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Forward-Looking Statements

Statements in this Social Impact & Sustainability Report that are not historical facts are “forward-looking” statements within the meaning of the safe harbor under the Private
Securities Litigation Reform Act of 1995 and other related laws. Such statements involve risks and/ or uncertainties, including as described in the Company’s public filings with
the U.S. Securities and Exchange Commission (the “SEC").

MGM Resorts International (the “Company”) has based these forward-looking statements on management’s current expectations and assumptions, not historical facts. Examples
of these statements include, but are not limited to, the Company's expectations regarding its Social Impact and Sustainability (SI&S) initiatives and the Company's ability to
achieve its SI&S goals. Among the important factors that could cause actual results to differ materially from those indicated in such forward-looking statements include the
effects of economic conditions and market conditions, including elevated levels of inflation, in the markets in which the Company operates and competition with other
destination travel locations throughout the United States and the world, the design, timing and costs of expansion projects, risks relating to international operations, permits,
licenses, financings, approvals and other contingencies in connection with growth in new or existing jurisdictions, risks relating to cybersecurity and additional risks and
uncertainties described in the Company's annual report on Form 10-K, quarterly reports on Form 10-Q and current reports on Form 8-K reports (including all amendments to those
reports).

In providing forward-looking statements, the Company is not undertaking any duty or obligation to update these statements publicly as a result of new information, future events,
or otherwise, except as required by law. If the Company updates one or more forward-looking statements, no inference should be drawn that it will make additional updates with
respect to those other forward-looking statements.

Notes on Materiality

The Company recognizes that in general, assessing materiality requires consideration not only of any applicable materiality standard, but also of our purpose in assessing
materiality and in communicating to our stakeholders. Our public disclosures, including voluntary disclosures include a range of topics that we believe are relevant to our
business and may be of interest to our investors and other stakeholders. We use the definition of materiality established under U.S. federal securities laws for the purposes of
complying with the mandatory disclosure rules and regulations enforced by the U.S. Securities and Exchange Commission (SEC) and applicable stock exchange listing standards.
However, in our voluntary disclosures, including those within this report, we have adapted an approach to materiality based on the specific subject matter and purpose of said
disclosures. Our approach to voluntary disclosures often considers broader definitions of materiality promulgated by certain external frameworks and reporting guidelines, and,
as a result, many of our other voluntary disclosures contained herein are not required to be incorporated into our mandatory disclosures. Relatedly, our approach to materiality in
this report and other voluntary disclosures means that statements made use a greater number and level of assumptions and estimates than many of our mandatory disclosures.
These assumptions and estimates are highly likely to change over time, and, when coupled with the longer time frames used in these voluntary disclosures, make any assessment
of materiality inherently uncertain. As a result, we expect that certain disclosures made in this report and our other voluntary disclosures are likely to be amended, updated or
restated in future as the quality and completeness of our data, tools, and methodologies continue to improve.

Extra-Financial Information

This report includes certain extra-financial data and information subject to uncertainty. Historical, current, and forward-looking environmental and social-related statements may
be based on standards for measuring progress that are still developing, and internal controls and processes that continue to evolve. The selection of different but acceptable
measurement techniques can result in materially different measurements and the precision of different measurement techniques may also vary.

Reporting Scope

Unless noted, the program descriptions and data in this report represent our primary market in the USA. Some of our metrics are consolidated globally. Where that is the case,
they are indicated as such. We intend to increase the global consolidation of metrics as systems and capabilities allow. Unless indicated, data is provided for calendar year 2023
(January 1- December 31, 2023).

Commitment to Transparency
We are committed to transparently informing our stakeholders about our SI&S policies, goals, programs and performance. We are also committed to increasing the level of
assurance of performance data.
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Social Impact & Sustainability Goals Performance

In 2017 and 2018 we established a primary set of formal forward-looking goals in our three strategic pillars of Fostering Diversity & Inclusion, Investing in our
Communities, and Protecting the Planet. We have already met and reset some of these 2025 goals, and in 2021 established two 2030 climate goals: reduce our
scope 1and 2 greenhouse gas emissions by 50% by 2030 (2019 baseline) and to source 100% renewable electricity by 2030 (80% globally). In 2023, our 2030
scope 1, 2, and 3 climate targets were approved by the Science Based Targets Initiative (SBTi).

2025 GOALS STATUS

Train 100% of management employees on Social Impact & Sustainability policies and goals on track

FOSTERING DIVERSITY & INCLUSION

Ensure all employees have equal access to leadership opportunities on track
- Women in management (global) enhancing efforts
- Racial diversity in management (U.S.) on track
Spend with diverse suppliers at least 15% of domestic biddable procurement (U.S.) achieved
Expand Supplier Diversity Mentorship Program to achieve a milestone of 150 graduates (U.S.) on track
Expand support of nonprofit workforce development and education programs to 40% of Company giving (U.S.) achieved
Award 600 post-secondary scholarships to children of employees (U.S.) on track
Surpass 1.12 million cumulative volunteer hours through the Employee Volunteer Program (U.S.) achieved
Exceed $120 million in cumulative employee donations through the MGM Foundation (U.S.) on track
Achieve $5 million in annual donations to the MGM Resorts Foundation enhancing efforts
Donate 5 million meals through our Feeding Forward program (U.S.) on track
Reduce carbon emissions per square foot by 45% achieved
Reduce energy per square foot by 25% on track
Reduce water per square foot by 33% achieved
Reduce materials disposed per square foot by 60% enhancing efforts

2030 GOALS STATUS
PROTECTING THE PLANET

Reduce absolute Scope 1and 2 carbon emissions by 50% (2019 baseline, global) on track
Reduce absolute Scope 3 carbon emissions in key categories by 30% (2019 baseline, global) enhancing efforts
Source 100% renewable electricity (U.S.) on track
Source 80% renewable electricity (global) on track
Source 100% cage-free eggs (U.S. currently, global in future) on track
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2025 Goal Charts

2025 Goal GENDER
EQUALITY

Ensure all employees have

Women in management equal access to leadership
rtuniti
percent of management opportunities

2023 Highlights

» Asof December 31, 2023, management
represented approximatley 9% of our global
employee base

* From2018to 2023, the percent of women in
managementacross the U.S. and China
trended upwards to 44.4%

* Inthe U.S., women represent 45.0% of
management

44.4%

Progress

« 2018 global baseline: 40.4% women in
management

» 2023:44.4% women in management
« Percent point change from baseline: +4.0

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Management includes employees graded in MGM HR systems as 'IC2' and above in the U.S. and level 16 and above in China. The years 2011 to 2017 reflect U.S. data only.
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Racially and ethnically diverse talent in management (U.S.)
percent of U.S. management

49.7%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Management includes employees graded in MGM HR systems as 'IC2' and above.

Racial and ethnic diversity is defined in accordance with the U.S. Equal Employment Opportunity Commission (EEOC) and based on voluntary self-identified disclosure by employees.
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2025 Goal

10 REDUCED
INEQUALITIES

Ensure all U.S. employees A

have equal access to
leadership opportunities

(=)

v

2023 Highlights

As of December 31, 2023, management
represented approximatley 9% of our U.S.
employee base

To further drive performance towards our goal,
we continued the programs we began in 2020
including data-driven diversity dashboards for
properties and business units and our
Accelerated Leadership Program, which
included a high proportion of diverse talent

Beginningin 2020, we also hosted a series of
CEO and Board-led "Courageous

Conversations" to better understand and help
improve the experience of diverse employees

The "Courageous Conversations" series helped
us to better understand and improve the
experience of diverse employees within our
company resulting in a companywide
Mentorship Program, support with the rebuild
of our ENGs, and the development of a digital
platform for leaders to review and understand
their people data, specifically women and
diversity in management

Progress

2011 baseline: 37.7%racially and ethnically
diverse talentin management

2023:49.7% racially and ethnically diverse
talent in management

Percent point change from baseline: +12.0

2023 Consolidated SI&S Factbook



2025 Goal 1 REDUCED

INEQUALITIES
. . . e % of
Tier 1 diverse supplier spend (U.S.) domesti bddable o
. procurement with diverse 4 = }
percent of biddable spend suppliers -
17.3%

15.0% 2023 Highlights

« Global Procurement has made significant
strides toward increased goal of 15% and is
expected to exceed goal by year end

* Global Procurement and the Supplier Inclusion
Taskforce are intentional and focused with their
supplier engagement

« Sourcing leaders are expanding into historically
underutilized categories to drive inclusion and
results

« Significant focus on conversion of diverse
suppliers in network that are not certified

g 7.7%
75%  73%  73% ’

Progress

« 2011 baseline: 7.5% of biddable spend

* 2023:17.3% of biddable spend

* Progress to target: ACHIEVED (115% of goal)

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

Tier 1 biddable spend: non sole-source procurement (excluding design & construction) on which diverse suppliers can bid.
Tier 1 diverse supplier spend: spend with certified diverse suppliers (minority, women, veteran, disabled, LGBTQ+ owned suppliers).
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Diverse supplier mentorship program (U.S.)
cumulative graduates

2025 Goal -I REDUCED
INEQUALITIES
Expand Supplier Diversity A
Mentorship Program to
achieve 150 graduates { — }

v

41

18
12

2017 2018 2019 2020 2021

MGM Resorts International

67

2022

105

2023

2024

2025

2023 Highlights

» 38 new diverse supplier graduates in January
2024, marking our largest cohort to date

* The program offers a select number of diverse
suppliers valuable guidance and resources to
help enhance their business operations and
position them to effectively compete in
corporate supply chains, including MGM's
supply chain

 Graduates of this robust program are leveraging
the tools and resources gleaned to enhance
their acquisition of clients and contracting
opportunities.

