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Ever since our beginnings in 1998, we have strived to build a 
culture in which people feel energized, where curiosity is 
encouraged and where we give support and care for each  
other. We want to be successful in business but also have a  
positive impact on people, planet and society. For brands in  
Akind Group, this starts at home: always treating people with 
respect, behaving ethically, and contributing to economic  
development while improving the quality of life of the workforce, 
their families, and the local community and society at large. 
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We are inspired each day by the potential for bril-
liance that resides within every human being. Our 
unshakeable belief in human potential has led us  
to our core values: “Share energy,” “Beat yesterday,” 
and “Show heart.” They embody who we strive to  
be, both as a business, and as individuals.  

What started more than 20 years ago as a place-
ment service for students has now grown into a 
family of brands, helping people and businesses in  
six countries to thrive in a rapidly changing world.  
We know that the best way for a business to grow 
and develop is to give the people who make up  
that business the tools they need to grow and 
develop themselves. That’s why our mission is:  
We make people grow. And as we and our partners 
grow, so does our ability and responsibility to have  
a positive impact on people, planet, and society.  

Our journey so far 
The world today is vastly different to that of 1998 when 
Academic Work was founded. Alongside a swathe of 
changes within our world of work, we’ve also witnessed  
the destructive impact of climate change around the 
globe. We constantly strive to be at the cutting edge  
of labor market developments, to learn, improve, and  
innovate while keeping our responsibilities to the planet  
at the heart of what we do.  

Today we have a much larger scope and capacity as a 
business, and as a contributor to society. Akind is now  
four brands across six countries: Sweden, Finland, Norway, 
Denmark, Germany, and Switzerland. Although each  
brand is unique, we are united in our shared mission: to 
make people grow, and our shared goal of helping our 
clients outperform the competition, all while keeping our 
responsibilities to the planet at the forefront of our minds.

We are Akind

For us, 2022 was a year of wide-reaching change. We rebranded from 
AW Group to Akind, a new identity that unites our brands under one 
banner and prepares them for a shared future. Though we may change, 
grow, and evolve, we still hold true to our guiding principles that have 
remained the same since Academic Work was founded in 1998.

People Planet Society Sustainable business TablesIntroductionContent

Academic Work 
Staffing and recruitment, specializing in  
young professionals.   

AW Executive Search 
Recruitment of experienced executive  
managers, on a permanent or interim basis,  
in the middle-management segment.  

Crowd Collective 
A new breed of IT consultancy focusing 
on meeting customers’ needs for senior  
expertise and leadership in today’s world  
of digital disruption and transformation.

Brights 
Our learning partner that prepares people for
tomorrow’s labor market and helps businesses
make learning a part of their DNA.  

Our brands

Akind in numbers throughout 2022

1,143
 
 412 MEUR in  

revenue

318,387 EUR 
Social impact investments

7.1% EBITDA

Number of internal  
employees (full-time)
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A word from 
the CEO
Change is an unavoidable part of life. All we can do is decide how  
we react to that change. A key pillar of our company culture has  
always been that we embrace change, because without change,  
it’s impossible to grow.  

Since 1998, Academic Work has grown from a small, 
Sweden based recruitment company, to a family  
of brands working together to help companies  
outperform the competition. This year, we chose to 
embrace change once again as we rebranded this 
family from AW Group to Akind. It’s the next step on  
our endless journey to create the best environment  
for people and companies to grow.    

Even as we undergo this change, some things are 
worth keeping the same. It’s always been of the 
utmost importance to me that our company culture  
is warm, inclusive, and forward-looking. Our culture is 
what makes us unique and what contributes most to 
Akind being a place where curious and motivated 
people can grow and develop. In 2022 we welcomed 
many new coworkers to our family of brands, and  
I’m pleased that engagement and satisfaction  
have remained high as we continue to cultivate  
our company culture.   

In the 25 years since our company was founded, we 
have always strived to be a positive force in the world. 
It’s not just society that should bear the costs of war, 
social injustice, climate change and natural disasters; 
businesses must step up and play their part. 

The Russian invasion of Ukraine in February 2022  
was a deeply troubling event. Like many around the 
world, we followed its terrible impact on Ukrainian 
society and its people and felt the need to act. As  
a company we have donated to NGOs working in 
Ukraine and opened a Professional Support Center  
for refugees. But I am particularly appreciative of our 
coworkers' response to the war. Across Akind, cowork-
ers have come together to support those affected by 
the conflict; fundraising, volunteering, even opening 
their own homes. There is no better embodiment of 
our core value “Show heart” than helping those who 
have been forced to flee their homes. The war and  
the suffering for Ukranian people is ongoing, and  

we are committed to continuing our support for  
those affected. 

As Akind grows, so does the part we must play. Sustain-
ability is a journey, not a destination. There is always 
more we can do, and we won’t shy away from that 
responsibility. Over the last year, we’ve established  
a new sustainability strategy that clearly defines our 
areas of impact and how we intend to contribute going 
forward. The strategy outlines the path ahead and  
grows our ability to contribute to the world in a positive 
way. Embracing change is in our DNA, but our guiding  

principles remain the same. Our commitment to 
becoming a climate positive business that acts in the 
best interests of people, planet, and society is unwav-
ering. Our belief in humanity's potential for good still 
drives us to support our coworkers and those in need. 
We want to create positive, sustainable change. 
Because without change, it’s impossible to grow.

There is always more  
we can do, and we  

won’t shy away from  
that responsibility.

Johan Skarborg, CEO of Akind

Johan Skarborg
CEO of Akind
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@Akind Venture

Sustainability at Akind is about taking a step  
forward instead of laying low. As a service-based 
company, our impact on the environment may  
be relatively small. As experts within the fields  
of upskilling, reskilling, training, and recruitment,  
however, our potential for positive impact is great. 
 
We are in a unique position to facilitate and accelerate 
the sustainable transition by providing the skills needed 
to make it possible. Transision is about change, change 
starts with people and we are in the people business.
We know we have a responsibility to the world in which 

we operate, and we understand the potential and the 
opportunities it offers us from a business perspective. 
Sustainability is a part of who we are and everything 
we do. 
 
When we look towards the future, we see hope.  
We see resilience. We see a world of possibility filled 
with people ready to act, and we want to do our part. 
Our sustainability strategy is our commitment to 
taking action to create a brighter future.  

Our approach  
to sustainability 
The impact of climate change has become impossible to 
ignore. It’s more important than ever that companies take  
action to protect the environmental, social, and economic  
welfare of our planet.

We make people grow

Creating The Best Place to Work for our coworkers.

Being the number one career partner for career shifters  
and people early in their careers.

Providing opportunities for growth through various  
community enrichment initiatives such as pro-bono  

engagements, donations, and volunteer work. 

People

A climate positive  
business

Creating a climate strategy with clear goals  
for emissions reduction in line with the latest  

science and the Paris Agreement.

Making yearly climate investments to  
offset our known CO2 emissions. 

Continuously make use of new innovations  
and opportunities to ensure we are doing  

everything possible to safeguard the planet.

Planet

Providing skills for a  
sustainable society

Preparing people and businesses to meet  
the challenges of tomorrow through  

reskilling and upskilling. 

Allowing both new and hidden talent to  
enter the labor market by evaluating  

candidates on potential over experience.

Training people in the skills required for  
the transition to a sustainable society.

