
RESULTS

WE SAW A 

FOR 
LALAMOVE.

STRATEGY & TACTICS

12 week campaign

Goal of driving awareness & app 

downloads.

Proximity & Audience Targeting: Placed 

a 5-mile geo-fence around the OOH assets 

& targeted key zip codes throughout 

Houston. They also targeted key Brand & 

Behavioral Audiences. 

Lalamove is an app-based delivery on demand service. They 

allow customers to connect with delivery partners & deliver 

goods within the city same day. This campaign targeted 

Houston Texas using a combination of mobile & ooh to spread 

awareness of their services and encourage app downloads. 
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