» With our deeper focus on engaging diverse
suppliers, our original goal of 50 cumulative
graduates was achieved in 2022; the goal was
reset to a more ambitious 150 cumulative
graduates by the end of 2025

Progress

* 2017 program start: 4 graduates
« 2023: 105 cumulative graduates
* Progress to target: 70%

2023 Consolidated SI&S Factbook



2025 Goal DECENT WORK AND
ECONOMIC GROWTH

- . . E d f
Corporate giving to workforce and education programs (U.S.) workforce dovelopmentand M
education programs to 40% ‘ I '

percent of total U.S. corporate giving of corporate giving

2023 Highlights

» Aftera decline in 2022 driven by support for
additional philanthropic priorities, giving to
workforce developmentand education
programs reached 47% of total U.S. corporate
giving and exceed the 40% target

47%

45%

40% 2025 Goal

Progress

« 2017 baseline: 12% of U.S. corporate giving
* 2023:47% of U.S. corporate giving

» Progress to target: ACHIEVED (118% of goal)

2017 2018 2019 2020 2021 2022 2023 2024 2025

Corporate giving represents cash gifts from corporate entities only. Excludes in-kind gifts and giving from individual properties.
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Scholarships awarded to children of employees (U.S.)
cumulative scholarships

2025 Goal QUALITY
EDUCATION

Award 600 post-secondary

scholarships to children of
employees '

2025 Goal

428

208

2019 2020 2021 2022 2023 2024

MGM Resorts International 10

2023 Highlights

« 109 scholarships were awarded for two-year
and four-year programs

Progress

* 2019 program start: 100 scholarships
« 2023: 428 cumulative scholarships

* Progressto target: 71%

2023 Consolidated SI&S Factbook



Employee volunteering (U.S.)
cumulative hours logged

2025 Goal 1 PARTNERSHIPS

FOR THE GOALS

Surpass 1.12 million
cumulative employee
volunteer hours

1,147,590

1,065,746

964544 976,897 993,957

893,971
770,192
655,238
552,336
394,485
222,169
113,454

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

MGM Resorts International 1

1,120,000 2025 Goal

H N e i i R N A N NN NN NN NN NN NN NN EEENEENN NN NN NN EEEEEEEEEEEEEEEEE

2023 Highlights

« Employee volunteerism continued its upward
trend toward pre-pandemic engagement levels

« Continued efforts to diversify volunteer
opportunities to engage more employees

< Evaluationin progress to increase target
threshold

Progress

* 2012 baseline: 113,454 logged hours

« 2023:1,147,590logged hours

» Progress to target: ACHIEVED (102% of goal)

2025

2023 Consolidated SI&S Factbook



2025 Goal 1 PARTNERSHIPS

FOR THE GOALS

Exceed $120 million in

Community donations through the MGM Resorts Foundation (U.S.) cumulative donations
. through the MGM Resorts
CumUIat|Ve $ Foundation

$120.0M 2025 Goal

$112.1M° "

2023 Highlights

* In 2023, the MGM Resorts Foundation
provided over $3.8 million in community
donations (+6% YOY)

$108.2M

$105.1M

$100.8M

$83.0M

$78.1M

$73.5M

$68.3M

$65.2M

$59.1M

$54.1M

$49.3M

$44.5M

$39.9M

$35.1M

$30.4M

$23.5M

Progress

» 2002 program start: $2.2M

« 2023: $112.1M cumulative donations
» Progress to target: 93%

$17.3M

$11.6M

$8.0M
$2.2M

$5.0M .
| —al__1I

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
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Annual Funds Raised for the
MGM Resorts Foundation

$17.8M

continues off chart

$4.6M

$3.9M

$3.1M

2018 2019 2020 2021 2022 2023 2024 2025

MGM Resorts International 13

NEW 2025 Goal PARTNERSHIPS
1 FOR THE GOALS

Achieve $5 million in annual
donations to the MGM
Resorts Foundation

2023 Highlights

« Employee participation declined slightly, but
funds raised increased to $3.9 million in 2023.

2025 Goal

Progress

« 2022:$3.1 million

» 2023: $3.9 million (+26%)

« Distance to target: $1.1 million

2023 Consolidated SI&S Factbook



Meals donated
cumulative total

2025 Goal TERO
HUNGER

Donate 5 million cumulative
meals through our Feeding “‘
Forward program

1,528,735

923,044

538,797
232,870

2016 2017 2018 2019

MGM Resorts International

3,008,091

2,643,699

2020 2021

3,757,180

2023 Highlights

* In 2023 we donated more than 1.2 million
meals into the communities in which we
operate, most of which were funded as part of
our philanthropic efforts

Progress

» 2016 program start: 232,870 meals
» 2023: 4,993,620 cumulative meals
* Progress to target: 99.9%

2022 2023 2024 2025

14 2023 Consolidated SI&S Factbook



2025 Goal

Reduce carbon emissions

Carbon emissions intensity (global) per square foot by 45%
pounds CO2 equivalent (Scope 1 and 2) per square foot (2007 baseline)

2023 Highlights
* In 2023, we exceeded both our 2025 and
2030 carbon reduction goals

» Performance driven in part by changes in
portfolio (acquisition of more energy-efficient
TCOLV and divestiture of older resorts —The
30.5 Mirage and Gold Strike Tunica)

30.0 29.7
: * Reductions also driven by energy efficiency

projects
27.5
26.8 26.8 26.2

25.5 25.7

21.4 216
20.1
21.1
17.3 168

16.9
154 151 15.3

Progress
« 2007 baseline: 30.5 Ibs CO2e/sf
¢ 2023: 15.1 Ibs CO2¢/sf, a 50.6% reduction

« Progress to 2025 target: ACHIEVED (112% of
goal)

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
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Energy use intensity (global)
kilowatt hours per square foot

30.8

29.4

27.3 274
26.8 26.9 26.7

27.2 26.3
26.0 26.0 260

23.9
234 23.4

23.7

21.8

21.1

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Energy includes electricity and natural gas (or equivalent).
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2025 Goal

Reduce energy per square
foot by 25% (2007 baseline)

2023 Highlights

In 2023, we very nearly achieved our 2025
energy reduction goal

Performance driven in part by changes in
portfolio (acquisition of more energy-efficient
TCOLV and divestiture of older resorts —The
Mirage and Gold Strike Tunica)

Reductions also driven by energy efficiency
projects

Progress

2007 baseline: 31.2 kWh/sf
2023: 23.4 kWh/sf, a 24.8% reduction
Progress to target: on track (99.2% of goal)

2023 Consolidated SI&S Factbook



2025 Goal CLEAN WATER
AND SANITATION

Reduce water per square

Water withdrawal intensity (global) foot by 33% (2007 baseline)
gallons per square foot

2023 Highlights

76.4 + In 2023, we continued our emphasis on
corporate water stewardship and clarified our
strategy with five water principles:
Measurement, Efficiency, Quality, Culture and
Citizenship

« Consumptive water use (water that does not
return to the source) remains an important
focus area and we have implemented projects
to help reduce consumptive water use,
particulary in cooling towers and landscaped
areas

« In 2023 we participated in an innovative pilot
project with the Las Vegas Grand Prix, SNWA,
and Water Start to harvest water from cooling
tower plumes that would be lost to evaporation

562. 2025 Goal
49.6 2030 Goal
Progress
« 2007 baseline: 76.4 gal/sf
404 « 2023: 48.5 gal/sf, a 36.5% reduction

» Progress to target: ACHIEVED (111% of goal)

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Water withdrawal includes utility water and well water.
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2025 Goal 1 RESPONSIBLE
CONSUMPTION
Reduce disposal per square AND PRODUCTION

Materials disposal intensity (global) foot by 60% (2007 baseline)
pounds per square foot m

2023 Highlights

« In 2021, we chose to revise our materials and
waste related goal from one focused on
increasing our material diversion rate to one

3.34 focused on reducing materials disposed to
landfill

« This revised goal addresses the material
impact of waste on our business and the
communities in which we operate and is better
aligned with our overall climate strategy

« A focus on materials disposed allows us to
include source reduction efforts as well as
continued materials diversion and increases
data reliability

« Going forward, we endeavor to invest in waste
technologies that will help us meet our goal

2025 Goal

1.34

2030 Goal

0.87 0.83
Progress

« 2007 baseline: 3.34 Ibs disposed/sf
¢ 2023:1.90 Ibs disposed/sf, a 43.1% reduction
« Progress to target: 72%

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Materials disposed includes: landfill, waste -t gy, incil ion, food -t¢ t ter.
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2030 Goal Charts
2030 Goal

Reduce absolute scope 1 &

Absolute carbon emissions (global) 2 carbon emissions by 50%
[ i 2019 baseli
metric tons CO2 equivalent (scope 1 and 2) (2019 baseline)

2023 Highlights

Absolute Scope 1 and 2 emissions decreased
Scope 2 carbon emissions (global), metric tons CO2 equivalent since 2021, driven primarily by Mega Solar
Array production and infrastructure
corrections that avoided fugitive emissions

938,044 *  We expect further emissions reductions from
continued sourcing of renewable electricity
and investments in energy conservation
(electricity and natural gas)

« This goal was validated by the Science Based
Targets initiative (SBTi) in early 2023 and
aligns with the Paris Agreement's 1.5-degree
708,817 729,572 scenario, currently the most ambitious
designation available through the SBTi process

Scope 1 carbon emissions (global), metric tons CO2 equivalent

648,466 640,591

469,022
Progress
* 2019 baseline: 938,044 MTCO2e
* 2023:640,591 MTCO2¢, a 31.7% reduction
» Progress to target: 63%
2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

Absolute carbon emissions, adjusted reflects an adjustment of -30,027 MTCO2e to remove emissions associated with Circus Circus Las Vegas, which was divested in December 2019. The
unadjusted quantity of 968,011 MTCO2e is still disclosed in other reporting as our actual 2019 inventory. The adjusted metric is used for goal-setting and tracking purposes.
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2030 Goal

Reduce absolute scope 3

Absolute carbon emissions (global) carbon emissions in
metric tons CO2 equivalent (scope 3, significant categories) 30% (019 basgiine)

2023 Highlights

« Significant categories include Purchased
Goods & Services, Fuel- and Energy-Related
Activities, Waste Generated in Operations, and
1,453,899 Employee Commuting

1,404,201 « We are working to enhancing our calculation
methodologies and data controls to ensure
alignment with the recommendations of the
Green House Gas Protocol

1,594,575

1,095,638 1,116,203

816,194

Progress
* 2019 scope 3 emissions: 1,594,575 MTCO2e

* 2023 scope 3 emissions: 1,404,201 MTCO2e,
a 11.9% reduction

* Progress to target: 39.8%

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
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Renewable electricity (U.S.)

percent of total U.S. electricity

24.4%

20.7%
176%  190%

2019 2020 2021 2022

MGM Resorts International

24.5%

2023

2024

2025

2026

21

2027

2028

2029

100.0%

2030

2030 Goal

Source 100% renewable
electricity by 2030 (U.S.)