Society

OUR SUSTAINABILITY STRATEGY

→
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4. Quality Education

3. Good health and wellbeing

5. Gender Equality

8. Decent work and economic growth

13. Climate action

12. Responsible consumption  
and production

Akind fully supports all 17 Sustainable Development 
Goals (SDGs) set by the United Nations. Even though 
these goals are all intertwined, we put our emphasis 
on SDGs 3, 4, 5 and 8, as these relate most to our core 
business. We also focus on SDG 12 and 13 due to our 
overall responsibilities towards the ongoing climate 
crisis. It is within these areas that we can have the 
greatest impact.

People Planet Society Sustainable business TablesIntroductionContent
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Stakeholder  
engagement
At Akind we use a combination of surveys, meetings, reports, and 
evaluations to gain a broader understanding of the experiences and 
perspectives of our main stakeholders. The input we get from these 
groups informs our decision making and ensures that we set the 
right targets for our work.

Clients

STAKEHOLDER TYPE OF DIALOGUE/CHANNEL

Consultants

SKI (Svenskt Kvalitetsindex), F2F client meetings,  
client experience survey (CX Survey), monthly NPS survey.

Yearly satisfaction survey, monthly NPS survey,  
F2F consultant meetings.

Candidates YPAI (Young Professional Attraction Index), NPS survey.

Internal employees Weekly Officevibe surveys, monthly 1:1 meetings,  
annual performance reviews.

Shareholders Annual general meeting, quarterly shareholder update.

Suppliers Supplier assessment and evaluation.

NGO Quarterly financial and narrative reports, yearly budget  
process, visits on sight, follow-up meetings.

For instance, Academic Work’s 2022 YPAI survey confirmed 
again that environmental sustainability was one of the ten 
most important factors for young professionals when 
choosing an employer. Young professionals are one of our 
most important stakeholders, not least because they are 
the candidate base for Academic Work’s consultants. This 
reinforces our view that environmental sustainability is a 
business-critical factor. 

People Planet Society Sustainable business TablesIntroductionContent
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Covering the entirety of Akind and intended for  
all our stakeholders, the purpose of this report is  
to communicate our sustainability work from a  
social, environmental, and financial perspective. We 
also share our view on human rights and how we  
contribute to the UN Sustainable Development Goals.  

The Global Reporting Initiative (GRI) is an independent 
international organization that has produced a set of 
standards on sustainability reporting. These standards 
describe how companies should communicate their 
impact on sustainability issues to stakeholders and 
what they deem important. This report is inspired by 
the GRI Standard but has not been certified by an 
external body. Our agenda for sustainability is derived 
from a continuous dialogue with our stakeholders. We 
have used those discussions to assess topics within the 
GRI sustainability framework that best apply to Akind.  

As we are constantly working to extend and develop 
our data set, the scope of the numbers presented  
in this report will vary. For us, this report is a chance  
to summarize our yearly performance in terms of  
sustainability and to discover gaps that need  
our attention.  

This sustainability report constitutes Akind's statutory 
sustainability report in accordance with the Annual 
Accounts Act and covers January 1st – December 31st, 
2022. The report covers every company within Akind 
Universe Group and applies especially to Academic 
Work Sweden AB, Academic Work HR Service AB, 
Academic Work Consulting AB, and Academic Work 
Technology AB which all are legally required to 
produce a sustainability report.

About this report
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A word from our  
Head of Sustainability
The world is in a constant state of change, it's our responsibility  
to ensure that this change creates a more sustainable world.  
At Akind, we embrace change to ensure not only so we can  
contribute to this sustainable transition, but so we can benefit  
from it as well.

People Planet Society Sustainable business TablesIntroductionContent

In June 2022 I returned from nine months of parental 
leave and immediately felt that something had 
changed. Clients’ demands within sustainability had 
become sharper, more detailed, and to the point. 
Legislation that had been in the works for years had 
finally passed, and more businesses were taking the 
lead in demanding and creating ambitious climate 
action. It’s clear that now is the time to accelerate,  
to ensure that we do not fall behind but rather  
benefit from this new landscape.  

2022 has been a year of long-awaited action after 
the pandemic impeded many attempts to take a 
step forward. It has been a year of establishing  
strategies, anchoring decisions in management  
and creating business cases for further investments. 
We finalized our Sustainability Strategy that clearly 
defines our role in the sustainable transition. The part 
we will play is to make people grow, to become a 
climate positive business, and to provide skills for a 
sustainable society. The strategy is closely connected 
to our core business, and it already feels like a part of 
who we are.   

We took a first step towards providing skills for a 
sustainable society with the creation of the Hållbar-
hetsacceleratorn (Sustainability Accelerator), a 
sustainability training for internal employees and 
consultants in Sweden. We are particularly proud  
of this unique initiative and its potential for a huge 
positive impact.   

As we look ahead to 2023, there is still much to do, 
and we are ready to play our part.   

• We will explore new, innovative ways to develop our 
ability to provide the skills for a sustainable society. 
This will include expanding the creation of develop-
ment opportunities within the sustainability field  
and making it easier for candidates to find jobs  
with a positive impact.   

• We will invest in upscaling our climate action by 
implementing the Greenhouse Gas Protocol to 
measure our climate impact, set CO2 reduction 
goals and have them verified by an external partner, 
and create a climate strategy to outline our path 
towards becoming a climate positive business.   

• And as we expect new and much needed  
legislation to take effect over the coming year, 
creating processes to support human rights due 
diligence and more extensive sustainability report-
ing will also be areas of focus for us during 2023.   

Alongside these larger scale projects, we will continue 
to make changes locally, engaging in our communities 
through both existing and new partnerships, improv-
ing our facilities to make them more circular and 
energy efficient, exploring new ways to travel, and 
developing our offer as the Best Place to Work. These 
initiatives are smaller in size, but equally important  
to reach our goals.   

By embracing and even leading the transition to a 
sustainable society, we not only secure our future 
relevance as a business, but we will also play our  
part in creating a more sustainable future.

When we look towards  
the future, we see hope.  
We see resilience. We  
see a world of possibility  
filled with people ready  
to act, and we want to  
do our part.

Lina Tunek,  
Head of Sustainability Akind
lina.tunek@akindgroup.com
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It’s an amazing feeling: to see people wake up, understand  
their full potential, take charge of their lives, and grow.  
Unlocking this unlimited potential for growth is what  
drives us. Not only can we make a lasting difference in  
their lives, but in the success of their employers, and the  
wellbeing of entire communities. Every day, we help  
thousands of ambitious, curious people to learn, develop,  
and find rewarding career opportunities.

◁ 11 ▷Akind Sustainability report 2022
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Best place to work

Engagement 
Engaged coworkers are our most important asset. 
We believe engaged coworkers contribute to a  
positive culture, which facilitates better collabora-
tions and creates a better workplace for everyone.  
We define “engagement” as the emotional commit-
ment an employee has to the organization and its 
goals. Having a sense of purpose and a desire to 
meaningfully contribute to the organization is the 
key to creating high levels of engagement. 

Pulse Survey   
We believe that employee engagement is vital to 
our success, so we measure it every week. Using an 
external survey tool, we send our coworkers a weekly 
pulse survey and collect their honest feedback.  
The result from the survey allows us to act on  
issues quickly and measure trends over time.  
These instant updates allow an agile approach  
to employee engagement, making our actions 
relevant and timely.   

Our tool provides us with an overall engagement 
score, a weighted average of 10 key metrics. Every 
company within Akind can be compared with each 
other and to an external benchmark on both the 
overall score and various sub-metrics. This enables 
us to identify challenges as well as best practices  
to share with each other. 

