https://corporate.comcast.com/impact
https://www.skygroup.sky/reports