2023 Highlights

* Renewable Electricity as a percentage of total
electricity used by MGM Resorts in the U.S.
held steady relative to 2022

« The Renewable Electricity percentage is
calculated based upon the volume of
Renewable Energy Credits (RECs) formally
retired on behalf of MGM Resorts in
compliance with the Nevada Renewable
Portfolio Standard (RPS). For regional
properties, where applicable, each local
jurisdiction’s RPS is applied to MGM Resorts’
operations in that jurisdiction

* The Nevada RPS required a 29% renewable
share for all electricity sold in the state in 2022
and 2023. In 2024, this requirement will rise
to 34% and progresses to a maximum of 50%
by 2030

Progress

« 2019 renewable electricity (U.S.): 17.6%

* 2023 renewable electricity (U.S.): 24.5%

« 2023 renewable electricity (global): 22.1%

2023 Consolidated SI&S Factbook



2030 Goal RESPONSIBLE
12 CONSUMPTION

Source 100% cage-free AND PRODUCTION

Cage-free eggs (U.S.) egas globally
percent of category spend (m

100% 2030 Goal

2023 Highlights
86.9% « Data collection began in 2018

« Significant increase in cage-free egg spend
driven in part by mandatory cagefree egg
regulations in effect in Nevada and
Massachusetts. MGM confirmed suppliers’
compliance with required regulations to
determine cage-free egg spend

Drop in 2022 due in part to rising egg prices and
supply issues throughout 2022. Egg purchases
for The Cosmopolitan of Las Vegas which took
place after MGM Resorts assumed operational
control (mid-2022) are included in the 2022
figure

Progress
+ 2018 baseline: 12.7%
.+ 2023:86.9%

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
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Fostering Diversity, Equity, and Inclusion

At MGM Resorts, we know the importance of respecting each other’s differences. We endeavor to embrace and leverage those differences to achieve best-in-

class experiences and cultivate stronger ties with our employees, guests, suppliers and community partners. We are committed to taking strong and principled
stands on issues of equality and aim to better unify our world.

Total workforce (global) 73,072 72,552 67,867
Total management (global)2 6,376 6,456 5,518
Total new hires (global) 19,297 19,124 16,473
Women in workforce (global), % 49.3 % 49.3 % 49.5 %
Women in management (global), % 44.4 % 43.9 % 439 %
Women new hires (global), % 511 % 50.9 % 51.0 %
Racially and ethnically diverse talent in workforce (U.S.), %3 72.6 % 721 % 713 %
Racially and ethnically diverse talent in management (U.S.), % 49.7 % 49.3 % 46.4 %
Racially/ethnically diverse new hires (U.S.), % 773 % 76.9 % 72.6 %
Total number of employees in voluntary development programs (U.S.)* 4,425 4,431 346
Number of Employee Network Groups (U.S.)° 22 19 16
Number of Employee Network Group members (U.S.) 13,236 7,576 1,400
Tier 1 biddable spend (U.S.), $° $2,382,091,172 $2,515,394,518 $1,709,106,896

Tier 1 diverse supplier spend (U.S.), $’ $412,661,425 $310,190,778 $170,434,202

Tier 1 diverse supplier spend (U.S.), percent of biddable spend 173 % 123 % 10.0 %
Diverse supplier mentorship program (U.S.), cumulative graduates 105 67 a1

All metrics in bold have been verified by MGM Resorts Internal Audit.

! Employee metrics do not include employees of LeoVegas or Gold Strike Tunica (divested in early 2023).

2 Management includes employees graded in MGM HR systems as 'IC2' and above in the U.S. and level 16 and above for MGM China.

% Racial and ethnic diversity is defined in accordance with the U.S. Equal Employment Opportunity Commission (EEOC) and based on voluntary self-identified disclosure by employees.

42022 and later figures include Employee Mentorship Program, Management Associate Program, Jump Start, LinkedIn Learning, Accelerated Leadership Program, Executive Development, Individual
Development Plan, Bersin, and Hospitality Internship Program; prior year figures include Jump Start and Mentorship Program only.

® Examples of Employee Network Groups (ENGs) include African American, Veterans, Women's, Young Professionals, LGBTQ+ etc.

€ Tier 1 biddable spend is non sole-source procurement (excluding design & construction procurement) on which diverse suppliers can bid.

" Tier 1 diverse supplier spend is spend with certified diverse suppliers (minority, women, veteran, disabled, LGBTQ+ owned suppliers).
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Investing in Our Communities
As a member of the communities in which we operate, we understand our responsibility to contribute to the social and economic progress of where we live. Our
strategies aim to reflect, sustain, and build on the best of a community; creating good jobs, strong wages, resilient skills and workforce development

opportunities for our neighbors.

WORKFORCE DEVELOPMENT 2023 2022 2021
Corporate giving to workforce development and education programs (U.S.), $® $4,398,520 $2,294,028 $3,042,045
Corporate giving to workforce and education programs (U.S.), % of total U.S. corporate giving 47 % 30 % 45 %
Employee higher education tuition reimbursed by MGM (partially or fully funded) (U.S.), $ $1,221,677 $1,111,053 $960,017
Employees participating in tuition reimbursement programs (partially or fully funded) (U.S.) 409 418 316
Scholarships awarded to children of employees (U.S.), cumulative scholarships 428 319 208

Value of scholarships awarded to children of employees, cumulative $ $4,135,000 $3,080,000 $2,000,000
COMMUNITY DEVELOPMENT 2023 2022 2021

Approximate wages paid (U.S.), $° $4.0B $3.6B $2.7B
GIVING 2023 2022 2021
Foundation Employee Direct Designations, (U.S.), $ $§525,925 $1,146,987 $1,284,021
Community donations through the MGM Resorts Foundation (U.S.), $'° $3,889,212 $3,116,844 $4,295,949
Community donations through the MGM Resorts Foundation (U.S.), cumulative $ $112,061,082 $108,171,870 $105,055,026
Employees giving to MGM Resorts Foundation (U.S.), percent of payroll-eligible employees" 43.2 % 475 % 30.1 %
Company cash giving (global), $" $13,633,864 $11,908,461 $15,817,205
Company in-kind giving (global), $ equivalent™ $8,872,952 $10,446,507 $3,279,364
Total company cash and in-kind giving (global), $ equivalent $22,506,816 $22,354,968 $19,096,569
VOLUNTEERISM 2023 2022 2021
Employee volunteer hours logged (U.S.) 81,844 71,789 17,060

1,147,590 1,065,746 993,957

Employee volunteer hours logged (U.S.), cumulative

All metrics in bold have been verified by MGM Resorts Internal Audit.

& Corporate giving represents cash gifts from corporate entities only. Excludes in-kind gifts and giving from individual properties.

°® MGM Resorts direct payroll to employees in the U.S.

" Through 2019, the MGM Resorts Foundation was funded primarily by employee contributions. In 2020, significant funding was provided from other sources, including MGM Resorts International. As
of 2023, the Foundation remains largely funded by employee donations.

" Employees on furlough or epidemic/unforeseen leave as of December 31 of reporting year are not included in the number of payroll-eligible employees.

2 Company giving represents cash gifts from corporate entities and individual properties. Includes cash giving by MGM China, using currency conversion as of December 31 of reporting year.

' |n-kind giving includes donations other than cash that may include comps, rooms, meals, show tickets, obsolete items, labor, property events, marketing donations, one-off events and conventions.
Includes in-kind giving by MGM China, converted to dollar equivalent, using currency conversion as of December 31 of reporting year.
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FOOD DONATIONS 2023 2022 2021

Funded meals donated™ 1,070,815 620,279 285,980
Rescued meals donated™ 165,625 128,810 78,412
Total meals donated to charitable organizations'® 1,236,440 749,089 364,392
Meals donated to charitable organizations, cumulative total 4,993,620 3,757,180 3,008,091

" Funded meals donated includes: direct cash contributions to food banks; in-kind provision of food; or meal preparation by chefs. Cash contributions converted to meals based on estimated number of
meals per dollar provided. Dollar to meal equivalent values ranged from three meals for $1to one meal for $10.

' Rescued meals donated includes: non-perishable food & beverage, perishable unprepared meals, and perishable prepared meals recovered from our resorts and donated to charitable organizations.
Weight of food rescued converted to 'meal' using U.S. Department of Agriculture (USDA) recommendation: 1 meal = 1.2 pounds.

' Total meals donated = funded meals + rescued meals.
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Protecting the Planet

We believe a greener business is a better business and environmental leadership is critical to 21st century corporate leadership. We preserve the environment
by reducing water, energy and waste, while increasingly purchasing environmentally preferable materials. We are committed to renewable electricity and being
a global leader in the fight against climate change.