During 2022 we have consistently seen high  
employee engagement scores from across Akind, 
which we are particularly pleased with after a couple 
of years where the score has been more fluid. We 
believe organizational stability is especially important 
at the present time, as we still operate in an unstable 
world.With the effects of the pandemic still being  
felt, ongoing war in Europe, and a recession around 
the corner, it is encouraging to see stability in the  
overall engagement score throughout the year.  
We are especially proud that our score is stable at 
such a high number.

Employee engagement trend during 2022

Jan Feb Mar Apr May Jul Aug Sep Oct Dec

8,4

8,2

8,6
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New HR system
In 2022 we implemented a new HR system, bob,  
a crucial step towards our goal of providing our  
coworkers with the tools they need to grow and 
becoming The Best Place to Work. The data that  
bob provides us with will be used to ensure that  
we meet diversity and equal opportunity targets. 
Access to better data allows us to better define and 
track our objectives and prioritize our actions.  

With the new HR system in place, we have also 
improved our process for identifying replacements,  
an important part of succession planning. By asking 
managers to identify and continuously train replace- 
ments, we will secure our supply of managers, embed 
an aspirational mindset, and ensure unbroken stability 
within our teams. Identifying replacements for our 
key positions is managed in the HR system. 

People Planet Society Sustainable business TablesIntroductionContent
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Careers, growth,  
and development
We want to build a culture where our coworkers feel they are offered 
the opportunity to grow, and that they are supported by their employer. 
Akind is a place where people grow, develop, and build successful 
careers. It is of great importance that we maintain and keep building 
upon that culture, that our coworkers continue to feel that they are 
offered the opportunity to grow and are supported by their employer. 

Learning and development 
To support our coworkers' development, we provide 
them with learning and development customized for 
their role, including digital learning activities, peer- 
to-peer learning, and on-site training. Development 
opportunities are accessible to our coworkers based 
on their individual preferences and needs, which gives 
them the power to pursue their own development.  
By providing our coworkers with tools to support 
self-development, they can customize their growth  
to drive towards professional and personal goals.

To support our coworkers'  
development, we provide them 
with learning and development 
customized for their role,  
including digital learning  
activities, peer-to- 
peer learning, and  
on-site training.

Samira Saghai,  
Head of People Development Akind

People Planet Society Sustainable business TablesIntroductionContent
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Wellness  
and wellbeing
Within Akind, we encourage our coworkers to embrace a healthy  
lifestyle. We take a holistic approach to occupational health  
management that incorporates physical, emotional, and mental  
wellbeing. We believe this is an essential part of creating  
The Best Place to Work.

To support physical health choices such as exercise 
and nutrition, we embed wellness within HR, organi-
zational development, and our corporate culture.  
  
Research shows how daily pulse-raising activity, even  
in short spurts, is beneficial for both the heart and the 
brain. It reduces our stress levels while increasing our 
ability to concentrate and improving our memory. 
Therefore, we encourage our coworkers to be physically 
active and have strived to create a workplace that 
allows for a healthy lifestyle. 

Work flexibility  
Work flexibility must meet the needs of our coworkers 
as well as our business. After consulting our coworkers, 
we have created a hybrid work model, a combination 
of at-home and in-office work environments. We 
want our coworkers to have the tools to balance  
their professional ambitions with their private life.  

We believe work flexibility should be built on trust, 
which in turn is a solid foundation for engagement 
and performance. 

We want work flexibility to be part of our culture and 
for every one of our coworkers to have the possibility 
to influence their workday and adapt to changing 
circumstances.

We believe relationships are a key element of our 
work culture and that those relationships are 
primarily built by spending time together. Our  
offices will continue to be an important place for  
us to meet, build relationships and live our values. 
We also believe that innovative ideas are better  
generated, and many aspects of work are best 
completed, when we can meet in person. Therefore, 
our offices will continue to be our main workplace. 

• Being an attractive and relevant 
employer, now and in the future.

• Create an excellent client, consultant, 
and candidate experience.

• Drive performance and engagement.

• Ensure a healthy work/life balance, 
individual freedom, and responsibility.

• Promote a healthy and inclusive  
company culture.

• Foster an environment where  
employees want to use our offices  
as the main workplace.

What are we aiming to achieve 
with flexible working?

• We often walk and talk.

• Work flexibility that allows for an  
active lifestyle.

• Free workout sessions at the office.

• Wellness contribution.

• Coworkers in Sweden have 30 minutes  
per workday to use on physical activity.

How we incorporate wellness  
into our day-to-day: 

→
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New benefits to promote our  
employees' health and wellbeing 

As a part of our journey to become The Best  
Place to Work we have re-evaluated and  
expanded our employment offering. 

All coworkers have 30 days of vacation  
each year, we now offer all full-time Sweden- 
based coworkers three extra days off when 
entering their third year of employment and 
further two days when entering their fifth 
year of employment. 

We have also added healthcare insurance  
for all fulltime coworkers, a complement  
to the insurances we already have through 
our collective agreement and the five free 
calls via Blue Call; a service that offers  
anonymous, easily accessible mental  
health support through their app. 

People Planet Society Sustainable business TablesIntroductionContent
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Diversity and  
equal opportunities
Diversity enriches our companies and provides new ways for our  
business and our employees to develop. We believe that diversity  
creates a healthier work environment that welcomes different  
perspectives and nurtures new ideas.

We measure diversity and equal opportunity by  
studying gender-based data (focusing on managerial 
positions) and ethnic background. At Akind, our gender 
equality goal is a 40% to 60% split between those who 
identify as men and those who identify as women, at  
all levels in our organization. Regarding ethnic diversity,  
we aim to mirror the society where we operate. 

Gender equality 
We measure gender distribution in managerial 
positions in order to get a sense of whether employees 
who identify as women and employees who identify 
as men are being offered equal opportunities. In 2022, 
we met our 40/60 target in four of six categories. Two 
years ago, that number was three of six, and three 
years ago it was one of six. This is a positive trend that 
makes us very proud. The work is ongoing, but we see 
the 2022 result as confirmation that the actions we 
have taken, such as changing our recruiting methods, 

→

Gender equality in managerial 
positions

Bransch Managers

All managers

Top Management

Managing Directors

All employees

Board

0 20 40 60 80 100

Management

Men Women 

awareness training for managers, and a succession 
system with clear goals regarding gender distribution, 
are starting to pay off.
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Ethnic diversity  
To better understand diversity based on ethnicity  
within Akind, we asked the Swedish Central Bureau of  
Statistics (SCB) for statistics about foreign backgrounds 
among our Swedish employees, including both internal 
employees in all Akind companies and our consultants. 
SCB ś definition of foreign background is a person who 
has been born outside of Sweden or has two parents 
born outside of Sweden.

→

SCB statistics show that we met our goal of mirroring 
Swedish society when hiring consultants, with 38.4%  
of our consultants having a foreign background  
compared to 26.9% of the Swedish population.

In Sweden, 15.1% of our internal employees come from 
a foreign background, meaning that there is room for 
improvement. An important action to address this 
during 2022 was the implementation of Evidence 
Based Recruitment, which has been proven to be the 
best recruitment method for fair and equal evaluation 
of candidates. We will continue to work on this issue 
during 2023, with the goal of increasing the number  
of internal staff with a foreign background.

