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Friend, an Al-powered wearable, took over New York and Los
Angeles positioning itself as “a new kind of companion.” This
massive product launch leaned into “always on” static media to
bring this digital product IRL.

New York Media Formats: Los Angeles Media Formats:
Subway Interior Cards Bulletins
1-Sheet and 2-Sheet Posters Walls
Urban Panels Bus Kings with Headliners
Subway Brand Trains Bus Kings
Station Domination Bus Shelters

Friend’s campaign sparked conversation IRL and URL — fueling awareness globally
around the new Al wearable that promises to be “your closest confidant.”

SOURCE: Al Startup Friend Bets On Foes With $1M NYC Subway Campaign

ADWEEN

Al Startup Friend Bets On Foes With
$IM NYC Subway Campaign

The OOH ads blanketing all five boroughs deliberately court controversy

vl Schiffmann, CED, Friend

The founder of Friend is betting on making enemies.

Avi Schiffmann, CEO of the AT companion startup, poured more than $1 million

dollars into a New York City subway takeover—plastering stations and cars



https://www.adweek.com/brand-marketing/ai-startup-friend-bets-on-foes-with-1m-nyc-subway-campaign/
https://www.nytimes.com/2025/10/09/nyregion/grand-central-dear-new-york.html

NY: INTERIOR SUBWAY CARDS




NY: 1-SHEET POSTERS
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NY: 2-SHEET POSTERS

friend

[frend] noun

someone who
listens, responds;
and supports you.
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NY: URBAN PANELS
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NY: SUBWAY BRAND TRAIN
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NY: STATION DOMIANTION AT WEST 4TH
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NY: STATION DOMIANTION AT WEST 4TH
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LA: WALL




LA: Bulletins
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LA: POSTERS
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LA: KINGS WITH HEADLINERS
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LA: KINGS
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LA: BUS SHELTERS
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The campaign sparked instant engagement in person and on
social, amplifying this campaign globally.

@artificialintelligence.co

@newyorkers.live
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https://www.instagram.com/p/DPdyzRujWfE/
https://www.instagram.com/p/DPecN5UkR9W/
https://www.instagram.com/p/DPet0s9kQ0O/
https://www.instagram.com/p/DPejDpzEj88/?img_index=1
https://www.instagram.com/p/DPhSQb8kwfr/
https://www.instagram.com/p/DPZlA8mD9qv/
https://www.instagram.com/p/DPZNzCDiUGR/?img_index=2
https://www.instagram.com/p/DPZNzCDiUGR/?img_index=2
https://www.instagram.com/p/DPWhnXiEt6h
https://www.instagram.com/p/DPWhnXiEt6h
https://www.instagram.com/p/DPWeNIOjOy5/?img_index=2
https://www.instagram.com/p/DPWeNIOjOy5/?img_index=2
https://www.instagram.com/p/DPZlA8mD9qv/
https://www.instagram.com/p/DPTmX7CETzN/?igsh=MW5oYTU0YXpubXQxYQ%3D%3D
https://www.instagram.com/p/DPTmX7CETzN/?igsh=MW5oYTU0YXpubXQxYQ%3D%3D
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The guy behind those
‘Friend’ ads in the subways
is tired of talking to New
Yorkers

The Atlantic

The Most Reviled Tech CEO in New
York Confronts His Haters

COSMOPOLITAN

200,000 People Have
Purchased the Controversial
Al Friend Necklace

Tha compeny's CI, Al Sehilfmann, inkd Coamapaltan that b fnds the
Prochicss backimh “vary sriurtsining -

Combined with social buzz, press turned the campaign launch
into a phenomenon driving conversation about the future of Al
in tech, style, and our everyday lives.

FST@MPANY

10-01-2025 | PREMIUM

The 22-year-old behind the most controversial
ad campaign in New York tells all: 'I'm kind of
purchasing the zeitgeist and mindshare right

now'

i Base

Al Startup Friend Spent Over a
Million Dollars on Subway Ads in
New York
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FORTUNE

People destroyed the
‘friend.com’ Al necklace
ads with graffiti. The 22-
vear-old founder loves it:
‘Capitalism is the greatest
artistic medium.
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NewYorkers rebel: AT startup’s million-dollax
ad campaign gets defaced on the streets

NEW YORK POST

Artificial Intelligence ‘Friend’ necklace
causes uproar: ‘Alwouldn't care if you
lived or died’

POLITICO

A friend for the end of the world

By CALDER MCHUSH | Y0220 2008 §7.23 P (D)
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https://techcrunch.com/2025/09/27/ai-startup-friend-spent-more-than-1m-on-all-those-subway-ads/
https://gothamist.com/arts-entertainment/the-guy-behind-those-friend-ads-in-the-subways-is-tired-of-talking-to-new-yorkers
https://www.fastcompany.com/91413814/friend-ai-ad-campaign-founder-qa
https://www.aibase.com/news/21606
https://www.theatlantic.com/technology/2025/10/friend-ai-companion-ads/684451/
https://www.cosmopolitan.com/lifestyle/a68990426/friend-ai-avi-schiffmann/
https://fortune.com/2025/10/01/who-is-avi-schiffmann-friend-ai-pendant-necklace/
https://m.economictimes.com/news/international/us/new-yorkers-rebel-ai-startups-million-dollar-ad-campaign-gets-defaced-on-the-streets/amp_articleshow/124277797.cms
https://nypost.com/2025/10/02/tech/artificial-intelligence-friend-necklace-causes-uproar-ai-wouldnt-care-if-you-lived-or-died/
https://www.politico.com/newsletters/politico-nightly/2025/10/02/a-friend-for-the-end-of-the-world-00592433
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