Total square feet (global) 93,711,503 92,730,468 92,730,468
Environmental certifications earned for new developments (global)18 16 16 16
Environmental certifications for existing operations (global)™ 29 33 33
Buildings certified to third-party environmental standards (global), % of square feet 85.2 % 87.8 % 87.8 %
Energy from electricity (global), megawatt hours 1,389,938 1,383,802 1,363,329
Energy from natural gas (or equivalent) (global), megawatt hours 805,524 833,520 837,473
Energy use, electricity and natural gas (or equivalent) (global), megawatt hours 2,195,462 2,217,322 2,200,803
Energy use, other (diesel, propane, gasoline, jet fuel), megawatt hours 120,789 149,648 143,781
Total energy use, all sources (global), megawatt hours 2,316,251 2,366,970 2,344,583
Installed base of renewable electricity (global), megawatts20 110 110 110
Renewable electricity purchased or generated & retired (global), megawatt hours 293,493 296,428 243,647
Renewable electricity as share of purchased electricity (U.S.), %! 24.5 % 24.4 % 20.7 %
Renewable electricity as share of purchased electricity (global), % 221 % 224 % 18.7 %
Energy use intensity (global), kilowatt hours per square foot” 23.4 23.9 23.7
Energy per square foot change from 2007 baseline (global), % (24.8)% (23.3)% (23.8)%
Scope 1 carbon emissions (global), metric tons CO, equivalent 232,707 242,877 249,387
Scope 2 carbon emissions, market-based (global), metric tons CO, equivalent 407,884 405,589 480,185
Scope 2 carbon emissions, location-based (global), metric tons CO, equivalent 521,184 531,176 569,208
Absolute carbon emissions, market-based (global), metric tons CO, equivalent (Scope 1and 2) 640,591 648,466 729,572
Carbon emissions intensity (global), pounds CO, equivalent (Scope 1and 2) per square foot 15.1 15.4 17.3
Carbon emissions per square foot change from 2007 baseline (global), % (50.6)% (49.5)% (43.1)%
Scope 3 carbon emissions from significant categories (global), metric tons CO, equivalent® 1,404,201 1,453,899 1,095,638

Metrics in bold have been verified by MGM Resorts Internal Audit. Metrics in blue have received limited external assurance.

7 Only includes buildings owned or operated for the full year reporting period.

8 |ncludes Leadership in Energy and Environmental Design (LEED) for New Construction, LEED for Commercial Interiors, Green Globes for New Construction and China Green Building (Macau).
" Includes Green Globes for Existing Buildings, Green Key, Green Key Meetings, ISO14001, 1ISO50001. Some buildings have multiple certifications.

2 |ncludes the 100MW MGM Resorts Mega Solar Array in North Las Vegas, and onsite solar arrays at Mandalay Bay, T-Mobile Arena, and MGM Springfield.

2 Renewable electricity share includes grid-provided electricity in proportion to each State's annual Renewable Portfolio Standard (RPS) requirement.

%2 Energy includes electricity, natural gas and propane at MGM Macau.

2 Significant categories include purchased goods and services, fuel and energy-related activities, waste generated in operations, and employee commuting.
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WATER* 2023 2022 2021

Utility water withdrawal (global), thousand gallons 4,194,988 4,230,182 4,013,694
Well water withdrawal (U.S.), thousand gallons 352,261 515,723 449,944
Water withdrawal, combined utility and well water (global), thousand gallons 4,547,249 4,745,905 4,463,639
Water withdrawal intensity (global), gallons per square foot 48.5 51.2 48.1
Water withdrawal per square foot change from 2007 baseline (global), % (36.5)% (33.00% (37.0)%
Sustainable Supply Chain: Cage-free eggs, % of category spend (U.S.)* 86.9 % 233 % 343 %
Sustainable Supply Chain: Cage-free eggs, % of category spend (global) 79.3 % global data collection began in 2023
Materials disposal (global), metric tons? 80,408 71,829 63,656
Materials disposal rate (global), pounds per square foot 1.9 17 1.5

Materials disposal per square foot change from baseline (global), % 43.1)% (49.1)% (54.7)%
Materials diversion (global), metric tons” 49,950 43,075 39,463

Materials diversion rate (global), percent of materials recycled, composted, etc. 383 % 375 % 38.3 %
SUSTAINABLE EVENTS 2023 2022 2021

Revenue from client events with sustainable events plans/reports (U.S.), $% $161,908,531 $126,521,617 $14,873,161

2% Only includes buildings owned or operated for the full year reporting period.

% Significant increase in cage-free egg spend driven in part by mandatory cage-free egg regulations in effect in Nevada and Massachusetts. MGM confirmed suppliers’ compliance with required
regulations to determine cage-free egg spend. Drop in 2022 due in part to to rising egg prices and supply issues throughout 2022. Egg purchases for The Cosmopolitan of Las Vegas which took place
after MGM Resorts assumed operational control (mid-2022) are included in the 2022 figure.

% |n 2021, we chose to revise our originally announced materials and waste related goal from one focused on increasing our material diversion rate to one focused on reducing materials disposed. This
revised goal addresses the impact of waste on our business and the communities in which we operate and is better-aligned with our overall climate strategy. Materials disposal includes: landfill, waste-
to-energy, incineration, food-to-waste-water.

7 Materials diversion includes: Recycled: e.g., metal, plastic, paper, cardboard; Donated/liquidated: e.g., furniture, assets, food to charity; Organics: e.g., food to farms, compost, organics, horticulture to
farms/compost; yellow and brown grease to biofuel. Brown grease tonnage includes wastewater, and fats, oils and greases extracted from grease taps.

% Includes revenue from client meetings, trade shows, or conventions where a formal Sustainable Event Plan or quantitative Sustainable Event report was developed. This includes client meetings,
trade shows, or conventions where climate was a focus in the event design and/or an estimated event carbon footprint report was provided.

MGM Resorts International 27 2023 Consolidated SI&S Factbook



Global Reporting Initiative

The Global Reporting Initiative (GRI) is an international independent standards organization that helps businesses, governments and other organizations
understand and communicate their impacts on issues such as climate change, human rights and corruption (for additional information visit
www.globalreporting.org). To support investors and stakeholders, MGM Resorts International has provided the following disclosures in line with selected GRI

Standards.
Universal Standards
Standard Disclosure References
The organization and its reporting practices
2-1 Organizational details Name of the organization: MGM Resorts International (NYSE: MGM) Form 10-K (p. 1)
Nature of ownership and legal form: Publicly traded Delaware corporation
Location of headquarters: 3600 Las Vegas Boulevard South, Las Vegas, Nevada 89109
Location of operations: refer to Form 10-K for complete list
2-2 Entities included in the Unless noted, the program descriptions and data in this report represent our primary
organization’s sustainability market in the USA. Some of our metrics are consolidated globally. Where that is the case,
reporting they are indicated as such. We intend to increase the global consolidation of ESG metrics
as systems and capabilities allow.
2-3 Reporting period, frequency and Sustainability reporting period: Calendar year

contact point

Sustainability reporting frequency: Annually
Financial reporting period: Calendar year
Sustainability report publication date: May 2024
Contact point: sustainability@mgmresorts.com

2-4 Restatements of information

None during the reporting period.

2-5 External assurance

MGM Resorts has received external assurance on energy consumption, and Scope 1,
Scope 2 (Location-based), and select Scope 3 carbon emissions data since 2019. Since
2022, MGM Resorts has expanded its external assurance of environmental metrics to
include Scope 2 (market-based) emissions, water consumption, and select categories of
Scope 3 emissions.

Activities and workers

2-6 Activities, value chain, and other
business relationships

Sectors: Casinos & Gaming; Hotels & Lodging; Restaurants

Value chain: MGM Resorts has an extensive value chain and robust Global Procurement
program. Our primary procurement categories include food & beverage, operating
supplies and equipment, and corporate services. For additional information on our
sourcing initiatives and policies, refer to our website.

Other business relationships: We also have international online gaming operations
through our consolidated subsidiary LeoVegas AB and domestic online gaming operations
through our unconsolidated 50% owned venture, BetMGM, LLC.

MGM Resorts Global Procurement

2-7 Employees

Total employees: 73,072

Female employees: 36,053

Male (and declined to state) employees: 36,991

Employee figures are provided as a headcount as of December 31 of reporting year.
Excludes approximately 1,000 employees of LeoVegas.

SI&S Data - Diverse and Inclusive
Workplace
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Governance

2-9 Governance structure and
composition

MGM Resorts governance structure consists of a Board of Directors, an Executive Proxy Statement (p. 6-14)
Management team, and functional departments.

The Board of Directors is the highest governance body and has the following committees:
Audit, Human Capital and Compensation, Nominating/Corporate Governance, Corporate
Social Responsibility & Sustainability, and Finance.

As of December 31, 2023, the Board of Directors had 11 members, 10 of which are
independent. 4 Directors are women and 2 Directors are racially and ethnically diverse.
For additional information refer to our Proxy Statement.

2-10 Nomination and selection of the
highest governance body

The Board, upon recommendation of the Nominating/Corporate Governance Committee, Corporate Governance Guidelines
selects candidates for nomination to the Board. The Board welcomes recommendations  (p. 4-6)

for Board candidates from stockholders. The Nominating/Corporate Governance

Committee identifies individuals qualified to become Board members (consistent with Proxy Statement (p. 11-12)
criteria that it recommends to the Board) and recommends nominees to the Board. The

Nominating/Corporate Governance Committee reviews the qualifications of any person

submitted to be considered as a Board member by any stockholder or otherwise. The

Nominating/Corporate Governance Committee may engage an independent executive

search firm to assist in identifying qualified candidates. Our Corporate Governance

Guidelines and the Nominating/Corporate Governance Committee’s charter provide that

any search firm engaged to identify potential Board nominees include persons who bring

diversity with respect to self-identified characteristics such as race, ethnicity, gender, and

sexual orientation in the initial list of qualified candidates from which the Nominating/

Corporate Governance Committee selects director candidates in connection with any

search for a new director. The Nominating/Corporate Governance Committee reviews all

recommended candidates in the same manner regardless of the source of the

recommendation.