Share of employees with  
foreign background 

2022

Swedish population
Internal employees Akind Sweden
Consultants Academic Work Sweden

26,9%
15,1%
38,4%
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Share of consultants with foreign  
background (per job category)

Hotel/Restaurant/Tourism

Industry/Manufacturing

Customer Service

Sales

Office/Administration/HR

Education

IT

Swedish population

100 20 30 40 50 60 70 80 90 100

Finance/Law/Purchase

Marketing/Information/Media

Technology

Warehouse/Logistics

Others

44.59%

33.82%

50.00%

23.53%

36.95%

35.87%

43.63%

40.74%

39.33%

37.56%

34.48%

During Q1 2023 all employees  
in Academic Work Sweden will  
attend a digital training in  
sustainability where diversity  
and inclusion is one of three  
main topics.

✧Digital training
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EDI statement 
Akind builds on great people. We unite through our 
core values, and we have a strong cultural alignment.  
At the same time, we all have our unique way of 
expressing ourselves in our daily work. We believe  
in the power of having diverse perspectives, and  
we are committed to building and sustaining an  
inclusive and equitable working environment.  
Diverse perspectives enrich us with new ways of  
understanding and engaging with the world. It helps  
us identify and manage new business opportunities, 
and it makes the journey we are on so much more fun! 

Equality at Crowd Collective  
Crowd Collective has an established equality plan 
and an equality strategy to make sure that both the 
numeric and experienced equality at Crowd Collective 
develops. All employees receive training within Equality, 
Diversity, and Inclusion, a training that has been 
further improved during 2022.

Our goal is to reach a division of 50/50 
men and women within the company, 
a very ambitious goal in the IT industry 
where women are a clear minority. During 
2022 our Stockholm office recruited 50% 
women to our consultant positions which 
shows that we are on our way to reaching 
our goal.

Louise Bagewitz,  
CEO Crowd Collective

People Planet Society Sustainable business TablesIntroductionContent

Academic Work’s partnerships to increase 
gender equality within IT 
The IT industry has long suffered from a shortage of 
women, and we want to be a positive force in making 
it a more equal field. As one of Sweden’s biggest 
staffing and recruitment companies, Academic Work 
Sweden has taken several steps to inspire more 
women to choose a career in IT. 

More than 800 women have retrained and began 
careers within IT through our Academy programs, but 
there’s much more to do. That is why we have chosen 
to financially support three different organizations; 

TjejerKodar, Pink Programming, and DataTjej, all 
organizations that support women in IT at different 
stages of their careers. Our partnerships are active 
from Autumn 2022 to August 2023. Alongside these 
partnerships, Academic Work Sweden has also run a 
marketing campaign aimed specifically at inspiring 
women to start a career in IT. 
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Evidence Based  
Recruitment
The continued use of traditional recruitment processes, where  
candidates are screened based on their CV and cover letter  
before being invited to unstructured interviews, can be affected  
by unconscious biases. Something that might lead companies to  
miss hidden talent, contribute to a poorer, more unequal society.

Valid methods 
Use valid methods to exclusively measure what  
is vital for high performance. 

Standardize 
Standardize and systematize collection of  
candidate information.

Assessments 
Use mechanical assessments to reduce subjectivity 
and unconscious bias in decision making.

How it works
We have adopted a data-based and 
scientifically backed approach to hiring 
called Evidence Based Recruitment. 
This recruitment philosophy is based 
on three core principles:

The benefits of EBR
A fair and transparent recruitment process 
Evidence Based Recruitment creates a fair and  
transparent process for our candidates. We assess 
all candidates using the same questions and grading 
models, reducing the impact of bias and variability 
caused by individual recruiters. Every hiring factor we 
assess is based on empirical research which makes 
it easy for us to compare a decision to objective data 
and give our candidates feedback in a constructive 
and respectful way. 

Selection based on potential 
Since 2015 we have selected candidates to join our 
reskilling or upskilling programs based on potential. 
We know that age and gender have nothing to do  
with how well they perform in their assignments, 

The use of Evidence Based Recruitment 
does not only create more value for 
our clients by increasing the possibility 
of finding high performing candidates. 
In addition, it helps us contribute to a 
fairer, more equal society where people 
who are overlooked for no relevant  
reason get a chance at their dream job.

Tim Knutsson,  
Group Operations Specialist, 
Academic Work

while a person with the right education or previous 
experience isn't always the best candidate for our  
programs. What matters most is their cognitive ability, 
personality, and drive. 

These lessons are now incorporated in our core business 
which allows us to identify the best candidates from a 
larger, more diverse pool by only assessing relevant 
requirements, standardizing processes, and reducing 
the impact of unconscious bias.

People Planet Society Sustainable business TablesIntroductionContent
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Community 
engagement

We believe in the potential for brilliance that resides in all human beings. 
Given the opportunity, most people are eager to grow, no matter where 
they are in the world.  In addition to creating The Best Place to Work for our 
coworkers and consultants, we want to provide support to communities 
both close to home and around the globe. 

We focus our initiatives around three areas of impact:  
1) Education 2) Employment and 3) Equality, Diversity, and Inclusion (EDI).  
These initiatives can be a one-time engagement or an ongoing project 
and can involve employees in a team, an office, a country, a company,  
or the whole of Akind. We believe that everything counts and that while 
no one can do everything, everyone can do something. 

Even though the initiatives vary in scale they share a joint purpose: 
building a more sustainable world where people and societies are  
given the chance to grow.

→

Add photo.
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Every year, 1% of Akind ś net profit is invested in projects 
or NGOs that contribute to building a more sustainable 
world. These funds provide a foundation for outreach 
and support that stems from the entire Akind family.  
It is our way of ensuring that we continuously make 
investments for the good of people and society,  
unrelated to building our business.  We call this the  
1% Movement. 

Almost 20 years of improving  
education in Zambia 
We believe that education is the foundation that 
prosperous societies are built upon. It improves  
people’s lives, boosts health, and creates more stable 
communities. It unlocks new ways to earn a living and 
become economically self-sufficient. Yet education 
remains an inaccessible human right for millions of 
children around the world. With funds from the 1% 
Movement, Akind has supported Response Network,  
an NGO that works in Sothern Zambia to give children 
and young people access to education and training. 
The ultimate purpose is securing human rights and 
improving living conditions for vulnerable people. 

Over the years Response Network has proven that 
their self-help programs and educational sponsor-
ships can support people and whole communities to 
take sustainable steps forward. Our partnership with 
them has provided people with the tools they need to 
grow on their own terms and decide their own futures. 
That is why Akind has remained loyal sponsors to 
Response Network since 2004.  

Expanding the 1% Movement
We are incredibly proud of our cooperation with 
Response Network but have felt for some time that  
we want to expand the 1% Movement to better deliver 

The 1% Movement

on our goal of creating a healthier, more equal society. 
During 2022 we expanded the scope of the 1% Move-
ment to provide funds for a long-term engagements, 
start-up funds, and temporary funds.

Long-term engagements that aim to  
create sustainable change with a long- 
term perspective
Long-term engagements that aim to create sustain-
able change with a long-term perspective (minimum 
of 3 years funding) . E. g. our cooperation with Response 
Network. Creating sustainable, positive change takes 
time and demands a long-term perspective.

Start-up funds for projects that aim to 
solve an issue in society 
It is preferable that the project is connected to  
Akind operations and aims to become economically 
self-sustainable. If the project starts to generate 
profit, the initial funds shall be paid back to the 1% 
Movement fund. We want to facilitate initiatives  
from our stakeholders and use our knowledge and  
expertise to solve societal issues such as immigrants’ 
access to the labor market and minority representa-
tion in specific business areas.

