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THE MOBILE SAR BENCHMARK
FOR ASSUMPTION CATHOLIC
SCHOOL

Assumption Catholic School, based in Fairfield, Connecticut, turned to
OUTFRONT to increase awareness of & inquiries for an upcoming open house
that they were hosting. In conjuntion with other local media, they launched a

mobile campaign to help them communicate with the community.

STRATEGY & TACTICS

— Strategically Placed: With Fairfield County being a very high-income
area within Connecticut with less available OUTFRONT inventory,
mobile was a way to reach the school’s target audience at a scale
that made sense.

— Mobile Strategy: For two weeks leading-up to the school’s
open house, mobile ads were served through proximity
targeting within surroundung communities. Banners directed
users to a custom landing page, where they could learn

ASSUwir 11uiv - WPEN \
CATHOLIC SCHOOL HOUSE

-

more about the open house, the school, or even call for RESULTS ‘
additiOhaI infO. % Brewers 96-67 AD -160 <
150,000 | [z KV B | JAN. 27
— Creatl\’le Excellence: All creatlve represented the MOBILE IMPRESSIONS | - L 25 | e : ) 10 AM
school’s brand & colors, while keeping the focus on DELIVERED & Warriors . Eseaz ‘
spreading awareness of the open house date & time. i
<@ Rams 5-0 Sun, 10/14
1:05 PM
5 51 *= Broncos FOX
LAR -7.0

CLICKS |

7.8%

ASSUMPTION OPEN HOUSE ' State and Zip
(07:¥N 5 (0) R (03(0)5(0[0) A LEARN MORE Ui

NBA

¥ Spurs
~» Magic

4 Rockets 5:00 PM OUTFRONT /

@ Grizzlies 2.2 NBATY

4:00 PM

DISCLAIMER: OF COURSE, THE RESULTS OF ANY CASE STUDY ARE SPECIFIC TO ITS FACTS. WE
CAN'T GUARANTEE THAT ANY OTHER CAMPAIGN WILL DRIVE SIMILAR RESULTS, INCLUDING
INCREASED TRAFFIC.