2-11 Chair of the highest governance The Board of Directors is chaired by Paul J. Salem, an independent director. Proxy Statement (p. 13)
body

2-12 Role of the highest governance The Corporate Social Responsibility and Sustainability Committee is appointed by the Corporate Social Responsibility and
body in overseeing the Board of Directors to assist the Board in: Sustainability Committee Charter

management of impacts

1. Reviewing significant policies and performance and providing guidance on
matters relating to corporate social responsibility and sustainability;

2. Overseeing and monitoring the Company's vision and values related to corporate
social responsibility and sustainability;

3. Advising the Board and management on significant public issues that are
pertinent to the Company and its stakeholders related to corporate social
responsibility and sustainability; and

4. Assisting management in setting strategy, establishing goals and integrating
corporate social responsibility and sustainability into strategic and tactical
business activities across the Company to create long-term stockholder value.

MGM Resorts International
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https://d18rn0p25nwr6d.cloudfront.net/CIK-0000789570/579ac169-cee3-4990-bd34-10285208048e.pdf
https://s22.q4cdn.com/513010314/files/doc_downloads/committee/2023/01/MGM-Governance-Guidelines-(FINAL-2023)-(1).pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0000789570/579ac169-cee3-4990-bd34-10285208048e.pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0000789570/579ac169-cee3-4990-bd34-10285208048e.pdf
https://investors.mgmresorts.com/investors/governance/corporate-social-responsibility-committee-charter/default.aspx
https://investors.mgmresorts.com/investors/governance/corporate-social-responsibility-committee-charter/default.aspx

2-13 Delegation of responsibility for Bill Hornbuckle, our Chief Executive Officer & President, oversees environmental and ESG Governance

managing impacts social matters on behalf of management and serves as a liaison between the Corporate
Social Responsibility & Sustainability Committee and management. In 2020, we brought
the previously separate environmental sustainability, corporate responsibility and human
resource divisions under Jyoti Chopra, Chief People, Inclusion & Sustainability Officer,
reporting directly to Bill Hornbuckle. With this consolidated approach, we are integrating
a cultural prioritization of diversity, equity & inclusion, community engagement and
environmental sustainability within our broader human capital strategy. A team of subject
matter experts provides technical expertise and execution support for social impact and
sustainability, and specific programs are implemented through functional Centers of
Excellence and properties, some of which have dedicated social impact & sustainability
experts on their staff.

2-14 Role of the highest governance The Corporate Social Responsibility and Sustainability Committee of the Board of Corporate Social Responsibility and

body in sustainability reporting Directors of MGM Resorts shall Review the Company's annual Social Impact and Sustainability Committee Charter
Sustainability Report and other public disclosures and reporting, such as public policies
and position statements, or advocacy related to sustainability, environment and
corporate social responsibility.

2-15 Conflicts of interest Each Director is expected to act with integrity and to adhere to the policies in the Corporate Governance Guidelines
Company's Code of Business Conduct and Ethics and Conflict of Interest Policy (the (p. 14-15)

“Code of Conduct”) applicable to all of the Directors, officers, employees, contractors and
agents of the Company or its affiliates.

A Director's business, charitable or personal relationships may occasionally give rise to a
material interest on a particular issue that conflicts, or appears to conflict, with the
interests of the Company. It is the responsibility of each Director to identify potential
conflict situations and bring them to the attention of the Board or the Audit Committee,
to whom the Board has delegated responsibilities with respect to the handling of certain
conflicts. The Board or the Audit Committee, after consultation with counsel, will
determine on a case-by-case basis whether an actual or apparent conflict of interest
exists. The Board or the Audit Committee will take appropriate steps to handle conflicts
when they arise, including by recusing a Director having a conflict from voting or from
participating in Board or committee discussions on an issue so as to ensure that all
Directors voting or participating in discussions on an issue involving a conflict are
disinterested with respect to that issue.

2-16 Communication of critical Per the MGM Resorts Code of Conduct, all employees are obliged to report any known Code of Conduct (p. 9-11)
concerns violations or suspected violations of the Code, our policies, rules, regulations, or the law.
MGM Resorts has engaged with an independent company, Ethics Point, to operate an
ethics and compliance hotline and website where employees may anonymously voice
concerns and help identify issues or violations. All employees must acknowledge their
adherence to the Code upon hire and annually thereafter.

2-17 Collective knowledge of the The Board recognizes that economic, social and geo-political factors affecting our global  Proxy Statement (p. 11)
highest governance body business are continually changing and the skills of our Board members need to keep pace.
A summary of experience and skills possessed by Directors includes leadership
experience, financial experience, industry experience, public company directorship
experience, and government experience.

2-18 Evaluation of the performance of =~ The Board, through procedures developed and recommended by the Nominating/ Corporate Governance Guidelines
the highest governance body Corporate Governance Committee, conducts an annual self-evaluation of its performance (p. 15)

and effectiveness. Each committee also conducts an annual self-evaluation using
procedures developed with the Nominating/Corporate Governance Committee. Each
committee discusses the results of its self-evaluation with the Board.
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2-19 Remuneration policies

The Company believes that Director compensation should be reasonable in light of what
is customary for companies of similar size, scope and complexity and should reflect the
time, effort and expertise required of Directors to adequately perform their duties. The
Nominating/Corporate Governance Committee recommends to the Board for approval
general principles for determining the form and amount of Director compensation and,
subject to such principles, evaluates annually the status of Board compensation,
reporting its findings and recommendations to the Board for approval.

Director compensation is currently comprised of a cash component as well as an
opportunity to participate in the Company's future growth prospects through equity
incentive awards. Currently, Board members who are employees of the Company do not
receive compensation for their service on the Board.

Corporate Governance Guidelines

(p.11-13)
Proxy Statement (p. 23-24)

2-20

Process to determine remuneration

The Board evaluates annually the status of Board compensation with the Company’s
compensation consultant, Frederic W. Cook & Co., Inc. (“F.W. Cook").

The Human Capital and Compensation Committee assists the Board in establishing,
implementing and reviewing the compensation program for the Company’'s Chief
Executive Officer and other executive officers, and such other members of senior
management as the Committee may designate from time to time. Part of executive
compensation is linked to ESG performance. The Implementation of ESG Strategy
(weighted 10%) is a strategic goal in the Annual Incentive Program for our chief executive
officer and named executive officers. Progress is determined using a selection of Social
Impact & Sustainability goals and targets.

Proxy Statement (p. 23-24)

Human Capital and Compensation
Committee Charter

2-21 Annual total compensation ratio

CEO total annual compensation: $17,003,794
Median employee total annual compensation: $45,502
CEO pay ratio: 374:1

Proxy Statement (p. 72)

Strategy, policies and practices

2-22 Statement on sustainable Letter from CEO and President Bill Hornbuckle and Corporate Social Responsibility & Social Impact & Sustainability
development strategy Sustainability Chair Rose McKinney-James Report (p. 2

2-23 Policy commitments MGM Resorts is committed to conducting our business fairly and responsibly. As a UNGC
signatory of the UN Global Compact, we support the Ten Principles centered on Human
Rights, Labor, Anti-Corruption, and a precautionary approach to Environmental issues. Proxy Statement (p. 13-15)
MGM Resorts is also a proud signatory of ECPAT-USA’s Code of Conduct for the
Protection of Children from Sexual Exploitation in Travel and Tourism. These Code of Conduct
commitments, and the policies that support them, rise to the highest levels of the
Company, and highlight their importance for how we run our business. Details on our risk  Global Human Rights Policy
management approaches are detailed in our proxy statement. Our values, principles,
expectations, and responsibilities are outlined in our Code of Conduct. Information on
human rights policy commitments can be found in the Global Human Rights Policy.

2-24 Embedding policy commitments It is the responsibility of every MGM Resorts employee, contractor, officer, and director to Social Impact & Sustainability 2025
support and comply with Company policies, including those related to responsible Goals
business conduct. Education and training play a critical role in embedding our policy
commitments into our everyday operations, and we have a goal to train 100% of
management employees on Social Impact & Sustainability policies.

2-25 Processes to remediate negative Processes to remediate negative impacts are outlined in the “Speaking Up, Reporting Code of Conduct (p. 11)

impacts

Concerns, and Getting Help” section of the Code of Conduct.
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https://s22.q4cdn.com/513010314/files/doc_downloads/committee/2023/01/MGM-Governance-Guidelines-(FINAL-2023)-(1).pdf
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https://s22.q4cdn.com/513010314/files/doc_downloads/committee/2023/01/MGM-Human-Capital-Compensation-Committee-(Final-2023).pdf
https://s22.q4cdn.com/513010314/files/doc_downloads/committee/2023/01/MGM-Human-Capital-Compensation-Committee-(Final-2023).pdf
https://d18rn0p25nwr6d.cloudfront.net/CIK-0000789570/579ac169-cee3-4990-bd34-10285208048e.pdf
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/annual-report/mgm-resorts-social-impact-and-sustainability-annual-report-2022.pdf
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/annual-report/mgm-resorts-social-impact-and-sustainability-annual-report-2022.pdf
https://unglobalcompact.org/what-is-gc/participants/137849-MGM-Resorts-International
https://d18rn0p25nwr6d.cloudfront.net/CIK-0000789570/579ac169-cee3-4990-bd34-10285208048e.pdf
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/esg-policies/code-of-conduct-mgm-resorts.pdf
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/esg-policies/global-human-rights-policy.pdf
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/esg-policies/code-of-conduct-mgm-resorts.pdf

2-26 Mechanisms for seeking advice and MGM Resorts is committed to maintaining a workplace that promotes open, honest Code of Conduct (p. 10)
raising concerns communications. We have engaged an independent company, Ethics Point, to operate an
ethics and compliance hotline where concerns about ethics or violations of the Code of
Conduct or other policies can be anonymously reported. The services are available 24
hours a day, 7 days a week.