Temporary funds for catastrophic events
These donations are always made to larger NGOs 
with established knowledge and experience of pro-
viding aid in the case of catastrophe. There are many 
ongoing emergencies and catastrophes around the 
world. Each disaster, each struggle, each life, is just as 

→

Measuring impact 
Measuring the impact of social development 
projects demands clear processes and  
methods. During Autumn 2022 we started a  
cooperation with Social Initiative, a non-profit 
organization with 20 years’ experience of 
evaluating and measuring the impact of social 
entrepreneurs around the world. The goal is to 
understand the efficiency and the impact of 
the projects we sponsor at Response Network 
and to support Response Network to achieve 
an even greater impact in the future. 
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Christmas donation 
There are many ongoing emergencies and 
catastrophes around the world. Individuals 
and groups of people that struggle for free-
dom, safety, food, clean water, or warmth. 
Each disaster, each struggle, each life, just  
as important as the other. In 2022 we made  
a Christmas donation of €30,000, directed at 
three different emergencies, through three 
different organizations.

• Amnesty International – helping women  
and minorities in Iran.

• The Swedish Red Cross – for the acute  
famine in Africa.

• Save the Children – the war in Ukraine.   

With these donations we wish to shine light 
on topics such as inequalities between 
gender, food insecurity and war, and most  
of all, we want to express our support for 
the people that suffer asa consequence. 

important as the other. Through the 1% Movement, we 
can now offer support when catastrophe strikes and 
people need immediate aid. 
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Kubala Girls  
sponsorship program Motivating workshops in rural villages

SKILLS TRAININGCOMMUNITY SCHOOLS

Sponsorship for children  
to attend grade 1–12

6–12 month sponsorship 
for vocational training

3–4 year sponsorship  
for higher education

Vocational training Tertiary training

Educational sponsorships Community Education Program

Targeted at children who 
cannot pay the school fees 

that are necessary to access 
a basic education. Girls that 

otherwise would risk early 
marriage, motherhood and  

no education at all. 

Funds from 1% of 160 Akind  
co-workers net salary

Targeted at young women 
that have finished grade 12, 
often girls from the Kubala 
Girls sponsorship program. 

The goal is to help them  
escape poverty by learning  
a skill which will help them 

earn a living by finding  
employment or starting  

a small business. 

Funds from 1% of Akind  
yearly profit.

As a base for village programs, self-help manuals are provided containing detailed  
information on how to start and run self-help clubs within 12 different areas. Akind is  

funding both these workshops, and projects within two of these areas:

In rural areas, distance is often a barrier to  
children attending school. This project  

support villages with motivation, knowledge 
and expensive building materials so that  

they can build their own schools.

Funds from 1% of Akind  
yearly profit.

Skills training within e.g. agriculture,  
catering, fashion and design and carpentry  

for selected people in the villages. They  
attend classes for one year, before bringing 

that knowledge back to the village.

Funds from 1% of Akind  
yearly profit.

Targeted at ambitious young 
women who have finished 
grade 12 and have been 

sponsored by the Kubala Girls 
sponsorship program. The 
goal is to help them get a 
qualified job and become  

self sufficient.

Funds from 1% of Akind  
yearly profit.

Educational sponsorships support vulnerable young people in the  
suburbs of Livingstone, Zambia’s second largest city. There are three  

types of sponsorship programs:

The program targets villages in the rural areas of Livingstone. These areas  
has little to non functioning infrastructure in terms of electricity, transports  

or schooling. Most of the people living there are self-sufficient farmers.  
The program includes:
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Our support for Response Network  
consists of the following:
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We are saddened and alarmed by the Russian inva-
sion of Ukraine. War always creates untold suffering for 
innocent people, and we feel a deep responsibility to 
help in any way we can. After the invasion, we immedi-
ately suspended all business activities in Russia, 
including consultants with assignments in Russia. 

Akind and many of our coworkers have engaged in  
initiatives to offer help and support.

• Akind has donated €60,000 split equally between 
UNICEF, The Red Cross, and Journalists Without  
Borders. 

• Together with industry colleagues Novare and 
Irisgruppen, Akind has been a part of opening a 
Professional Support Center where Ukrainian  
refugees can find suitable employment and enroll  
in education programs to improve their job pros-
pects. Located in the Spritmuseum in Stockholm,  
the center is supported by project managers and 
recruiters from Akind, Novare, and Irisgruppen. 

• In Sweden, Akind have organized recruitment pro-
cesses on behalf of the Swedish Migration Agency, 
which actively seeks to support refugees in Sweden. 

• In Germany, we have collected and donated items 
to help centers in Munich and Hamburg, which were 

sent to refugees on-site and organizations based in 
Ukraine. We also have colleagues who volunteered  
on the borders of Germany and Poland.  

• Crowd Collective decided to make 30 Ukrainian 
refugee children ś wish for Christmas presents  
come true. The contribution was made through  
Fenix Finland ry, a registered organization that  
supports refugees in psychosocial matters  
through peer support, rehabilitation, and mental 
healthcare, to children in Äänekoski, Finland. 

In addition, amazing initiatives started by our cowork-
ers have raised generous amounts for charities work-
ing in Ukraine. For instance, during Circular Monday 
employees donated outdoor clothes which were sent 
to Ukraine, while some employees have even opened 
their homes and offered shelter to refugees. These 
initiatives show that individuals can make a meaning-
ful difference by showing heart and supporting those 
in need. We are proud to count these people among 
our coworkers. 

As the war continues, so does our support for those 
affected, and our hope for a cessation of hostilities,  
a return to diplomacy, and a peaceful solution as  
soon as possible.
 

Support for those affected  
by the war in Ukraine  
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Official support partner to Helsinki Pride
At Akind, we stand for human rights, and we support  
the rights, inclusion, and wellbeing of sexual and  
gender minorities. Academic Work was an official  
support partner of Helsinki Pride for the first time in  
2019 and we continued this partnership in 2022. We 
firmly support the important right of everyone having 
the freedom to be and love whomever they want.  

"The theme of 2022 was encounters. This means 
enabling people to meet, talk, learn from each  
other and to share themselves, and supporting the 
community through these encounters. Community  
is a great part of our company culture, and we  
are always mindful of including all our amazingly  
unique coworkers in our day-to-day activities." 
 
Laura Christie,  
Managing Director, Academic Work Finland

Homework assistance for children 
Since 2015 Akind has been loyal partners with Interna-
tional Acquaintances (Internationella Bekantskaper). 
This small volunteer organization provides homework 
assistance in Rinkeby, a suburb of Stockholm where 
many immigrants live. Once a week, two to three volun-
teers from Akind ś headquarters in Stockholm visit a 
school in Rinkeby to assist with children’s homework 
and give them a chance to practice their Swedish. 

Initiatives during 2022

 
Tillväxt Botkyrka (Growing Botkyrka) 
Botkyrka is an area just outside Stockholm city where 
many immigrants live, and the unemployment rate is 
high. The project, called Tillväxt Botkyrka, began in 2018 
with the goal of creating new jobs and matching them 
with people in need of employment. The aim is to 
encourage integration and lower the unemployment 
rate in the area by creating 1,000 new jobs in the next 
five years. Academic Work Sweden is engaged as a 
pro-bono partner, offering our expertise, supporting 
companies with growth potential, and connecting 
them with job-seeking citizens in Botkyrka. As of the end 
of 2022, 950 new jobs have been created in Botkyrka.

Learning opens the door to a brighter future 
Today, only 23% of newly arrived migrant young people 
complete high school and have the option to seek 
further education. In partnership with Mitt Livs Val, 
Brights is working to increase that number. Brights held 
a two-day coding course for young people from Mitt 
Livs Val, teaching them coding basics and showing 
them a path to begin a programming career. We know 
that learning increases community participation and 
counters social exclusion, low employment, and segre-
gation, and will continue our work to improve the pros-
pects of young people.

