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lapp Agenda

e Why Traditional Cookie Consent Fails: What’s broken today and real-world compliance pitfalls
® Smarter Strategies: Geolocation rules, privacy centers, and cookie classification zero

e Al & Consent: Risks, opportunities, and consent for model training

® Bridging Privacy & Marketing: Building collaboration, not conflict

e How Meijer solves consent challenges with tracker detection and dynamic banners

® Audience Q&A & Takeaways: Ask questions and get actionable insights
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Why the Cookie Crumbles: Compliance Pitfalls Today
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From Banners to Best Practices: Smarter Consent in Action

o TikTok case: Using the cookie scanner to discover and limit risk

O Geolocation rules, simplified

O Tools to validate GPC

o Inbox Zero? Better: Cookie Classification Zero &% «” Every cookie and tracker under

control.

271 Trackers 175 23 67 6 0
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Al Meets Privacy: Navigating Consent in a Generative World

o Should companies get consent for the use of data to build May | have your
new Al models? How specific or broad need to be? consent”?

o Using Al in privacy platforms. Should it be out of the box or
an optional tool?

o Should Al agents request consent when collecting data?

iapp.org
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From Conflict to Collaboration: Alighing Privacy & Marketing Teams

o Should Al agents request consent when collecting data?

o Key trends in privacy UX & compliance expectations //f_:\\\\
o Who owns consent: privacy or marketing? /v
’ %Qﬁy/

How forward-thinking orgs are reimagining consent to build trust?

CONSENT




'@ BiglD Spotlight: Real-World Solutions

v How Meijer approaches cookies & consent
v How users are given different preference choices

v Meijer’s pains & how BiglID helped
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Key Takeaways

- Why banners alone fall short

- Using cookie scanners to cut risk

- Reaching “cookie zero”

- Making privacy & marketing work together

- Geolocation rules to boost both consent & compliance

- Tackling Al consent challenges
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Web Conference
Participant Feedback Survey

Please take this quick (2 minute) survey to let us know how
satisfied you were with this program and to provide us with
suggestions for future improvement.

Click here: https://iapp.questionpro.com/t/ACtQeZ5cKq

Thank you in advance!

For more information: www.iapp.org



https://iapp.questionpro.com/t/ACtQeZ5cKq
https://iapp.questionpro.com/t/ACtQeZ5cKq
https://iapp.questionpro.com/t/ACtQeZ5cKq
http://www.iapp.org/
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Attention IAPP Certified Privacy Professionals:
This IAPP web conference may be applied toward the continuing privacy education
(CPE) requirements of your CIPP/US, CIPP/E, CIPP/A, CIPP/C, CIPT or CIPM
credential worth 1.0 credit hour. IAPP-certified professionals who are the named
participant of the registration will automatically receive credit. If another certified
professional has participated in the program but is not the named participant then
the individual may submit for credit by submitting the continuing education
application form here: submit for CPE credits.

Continuing Legal Education Credits:
The IAPP provides certificates of attendance to web conference attendees.
Certificates must be self-submitted to the appropriate jurisdiction for
continuing education credits. Please consult your specific governing body’s
rules and regulations to confirm if a web conference is an eligible format
for attaining credits. Each IAPP web conference offers either 60 or 90 minutes of
programming.

iapp.org



https://my.iapp.org/prog__submitcomponent

For questions on this or other
|APP Web Conferences or recordings

or to obtain a copy of the slide presentation please
contact:

livewebconteam@iapp.org



mailto:dave@iapp.org
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