2-27 Compliance with laws and MGM Resorts complies with all applicable laws per our Code of Conduct. Code of Conduct (p. 20)
regulations
2-28 Membership associations MGM Resorts maintains membership in the following associations: American Gaming

Association, Boston College Center for Corporate Citizenship, Chief Executive for
Corporate Purpose (CECP), ERM ESG Working Group, Events Industry Council, Events
Industry Council Committee for Sustainability and Social and Impact, GreenBiz Executive
Network, Impact NV, Nevada Giving Council, Nevada Hotels & Lodging Association,
Nevada Resort Association, Nevada Resort Association Working Group on Environmental
Sustainability, Sustainable Brands Corporate Member Network, Sustainable Purchasing
Leadership Council, U.S. Green Building Council, World Resources Institute (Cool Foods);
Additional memberships and partners are listed in our Social Impact & Sustainability
Report.
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Stakeholder engagement

2-29 Approach to stakeholder
engagement

As part of MGM Resorts’ program Focused on What Matters, we engage with stakeholders
including employees, customers, communities, shareholders, and suppliers. We recognize
that the interests of these groups may not always be complimentary, but that by focusing
on collective gain, we can achieve the objectives of our stakeholders, to the health and
longevity of our communities and environment, and, ultimately, to the success and
profitability of our company. Examples of stakeholder engagement include:

« Employees: Employees are the cornerstone of MGM Resorts and critical to our
success. Through our talent development function, we have a plethora of
engagement programs dedicated to the learning and development and health and
well-being of our people. We have a network of 22 employee network groups across
13 affinities. MGM Resorts proctors an annual survey to determine and measure the
level of satisfaction among our employees.

« Customers: The satisfaction of our customers is critical to the success of our
company. We measure customer satisfaction using an array of metrics, including net
promoter scores via customer satisfaction surveys. MGM Resorts also has a
dedicated Sustainable Events team to work directly with corporate convention
clients to facilitate sustainable practices in their events at MGM Resorts properties.

« Communities: As a member of the communities in which we operate, we understand
our responsibility to contribute to the social and economic progress of where we
live. We engage with our communities in several ways, including the MGM Resorts
Foundation, charitable giving, and employee engagement and volunteering. The
MGM Resorts Foundation has raised more than $100 million and supported more
than 1,500 charitable organizations in U.S. communities and locations in which MGM
Resorts conducts business.

« Shareholders: Our outreach to investors and shareholders is through reporting, and
regular engagement via our Investor Relations Center of Excellence and members of
our executive team. Our Social Impact & Sustainability and ESG performance is
reported in our annual Social Impact & Sustainability Report and supplementary
data disclosures, Form 10-K filings, Proxy statements, corporate governance
presentations, and the dedicated section to ESG on our corporate website. Our
executive team (CEO, CFO, COO0), supported by our Corporate Finance and Investor
Relations leaders, regularly engages with current and prospective investors and
investment analysts via our earnings calls and other meetings.

« Suppliers: Led by our Global Procurement Center of Excellence, we invest in the
growth and development of our suppliers through our mentorship program. The
MGM Resorts Supplier Diversity Mentorship Program is an eight-month focused
strategy where certified diverse-owned business leaders are provided the
opportunity and tools to enhance operational efficiencies, harness financial
management, elevate leadership acumen and glean leading best practices.

2-30 Collective bargaining agreements

A significant portion of our labor force is covered by collective bargaining agreements. As
of December 31, 2023, approximately 37,000 of our employees are covered by collective
bargaining agreements (approximately 50%).

Form 10-K (p. 8)
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Standard
Disclosures on material topics

Disclosure

References

3-1 Process to determine material
topics

At MGMRI, we recognize that in general, assessing materiality requires consideration not
only of any applicable materiality standard, but also of our purpose in assessing
materiality and in communicating to our stakeholders. Our public disclosures, including
voluntary environmental, social and governance (ESG) disclosures (particularly those
related to climate) include a range of topics that we believe are relevant to our business
and may be of interest to our investors and other stakeholders. We use the definition of
materiality established under U.S. federal securities laws for the purposes of complying
with the mandatory disclosure rules and regulations enforced by the U.S. Securities and
Exchange Commission (SEC) and applicable stock exchange listing standards. However,
in our voluntary disclosures, including those that relate to climate change, we have
adapted an approach to materiality based on the specific subject matter and purpose of
said disclosures. Our approach to voluntary disclosures often considers broader
definitions of materiality promulgated by certain external ESG frameworks and reporting
guidelines.

In 2019, MGM Resorts formed a Social Impact & Sustainability Task Force comprised of
executives from various functions, with the goal of enhancing disclosures and expanding
the social impact and sustainability strategy. The task force's initial priority was
conducting a materiality assessment, gathering input from internal and external
stakeholders on key SI&S issues. The assessment, completed in 2020, led to an expanded
social impact and sustainability strategy and increased metrics.

In 2023, MGM Resorts’ Social Impact & Sustainability Center of Excellence conducted a
second assessment to update the list of material SI&S issues. This assessment shifted
from an inward focused assessment to a more holistic view of SI&S issues by utilizing the
emerging concept of double materiality: considering both how SI&S issues affect the
organization’s enterprise value and how the organization impacts the environment and
society (inward and outward impacts). The project involved three phases: 1) SI&S
Research & Analysis, 2) Stakeholder Engagement, and 3) Issue Prioritization. For detailed
information on our process and findings, please refer to the Double Materiality
Assessment on our website.

Material ESG Issues
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3-2 List of material topics

MGM Resorts’ broad material topics (in alphabetical order) include:

Biodiversity

Business Conduct & Ethics
Changing Demographics & Preferences
Climate Change

Community Relations

Data Privacy & Cybersecurity
Diversity, Equity & Inclusion
Emerging Technology & Innovation
Energy Security

Geopolitical Issues & Civil Unrest
Human & Labor Rights

Marketing Practices

Materials & Waste

Money Laundering

Problem Gambling

Public Policy

Safety & Security

Supply Chain Impacts & Disruptions
Talent Attraction & Retention
Water Scarcity

Material ESG Issues

3-3 Management of material topics Refer to discussion provided with applicable material topics.
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Economic Standards

Standard
Management Approach

Disclosure

References

3-3 Management of Economic

Performance

MGM Resorts’ strategic plan centers on five pillars including strong people and culture,
customer-centric model, operational excellence, disciplined capital allocation to
maximize shareholder value, and gaming entertainment.

In allocating resources, our financial strategy is focused on maintaining and enhancing
our existing properties, strategic growth opportunities via mergers and acquisitions and
development, debt repayment and shareholder returns. We believe there are reasonable
investments for us to make in new initiatives and at our current properties that will
provide profitable returns. We regularly evaluate targeted opportunities that provide an
attractive return on investment in domestic and international markets, including the
ownership, management and operation of gaming and non-gaming facilities and
accessing new markets for iGaming and online sports betting. We also leverage our
management expertise and well-recognized brands through strategic partnerships and
international expansion opportunities. We continue to maximize the benefits of our
operating model by driving optimization of our Centers of Excellence and enabling best in
class operations through adjustments within corporate and property business units. In
addition, we have implemented several improvement and cost cutting initiatives
comprised of labor, sourcing, and revenue programs that have further improved our
operating model and have positioned us as a stronger company.

Form 10-K (p. 4)

Metrics & Disclosures

201-1 Direct economic value generated

and distributed

In thousands
« Revenues: $16,164,210
« Netincome attributable to MGM Resorts: $1,142,180
« Company cash giving: $13,634

Form 10-K (p. 36

SI&S Data - Giving

201-2 Financial implications and other
risks and opportunities due to

climate change

We are subject to risks and costs related to climate change. Extreme weather conditions,
potentially exacerbated by climate change, may cause property damage or interrupt
business, which could harm our business and results of operations. Certain of our
properties are located in areas that may be subject to extreme weather conditions,
including, but not limited to, hurricanes, floods, tornados, wildfires, and winter storms in
the United States and severe typhoons in Macau. Such extreme weather conditions may
interrupt our operations or the operations of critical suppliers, damage our properties, and
reduce the number of customers who visit our facilities in such areas. In addition, our
operations, or the operations of critical suppliers, could be adversely impacted by a
drought or other cause of water stress or shortage. A severe drought of extensive
duration experienced in Las Vegas or in the other regions in which we operate or source
critical supplies could adversely affect our business. Although we maintain both property
and business interruption insurance coverage for certain extreme weather conditions,
such coverage is subject to deductibles and limits on maximum benefits, including
limitation on the coverage period for business interruption, and we cannot assure you
that we will be able to fully insure such losses or fully collect, if at all, on claims resulting
from such extreme weather conditions. Additional details on the potential financial
implications of climate related risks and opportunities at MGM Resorts can be found in
our 2023 TCFD Report.

Form 10-K (p. 23
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Standard Disclosure References
Management Approach
3-3 Management of Procurement MGM Resorts is a major buyer of goods and services, and a large proportion of our overall Sustainable Supply Chain
Practices spending is concentrated in our home city of Las Vegas. As such, we have significant

market power in many purchasing categories. We have used this power to advance our
commitment to investing in our communities, fostering diversity and inclusion, and
protecting the planet while delivering economic benefits to our stakeholders.