People Planet Society Sustainable business TablesIntroductionContent



© Akind Venture AB

The planet is our home, and we all have a responsibility to  
preserve it for future generations. Climate change is no longer  
a distant threat but a harsh reality, and we need to act now  
to curb its most disastrous effects. Governments, companies, 
organizations, you, us, and everyone. We need to act, and  
Akind is committed to doing so. Our environmental work is  
driven by a sense of urgency and the bold ambition to create  
a world where people and planet coexist in a sustainable way.
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Our goal: a climate  
positive business

Definition of climate positive
Becoming climate positive means eliminating more 
CO2 from the atmosphere than we create, thereby 
having a positive, rather than negative, impact on 
the environment.

Reduce and compensate
To reach this goal, we need to reduce our carbon 
footprint in line with the Paris Agreement, but this is 
just the first step. To become climate positive, we will 
also need to increase our carbon offsetting and 
invest in climate positive projects. 

It is important for us that our journey to becoming 
climate positive doesn´t negatively affect our other 
SDGs, and we aim for a holistic view in every decision.
 

Awareness, behavior, and decisions  
We have the capacity to embed sustainability as  
a key issue through our coworkers, consultants,  
and the clients we support. By building awareness 
and educating our stakeholders, steering behavior 
through training, policymaking, nudging, challenging, 
and changing behavioral norms, we can have a 
positive impact on people, planet, and society. 

We want all our coworkers to be a part of our  
sustainability journey and support local initiatives.

We want to actively contribute to an environmentally sustainable  
future. That means taking responsibility for our past, not just  
our present. That’s why our goal is: To become a climate  
positive business.

PlanetPeople Society Sustainable business TablesIntroductionContent



© Akind Venture AB

Akind Sustainability report 2022 ◁ 28 ▷

Energy consumption  
and emissions

Travel and transportation  
To manage our impact from travel and transportation, we have  
created a set of guiding principles. All Akind coworkers are bound  
to follow these guiding principles when making decisions for work- 
related travel and transportation. 

A large part of our known CO2 emissions is caused by air travel. Since 
2018, we have used a travel agent for all our company travel to better 
understand our travel habits, making it possible to identify areas where 
we can reduce our negative impact on the planet. 

To minimize emissions caused by company cars, two parallel actions 
were taken. The first was to offer and encourage alternative ways to 
travel, such as bicycles, electric scooters, and public transportation 
cards. However, using cars for transport is a necessity for many of  
our coworkers, and therefore our second action was to electrify our  
car fleet.

Energy consumption and energy source  
Energy consumption related to our premises is one of 
the largest sources of our CO2 emissions, making it a 
top priority. We strive to reduce the energy needed to 
run our business by implementing energy efficient 
technology and routines. 

We aim to only use energy from renewable sources 
at all Akind offices. However, in some office buildings, 
the choice of energy supplier is made by the property 
owner. In these cases, we urge the owner to pursue 
renewable energy options.

As much of our currently known CO2 footprint comes from energy  
consumption, and travel and transportation, these are our key areas of 
focus, but we will also reevaluate our purchases and other consumption 
to minimize their negative impact on the planet. Continuous carbon  
offsetting is also a part of our effort to become climate positive.

→
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Carbon offsetting 
Carbon offsetting plays an important part in enabling 
us to become a climate positive business. By carbon 
offsetting, we take direct responsibility for the emissions 
that are difficult to assess while we work to reduce our 
climate impact. Alongside offsetting, we are actively 
working to gain a deeper understanding of our true 
impact and compensate accordingly. 

Offsetting our known historic emissions
At the end of 2021, we signed an agreement to offset historic emissions 
from all our company-related activities for the years 1998-2018, and 
2020. Carbon credits have already been purchased to offset emissions 
from 2019. Together with ZeroMission we will compensate for our historic 
CO2 emissions during 2022 and 2023. During 2022 we made our first two 
payments and the remaining two will be paid in 2023.  

Our climate compensation is divided into three small-scale projects, 
focused respectively on the reduction, prevention, and removal of 
carbon emissions. Each project, in addition to its climate benefit,  
contributes to social and ecological sustainability. The projects are  
well established among local stakeholders and project participants.

→

Reduction: Siaya Cookstoves in Kenya: 
Efficient stoves are installed which reduce the  
demand for firewood and improves the air quality  
within homes. The project is certified by the  
Gold Standard. 

Prevention: Nakau REDD + in Fiji: 
A forest conservation project, certified by Plan Vivo. 

Removal: CommuniTree in Nicaragua: 
A project to reforest land through the agroforestry 
model. The project is certified by Plan Vivo. 

Climate  
compensation 
projects
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Responsible  
consumption

Responsible consumption of food  
Changing what we eat, how food is produced,  
and how we treat food waste are some of the  
most important actions we can take to slow down  
global warming and achieve an environmentally  
sustainable way of living. We ensure that we serve  
sustainable and healthy food at our business- 
related functions and minimize our food waste.  
Food production also has a wide-reaching impact  
on the planet, therefore, our “guiding principles 
regarding food” focuses not only on climate-friendly 
food but also on other environmental aspects.

Waste management 
In our waste management policy, we focus on the 
waste we create in our own operations. Preventing 
the creation of waste in line with the waste hierarchy 
is a priority for us at Akind. It is also a priority of both 
Swedish and European waste legislation. We have 
already put in place routines for minimizing food 
waste, and the waste we do create, we seek to recycle. 
In 2021, we started measuring the quantity of waste 
sent to recycling centers to better judge our progress 
and our impact upon the environment.

Respecting and caring for planetary resources is an important part  
of our sustainability work and will be present in every one of our 
organization’s daily choices, big and small. We also aim for a circular 
perspective in our consumption by reducing our consumption, finding 
the most environmentally friendly option, recycling where possible, 
and minimizing our waste.

Initiative: Circular Monday
Circular Monday is an annual, international initiative 
on the Monday before Black Friday to highlight  
and facilitate circular consumption. We encourage 
coworkers to rent, share, repair, upcycle, reuse,  
and recycle in order to reduce waste and increase 
product lifespan.  

In November 2022, many of our offices in Sweden 
arranged a clothes-swap where all coworkers could 
bring clothing they no longer use and find “new” 
gems to rotate into their wardrobes. The items that 
remained were sent to our Circular Monday-partner, 
Sellpy, who sold the leftover clothes and donated 
the proceeds to charity. At many of our offices we 
also offer bicycle service free of charge for all 
coworkers in the spring of 2023 to encourage  
more sustainable methods of transportation.

Initiative: Smart Bins
As we have gathered every Stockholm office and 
around 600 employees at our new headquarters  
in Life City, waste management has become 
increasingly important. While planning the move, 
we were approached by SmartBins who offer a 
sustainable solution for handling organic waste. 
During the Autumn, all five kitchens in our prem-
ises were fitted with a Smart Bin that composts 
our organic waste and turns it into a nutrient soil 
that can be used to fertilize plants and gardens. 
The soil is packaged and can be taken home by 
coworkers and visitors, and any extra is donated  
to local farms to naturally fertilize their crops.  
Our ambition is to install SmartBins in more of  
our offices around Sweden as we go forward. 
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Sustainable sourcing

We evaluate all new suppliers on their environmental 
impact and management practices and require all 
suppliers to comply with our supplier code of conduct. 
Based on this assessment, the suppliers are either 
categorized as approved, in need of improvement 
from a sustainability perspective, or not approved.  
To reach our overall sustainable sourcing goal, we 

To manage our purchases in a more sustainable way, we consider  
both who we buy from and what we buy. Our goal is to buy all our  
products and services from suppliers that meet our sustainability 
requirements.

strive to increase the share of our total spending 
that goes to sustainable suppliers.  
 