At MGM Resorts, we uphold the highest standards of environmental sustainability, social
responsibility, and business ethics in our supply chain. Our Supplier Code of Conduct is a
cornerstone, integrated into all supplier contracts, and it is the responsibility of all
employees managing supplier relationships to annually ensure its acknowledgement and
representation on the supplier profile in our procurement systems, fostering a culture of
compliance and accountability.

Metrics & Disclosures

204-1 Proportion of spending on local
suppliers

MGM Resorts measures spending with diverse suppliers, regardless of their location.
In 2023, MGM Resorts spent 17.3% of domestic biddable spend with diverse suppliers.

SI&S Data - Supplier Diversity

MGM Resorts International

37

2023 Consolidated SI&S Factbook



https://www.mgmresorts.com/en/company/esg/environmental-social-and-governance/sustainable-supply-chain-management.html

Standard Disclosure References
Management Approach
3-3 Management of Anti-corruption MGM Resorts is committed to conducting its business in accordance with the highest Code of Conduct (p. 32)

standards of integrity and ethics as described in the Code of Conduct, which applies to all
Company personnel. The Company's policy as it relates to anti-corruption is to comply
fully with any and all applicable anti-corruption laws, including the Foreign Corrupt
Practices Act of the United States (“FCPA").

If personnel are unsure about whether a planned course of action may constitute a
violation of the anti-corruption policy and/or the Code of Conduct, they may seek advice
from the Office of the General Counsel. Suspected violations may also be reported
anonymously to our anti-corruption hotline.

Metrics & Disclosures

205-2 Communication and training about All MGM Resorts employees receive communication on our Code of Conduct, which Code of Conduct
anti-corruption policies and includes anti-corruption policies and procedures.
procedures
All MGM Resorts employees receive training on our Code of Conduct, which includes anti-
corruption policies and procedures.
205-3 Confirmed incidents of corruption  Confirmed incidents of corruption: 0

and actions taken
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Environmental Standards

Standard | Disclosure | References
Management Approach
3-3 Management of Energy MGM Resorts has developed a best-in-class energy program focused on driving efficiency Our Approach to Energy
and pursuing a clean energy future. We have bold energy goals and use a data-driven
approach to drive progress. We codify our commitment to energy efficiency and Environmental Policy

renewable energy sourcing in our enterprise environmental policy, which aligns with the

United Nations Sustainable Development Goals, particularly SDG 7: Affordable and Clean 2023 CDP Climate Change (p.
Energy. MGM Resorts' formal energy conservation goal is to reduce combined energy 48-52)

intensity by 25% per square foot by 2025 and 30% by 2030, using 2007 as a baseline year.

Additionally, we have a commitment to source 100% renewable electricity in the United 2023 TCFD Report (p. 15-16)
States and 80% globally by 2030. We also participate in the Better Buildings Challenge, a

program of the United States Department of Energy, which includes a commitment to Better Buildings Alliance: MGMRI
improving energy efficiency by reducing energy intensity by 20% within ten years from a

2010 base year. Our Facilities Center of Excellence (COE) manages annual capital and

operating budgets dedicated to the deployment of energy efficiency measures. For

example, in 2021, we completed approximately 1.5 million lighting retrofits with LEDs and

other efficient alternatives across our portfolio. By piloting a wide array of energy

efficiency technologies and scaling the most effective ones, we deliver significant long-

term cost benefits while advancing our progress toward energy efficiency and

decarbonization. Critical stakeholder groups in energy conservation include property

facilities management teams and policymakers. The Facilities COE hosts quarterly

meetings with property-level directors and above, where facilities-specific sustainability

topics are discussed at every meeting. These topics primarily cover energy efficiency and

water conservation. Additionally, our Senior Vice President of Facilities facilitates a

monthly meeting with the property president, CFO, and head of facilities of each of our

properties. These meetings also include facility-related sustainability topics as a regular

agenda item. We directly engage with members of the Nevada Legislature and interested

parties to refine and craft the details of energy legislation that advances the cause of

renewable energy in Nevada and compliments the State's objective to achieve net-zero

statewide greenhouse gas emissions by 2050.

Metrics & Disclosures

302-1 Energy consumption within the « Energy use, electricity, natural gas, and other sources: 2,336,414 MWh 2022 Consolidated ESG Factbook -
organization « Energy use, electricity: 1,389,938 MWh Protecting the Planet Data Tables
« Energy use, natural gas (or equivalent): 805,524 MWh
« Energy use, other sources: 120,789 MWh
302-2 Energy consumption outside of the MGM Resorts recognizes that energy is consumed in its upstream value chain. Examples  GRI 305 (Emissions)
organization include the production of purchased and capital goods and their distribution and

transportation; the generation, transmission, and distribution of electricity; and fuel
combustion associated with business travel and employee commuting. We aim to reduce
energy use outside the organization by fulfilling our commitment to reducing emissions
from significant Scope 3 categories by 30% by 2030 (2019 baseline).

302-3 Energy Intensity « Energy use intensity (electricity and natural gas or equivalent): 23.4 kWh/sf SI&S Data - Energy and Emissions
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302-4 Reduction of energy consumption  From 2007 through 2023, there were a total of 231 individual projects dedicated, in whole 2023 TCFD Report (p. 15)
or substantially, to energy conservation (electricity and natural gas). The total investment
in energy conservation was $112 million by year-end 2022, resulting in cumulative
reductions of 3.6 million MWh of combined electricity and natural gas usage. By year-end
2023, we had reduced our energy intensity by (24.8)%, relative to our 2007 baseline.

302-5 Reductions in energy requirements MGM Resorts has improved the energy performance of our buildings by integrating Our Approach to Energy
of products and services efficiencies into our core offerings. For example, in 2021, we completed approximately 1.5 )
million lighting retrofits with LEDs and other efficient alternatives across our portfolio, gur Atpproach to Sustainable
vents

including in gaming areas, guestrooms, and food and beverage outlets. =S
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Standard Disclosure | References
Management Approach
3-3 Management of Water and As a major operator of resorts, many of which are in the water-stressed destination of Las Our Approach to Water
Effluents Vegas, we understand the importance of water as a critical resource for our business Stewardship

(including cooling, irrigation, pools and water features, guest rooms, food and dining

services, and water, sanitation and hygiene services (WASH) for guests and employees) Environmental Policy

and across the supply chain. In addition to our environmental policy, which aligns with UN

SDG 6: Clean Water and Sanitation, we developed a Global Water Policy to guide our Global Water Policy

behavior and improve practices around water and codify and communicate our ambition

around water stewardship. In early 2023, 11,000 supervisors and above were required to 2023 CDP Water Security (p.1-2)
complete a water policy training and acknowledgment. Our water goals drive our ambition

around water stewardship to reduce water withdrawal intensity by 33% by 2025 and 35% MGM Resorts Water Whitepaper

by 2030. We reset our initial 2025 goal of 30%, having met it in 2019. By year-end 2023, (p.13-14)
MGM Resorts achieved a (36.5)% reduction in water from our 2007 baseline. With a focus
on target setting and monitoring, we utilize several tracking mechanisms, including a CEQO Water Mandate: Endorsing

centrally managed database that captures utility invoice data and readily shows cost and Companies
volumetric trends. We also continuously seek to understand our risk exposure in our
basins by utilizing assessment tools such as the WRI Aqueduct Water Risk Atlas and WWF
Water Risk Filter annually. In partnership with a third-party expert, we conducted a
climate risk assessment and financial impact analysis, including water-related hazards
such as water stress and drought. Finally, we participate in third-party water-related
benchmarking initiatives and other assessments to measure our water impact, risk
exposure, and policies, programs and performance against other companies. As part of
our effort to achieve a leadership position in this area, in 2022, we delivered a robust water
white paper and a strategic framework for water stewardship that included staff
contributions from sustainability, facilities, government affairs, legal, and others.
Additionally, we became the first gaming and Las Vegas-based company to endorse the
CEO Water Mandate — a UN Global Compact initiative that mobilizes business leaders on
water, sanitation, and the United Nations Sustainable Development Goals.

Metrics & Disclosures

303-1 Interactions with water as a shared
resource

Water is a critical resource for MGM Resorts and is used in our direct operations and Our Approgch to Water
across the supply chain. In 2023, approximately 92% of water withdrawals were from Stewardship

municipal sources, while the remainder was via our well water rights. We have a very small
amount, less than 1% of total withdrawals, of harvested rainwater at four of our properties:
MGM Springfield, MGM National Harbor, MGM Macau, and MGM Cotai.