In our Product Environmental Guideline, we give  
our coworkers the tools and information needed  
to purchase products in line with Akind's environ-
mental principles.
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Managing our  
sustainability work

Clear environmental goals  
A vital step towards becoming a climate positive business is to set  
clear and ambitious targets, targets that build trust among our stake-
holders and benefit both our planet and our business. Historically this  
has not been our strong suit, something that will change in 2023 when  
we will start to report our emissions according to the Greenhouse Gas 
(GHG) protocol and set targets based on latest climate science and in  
line with the Paris agreement. To ensure we meet our targets, we are 
creating a climate strategy that contains clear, measurable steps we 
can take towards achieving our goals. This climate strategy will be our 
roadmap for efficient climate action that ensures that we are part of  
the solution rather than the problem. 

To accurately manage our environmental work, we need guiding  
principles and managing systems that secure our performance and  
lead us in the right direction. We manage our sustainability work  
using our quality management system (ISO 9001: 2015) and our  
environmental management system (ISO 14001:2015). Our guiding  
principles are implemented in the organization to ensure that our 
employees feel secure in their daily decisions.

Collecting more sustainability data  
Following the GHG protocol will surely put a strain on 
our ability to collect, analyze and visualize environ-
mental data. On a positive note, we do have a great 
sustainability management system in place to 
support us, the next step is acquiring the resources 
and knowledge required to succeed. We need to 
understand how to work with this in an efficient way, 
integrated in everyday work without putting too much 
strain on individual roles and companies within the 
group. This will be our focus during 2023.

Continuous improvements  
Getting a complete dataset for our environmental 
footprint is no small task and the work itself won´t 
reduce our emissions. Therefore, in parallel with 
expanding our data, we focus on immediate activities 
that will reduce our negative impact on the environ-
ment today. We comply with all current environmental 
laws and standards, but our goal is to exceed them. 
Academic Work Sweden is certified according to  
ISO 14001, and we apply these principles to every 
brand within Akind to improve our sustainability  
work across the board.

• Environmental Guiding  
Principles.

• Travel Guiding Principles.

• Transportation Guiding  
Principles.

• Food Guiding Principles for  
food consumption in work- 
related activites.

• Product Environmental  
Guideline.

• Code of conduct.

Guiding principles  
for Akind
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We want to contribute to a better world where people feel  
they have a purpose, have equal opportunities, and live in a  
sustainable society where they can prosper. By providing  
the skills necessary for a sustainable society, and teaching  
people the importance of lifelong learning, we seek to be an 
active part of this transition. We want to give people the tools  
to make their society stronger, fairer, and more sustainable,  
and inspire others to do the same.
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Contributing to a sustainable, 
dynamic labor market

Supporting young professionals  
and job creation  
We strongly believe that hiring and developing  
young professionals is an essential part of the  
development of a sustainable workforce. By our 
definition, young professionals are students,  
recent graduates, or professionals with a few  
years of experience in their field. Hiring them  
brings new perspectives and innovative ideas to 
companies, while their ambition, eagerness to  
learn and adaptability can easily compensate for  
their lack of experience. Their presence is also  
crucial in terms of knowledge continuity. Having 
diverse levels of seniority helps organizations  
avoid retirement waves and secures the continuity  

Our mission statement is “We make people grow,” and creating jobs, 
developing people, and building careers is our core business. We believe 
that ambition and potential are often preferable to experience when 
predicting performance. This approach enables new talent to enter the 
labor market, but also creates and grows careers. We know that these 
assets can take Akind far as a company while strengthening both our 
consultants and clients.

of knowledge sharing and development. We help  
our clients understand the benefits of hiring young  
professionals and support them in ensuring they  
are effectively integrated into the business. 

In our day-to-day work, we use our knowledge  
and experience to act as a bridge between our 
clients and candidates. We dedicate our time to 
understanding the labor market and our clients’ 
needs. Our role does not stop after a successful  
hiring process. We prepare our clients and consul-
tants for each job assignment, and we follow up  
on their cooperation. Feedback plays an important 
part in our product development, and it steers us  
in the right direction.

→

 
 12,315
people find new jobs.

In 2022 we have helped 

171,769
Since the start in 1998, we have helped

people find new jobs.
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Measurements – Clients  
One of our strategic goals is to have the most satisfied 
clients. We believe constant communication with our 
clients is key to achieving this goal. We ask for their  
feedback regularly through an NPS (Net Promoter Score) 
survey, which is an internationally established metric 
used to assess the loyalty of a firm’s customers. NPS 
evaluates client satisfaction through a simple question: 
“How likely are you to recommend the companies within 
Akind to a friend or colleague?” Our main purpose with 
this survey is to be aware of where our clients position  
us and to shed light on any actions that we should take  
to improve our client relationships.

Client and consultant loyalty

Year 2022 2021 2020 2019 2018

NPS result client loyalty
Academic Work
Crowd Collective
NPS result consultant loyalty
Academic Work
Brights

46
46

52
55

76
–

55
–

72
58

47
55

71
58

51
71

69
–

53
–

Creating jobs and building careers

Year 2022 2021 2020 2019 2018

Number of people we helped to find 
new jobs through Academic Work

Number of people reskilled or upskilled 
through Brights

12,315

1,275

9,214

871

7,408

507

10,335

616

11,976

495

 
Measurements – Consultants  
Our greatest resource, and the one that is most 
critical to making our business possible, are Young 
Professionals. We continuously work to better 
understand them and build trust among them  
by providing a smooth recruitment process.
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Lifelong learning is the key  
to a sustainable society

In less than five years, one-third of all job competencies 
will be outdated. The need for upskilling and reskilling  
is increasing at a rapid pace, and all of us need to take 
responsibility and keep up in the learning revolution. 
Brights tailors intensive training for industries that often 
lack qualified candidates such as IT, technology, and 
finance. Brights have developed their own pedagogic 
platform, the Brights Way, which ensures the programs 
reach learning outcomes in the most efficient way while 
teaching participants the most important lesson of all: 
how to learn. Brights understands the needs of our 
clients’ future workforce, creating and implementing 
programs that help to close the skills gap. Brights’  
focus is to give motivated, ambitious people the tools  
necessary to make learning a natural part of working, 
and so contribute to a more sustainable society. 

The world of work is in the throes of a wide-reaching sea change.  
Knowledge and skills are becoming outdated faster than at any  
other point in history. In the next 15 years, 50% of jobs are likely  
to disappear entirely. Brights is our answer to this rapid change,  
specializing in preparing people and businesses to meet the skills  
challenges of tomorrow.
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Providing skills for a  
sustainable society

A lack of skills is one of the largest obstacles to the 
sustainable transition. We know that there is a lack of 
competency in specific fields required to innovate or 
scale up new technology. But it is also vitally important 
everyone can see things from a sustainability per-
spective and bring it into every part of the business. 
There must also be clear processes for how sustain-
ability strategies can impact on the entire business,  
so that they don’t get stuck in the boardroom.  