2023 CDP Water Security (p.1-2)
MGM Resorts Water Whitepaper

(p.13-14)

At our Las Vegas resorts, where our business is most highly concentrated, 76% of water
use is non-consumptive (recycled and returned to its source for future use). This is made
possible by a regional-level water treatment and recycling system that captures virtually
every drop of water that goes down the drain and sends it back to the source at Lake
Mead. The remainder - 24% - is used consumptively. Evaporative cooling systems,
horticulture irrigation, and surface water evaporation are the primary sources of
consumptive water use. While we have installed indoor water efficiency measures to
reduce our non-consumptive water use, we are highly focused on reducing our
consumptive water use, given that it leaves the permanent local supply. For example, we
have replaced over 250,000 square feet of grass with artificial turf or desert friendly
alternatives at our Las Vegas Strip Resorts.
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303-2 Management of water discharge-  Measurement and monitoring of water discharge quality are not relevant for MGM Our Approach to Water
related impacts Resorts because all wastewater is discharged into municipal sewer systems across our Stewardship
global operations. Those municipalities manage the treatment and testing of our water )
discharge. Separate from wastewater treatment, we monitor all potable systems and test 2023 CDP Water Security (p.1-2)
quarterly for patljogen organisms and dlsilnfectlon by-products (DBPs). We annually test MGM Resorts Water Whitepaper
all other contaminants required by the primacy agencies, such as lead and copper. (p.13-14)
Additionally, MGM Resorts engages with a third-party consultant for oversight and -
laboratory analysis.
303-3 Water withdrawal « Water withdrawal, combined utility and well water: 4,547,249 kgal SI&S Data - Water
« Utility water withdrawal: 4,194,988 kgal
« Well water withdrawal: 352,261 kgal
303-4 Water discharge In 2023, total estimated annual discharge was 3,117,614 kgal. GRI 303-4
303-5 Water consumption In 2023, total estimated annual water consumption was 868,495 kgal. GRI303-5
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Standard Disclosure References
Management Approach
3-3 Management of Biodiversity As outlined by the Convention on Biological Diversity and referenced in The Post-2020 Governance of Environmental &

Global Biodiversity Framework, MGM Resorts recognizes the fundamental role
biodiversity plays in human well-being and a healthy planet. As a global gaming
entertainment company with properties in Las Vegas and other urban destinations, we
recognize that impacts on biodiversity primarily exist in our supply chain and that
biodiversity loss may present business impacts in the form of physical risks (e.g.,
agricultural product supply volatility), transition risks (e.g., rising compliance costs), and
impact risks (e.g., supply chain disruptions). We also recognize water as a form of natural
capital and the potential impacts on biodiversity associated with our renewable energy
development.

In 2023, MGM Resorts conducted a double materiality assessment to identify the most
material social impact and sustainability issues facing the company. Among the top
issues are biodiversity and supply chain impacts and disruptions. In turn, MGM Resorts
conducted a biodiversity risk assessment to better understand the potential risks,
impacts and dependencies associated with nature for the company. The company
partnered with a third-party expert to conduct the assessment who employed a location-
specific approach for direct operations and a spend-based analysis for value chain
activities. Two nature-related frameworks guided the overall approach to the biodiversity
risk assessment: TNFD and CDP Forests. There were three phases of the risk assessment,
including: a scoping, priority assessment and risk screening.

« Forthe scoping, the GICS Industry Classification Standard was used to identify the
appropriate industries for direct operations. Key value chain industries were
selected through analysis of procurement data.

« For the priority assessment, ENCORE was utilized to explore exposure to potential
nature-related risks, potential material impacts and key dependencies. This included
identifying high risk locations with valuable / sensitive nature.

« For the risk screening, the WWF Biodiversity risk filter for direct operational sites
and three selected commodities — beef, cotton-based products, and paper-based
products - was applied. Risk was calculated for 33 indicators, based on risk
categories and risk types. These indicators focus on direct impacts on biodiversity,
as well as the potential risk of ecosystem service loss or reduction.

For direct operations, potential risks identified included availability of water, water
condition (quality) and extreme heat across a variety of sites. For value chain, potential
risks identified for three selected commaodities included habitat conversion, climate
change, regulations and increased prices.

Social Responsibility

2023 CDP Climate Change (p.63-64)

2023 TCFD Report (p. 18-19)
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3-3 Management of Biodiversity

Potential nature-related risks are overseen by the board-level Corporate Social
Responsibility & Sustainability Committee. Our CEO and President, Bill Hornbuckle,
oversees matters related to nature risk for management as part of the overall oversight of
social impact and sustainability risks. Recognizing the connection between biodiversity
loss and food, MGM Resorts aims in part to reduce its impact on biodiversity by fulfilling
its Cool Food Pledge — a collective commitment to reduce food-related emissions by 25%
by 2030. Included in this goal are greenhouse gas (GHG) emissions from activities in our
agricultural supply chain, such as soil fertilization from the production of food. This goal
also covers the carbon opportunity costs of agricultural land use, including the total
historical carbon losses from plants and soils on lands used to produce the sourced food.
MGM Resorts engages in off-site renewable energy development to achieve our combined
Scope 1and 2 emissions reduction goal. The MGM Resorts Mega Solar Array ("Array") is
the primary mechanism we expect to achieve this goal. The Array was developed in a
Bureau of Land Management (BLM) designated solar energy zone and special care was
taken to minimize habitat disruption to local wildlife. We have a robust program to
manage our water impacts and risks. See GRI 303. Looking ahead, MGM Resorts is
committed to developing a formal biodiversity strategy.

Metrics & Disclosures

304-1 Operational sites owned, leased,
managed in, or adjacent to,
protected areas and areas of high
biodiversity value outside
protected areas

No MGM lodging facilities are in or near areas of protected conservation status,
according to the World Database of Protected Areas (WDPA).

SASB Hotels & Lodging - Ecological
Impacts

304-2 Significant impacts of activities,
products, and services on
biodiversity

Given that our properties are located in a handful of urban cities in the United States and
two properties in Macau, we recognize that the primary impacts of our business on
biodiversity are through our upstream supply chain activities. These impacts manifest
primarily through the environmental impact of our purchased goods and services. Our
construction activities are largely in the form of major renovation projects at our existing
properties. For example, in 2022, several of our Las Vegas Strip Resorts underwent
guestroom remodels where finishes, fixtures, and furniture were updated.

Our sustainable procurement strategy, which covers the environmental impact of our
supply chain activities, will include assessments of our suppliers' impacts on biodiversity.
Insights from these assessments conducted in 2023 will be used to inform supplier
engagement to address biodiversity loss and habitat disruption.

GRI 304-2

304-3 Habitats protected or restored

One instance of MGM Resorts supporting habitat restoration is through the PrintReleaf
Exchange program to achieve a 'tree neutral' impact from our copy paper consumption.
PrintReleaf issues future biomass credits for paper measured where trees are planted in
forests that will eventually mature to the equivalent amount of paper measured in terms
of future fiber created. In 2023, the consumption of approximately 46 million standard
pages resulted in reforesting 5,503 standard trees (primarily in California). This
contributes to a cumulative total of 45,082 planted trees between 2017 and 2023.
PrintReleaf administers an 8-year audit process to track the progress and survivability of
the trees. SGS International provides independent inspection, verification, testing, and
certification, including field audits to verify compliance with the PrintReleaf Standard.

GRI 304-3

304-4 IUCN Red List species and national
conservation list species with
habitats in areas affected by
operations

All MGM Resorts properties are located in or near areas of endangered species habitat.
Species include but are not limited to: Mojave Desert Tortoise, Little Brown Bat, and
Chinese Bahaba.

SASB Hotels & Lodging - Ecological
Impacts
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Management Approach
3-3 Management of Emissions At MGM Resorts, we strive to lead our industry in responding to climate change with bold Our Approach to Climate Change
action and clear advocacy for a clean energy future. Our approach, developed in
collaboration with the Board and management, is informed by an understanding of Environmental Policy
climate science and based on a detailed climate impact, risk, and opportunity
assessment. 2023 TCFD Report
Governance of climate-related risks and opportunities is embedded into our overall 2023 CDP Climate Change (p. 37)

corporate governance, and as of 2020, climate-related risks are assessed as part of our

formal enterprise risk management process. To manage these risks and opportunities, our SBTi— Companies Taking Action
Board of Directors has well-defined oversight, and our management team helps to

implement strategies to enable progress toward our climate goals. We implement specific TCFD Supporters

measures to foster management-level governance of climate-related risks and

opportunities, including a Social Impact & Sustainability (SI&S) Task Force, executive goal Las Vegas Strip Goes Solar (press
sponsorship, SI&S-linked executive compensation, and climate-related policies. release)

We codify our commitment to climate action and emissions reduction in our enterprise The MGM Resorts Mega Solar Array

environmental policy, which aligns with the United Nations Sustainable Development (YouTube video)
Goals, particularly UN SDG 7 (Affordable and Clean Energy) and UN SDG 13 (Climate
Action). Better Buildings Alliance: MGMRI

Our ambition around climate change is driven by a set of science-based targets. In 2021,
we established two climate targets, both aligned with the 1.5°C pathway: (i) a commitment
to reducing absolute Scope 1and 2 GHG emissions by 50% by 2030 (2019 base year); and
(ii) a commitment to sourcing 100% renewable electricity in the United States and 80%
globally by 2030. In 2022, we developed a climate target for our value chain emissions
aligned with the well below 2.0°C pathway: a commitment to reducing absolute emissions
across significant Scope 3 categories by 30% by 2030 (2019 base year). These goals were
informed by guidance from the Science-based Targets Initiative ("SBTi") and were
validated in April 2023, codifying our commitment to reducing our emissions in line with
climate science.

In 2016, our company transitioned to distribution-only service with the local utility in
Southern Nevada to control our energy future and increase our use of renewable
electricity. In mid-2021, production from the MGM Mega Solar Array began, providing up
to 90% of daytime electricity use of our Las Vegas Strip Resorts (>65M square feet) and
approximately 30% of total Las Vegas resort electricity use (day and night). We expect the
Array to be a key enabler of our carbon reduction and renewable electricity sourcing

goals.
Metrics & Disclosures
305-1 Direct (Scope 1) GHG emissions « Scope 1carbon emissions: 232,707 MTCO,e SI&S Data - Energy and Emissions
305-2 Energy indirect (Scope 2) GHG « Scope 2 carbon emissions (Location based): 521,184 MTCO,e SI&S Data - Energy and Emissions
emissions « Scope 2 carbon emissions (Market-based): 407,884 MTCO,e
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https://www.mgmresorts.com/en/company/esg/protecting-the-planet/climate.html#:~:text=Our%20primary%20set%20focuses%20on,by%202025%20(2007%20baseline).
https://www.mgmresorts.com/content/dam/MGM/corporate/csr/mgm-corporate-csr-environmental-policy.pdf
https://www.mgmresorts.com/content/dam/MGM/corporat