As a service company, our core business doesn’t 
have much negative impact on the environment. 
We don’t produce a product; we don’t own factories.  
However, we are present in many businesses through 
our consultants. We’re in a unique position to influence 
individuals and companies across dozens of industries 
across all our markets. With that in mind, we have 
decided to think bigger than our core business and 
begin to nudge other businesses and industries 
towards a more sustainable future. We decided to  
be an accelerator in this sustainable transition by 
providing the skills needed for a sustainable society. 
Because transition is about change, change starts 
with people, and we are in the people business.

Sustainability training for our entire workforce 
As a first step in our quest to provide skills for a sustainable society,  
we will upskill our own staff and consultants. Brights and Academic Work 
have together created a sustainability training course that all coworkers 
at Academic Work in Sweden and consultants in Sweden, both full and 
part time, will undertake as part of their introduction program.  

As this will be part of introduction program for all internal employees 
and consultants, thousands of people will go through it each year. In  
2023 we expect around 5,000 people will participate in the training.

What sustainability and  
sustainable development is. 

The three dimensions of  
sustainability; environmental,  
social, and economic.

How do sustainability and  
profitability connect?  

Sustainability 
training
We call the training Hållbarhetsacceler- 
atorn (The Sustainability Accelerator),  
a 90-minute digital training that 
teaches the participant about:

After finishing this training, the participants will have learned to see 
things from a sustainability perspective, and we hope they will be 
inspired to use this knowledge in their future work. Through this process, 
we hope to accelerate the sustainable development of our organization, 
and that of our partners.  

If the thousands of people 
who attend this training 
have an increased interest 
in the issue and in some 
way contribute to driving 
the sustainability agenda 
forward, then we can have 
a large impact! 

Michael Broms,  
Vice CEO and Group Sales Director,
Academic Work

→
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Hållbarhetsacceleratorn is one  
of the most exciting projects 
we have ever worked on at 
Brights. Getting the chance  
to both develop our internal 
knowledge and contribute to 
increasing people’s understand- 
ing and knowledge of the  
important area of sustainability 
is fantastic. My intention is  
that all our trainings at  
Brights shall have focus on  
sustainability, no matter the  
core focus.

Academic Work and Brights impress me with 
their forward-looking investment in sustainability 
training for all its employees, both internally and 
those working with clients. They have, I think 
better than most, identified competence in all 
dimensions of sustainability as an important 
competitive factor for the future!

Fredrik Bardon, 
Managing Director Brights Sweden

By providing basic training in sustainability for all our 
consultants and internal staff we hope to accelerate 
the transition to a sustainable society while strength-
ening our employer brand and our offering to clients. 
During 2023 we hope to launch the training in Finland 
as well, further increasing the number of people with 
an understanding of sustainability and the ability to 
influence their organization.

Mattias Goldman, 
Sustainability expert and trainer in the Hållbarhetsacceleratorn
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Akind exists to unlock the growth potential of people and com-
panies. Maintaining our status as a financially healthy company 
allows us to build a great place to work, make investments that 
help us remain our clients’ first choice and ensure our relevance 
in the future. Strong finances offer our coworkers stability and 
growth, allowing us to create more jobs and help more people 
develop their careers. We can also provide the best service to our 
clients, helping them prosper through innovation and increased 
potential. As Akind grows, our contribution to individuals, society, 
and the planet grows with us. But even though we focus  
on growth, we never compromise on our ethics. 

Sustainable  
business
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Sustainable  
growth

The past year was marked by a continued recovery 
from the economic impact of the COVID-19 pandemic. 
The troubled situation in the world around us began to 
affect our business towards the end of the year, and 
contract signing progressed more slowly than usual. 

However, from an operational standpoint, the organi-
zation has been performing very well. We have scaled 
up our investments in the organization by recruiting 
and onboarding many new coworkers, and we feel 
confident that this will put us in a strong position for 
the future. 

In 2022, our annual revenue amounted to 412.3 million 
EURO, a revenue increase of 24.4% compared to 2021. 
Due to exchange rate effects, the actual growth is 
approximately 4% higher when taking into consider-

Embracing new ways of doing business to achieve sustainable growth 
is an essential goal for any organization that seeks to thrive in the long 
term. Akind takes a long-term perspective in everything we do. We are 
working towards a culture that consistently integrates sustainable 
growth in every part of our business.

ation that 55% of total revenue is in SEK. EBITDA* 
amounted to 29.1 million (7.1%) which is an increase  
of 61.1% compared to last year. The average EBITDA for  
the last five years has been 7.2%. EBT** grew by 89.6 %  
to 22.7 million EURO and Net income*** grew by 93.4%  
to 16.8 million EURO.  

*Earnings Before Interest, Tax, Depreciations and Amortizations. 

**Earnings Before Tax. 

*** Net income/Profit of the year.
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Contribution through  
tax payments
It is important for us to make a positive contribution to the  
societies in which we operate, and the tax we pay is a significant  
part of our wider economic and social impact. High profits mean  
high tax contributions that benefit a wide range of investments  
in our society.
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Ethical business  
and anti-corruption  
We value strong business ethics and want to collaborate with  
people who share our principles. To us, ethical business practices  
are the foundation of sustainable business growth. 

Anti-corruption   
There are several formal rules that provide a framework 
for conducting ethical business. To make sure we  
operate within this framework, we have implemented  
an anti-corruption policy that states that our coworkers 
may not offer, give, request, or accept bribes. We expect 
that our partners and their representatives will act 
according to the same principles for ethical business 
practices. We continuously work with creating aware-
ness around our anti-corruption policy within Akind.

Whistleblowing   
Akind protects whistleblowers in all parts of our 
business and our process for whistleblowing is  
fully compliant with the EU Whistleblower Protection 
Directive from 2019. The process includes how to 
notify about potential wrongdoings, how such 
notifications will be assessed, and how identified 
wrongdoings shall be handled.
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Respecting  
human rights
Recognizing our responsibility to respect and defend human rights  
in all aspects of our business is an intrinsic part of Akind’s culture.  
As a powerful company in our sector, and thus an important leader,  
we want to set the highest standards for ourselves and for others.

Everything we do within Akind is guided by our core 
values: “Share energy,” “Beat yesterday,” and “Show 
heart.” These values are the essence of who we are 
and what we do. They also guide us in how we manage 
change, share best practices, and show respect for 
one another and the people around us. These core 
values are integrated into our code of conduct, which 
applies to all our coworkers and consultants, as well 
as our suppliers. Our code of conduct integrates the 
United Nations’ Global Compact Principles and the 
International Labour Organization’s fundamental 
conventions of human rights at work: freedom of 
association and effective recognition of the right 
to collective bargaining, the elimination of forced  
or compulsory labor, the abolition of child labor,  
and the elimination of discrimination in respect to 
employment and occupation.

Abstract

The Norwegian Transparency Act
On July 1st, 2022, The Norwegian Transparency 
Act (Åpenhetsloven) entered into force to ensure 
that companies secure human rights and decent 
working conditions within their own operations 
and supply chains. We welcome all laws and 
regulations that lead to improved and fair  
working conditions and have ensured that 
every aspect of Akind ś operations are compli-
ant with this new legislation. 
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Fair and proper  
employment conditions

The Agency Workers Directive is staffing industry specific legislation 
that applies to companies in the countries we operate in. The directive 
states that consultants in staffing companies should have the same 
basic employment and working conditions as those directly employed 
by the client. We follow the local legislation in all our markets, either 
through collective bargaining agreements or internal processes and 
audits to secure compliance. 

We offer market-oriented salaries and make provisions and offsets  
for pensions and annual leave according to collective bargaining  
agreements or local legislation.
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Innovation  
and technology
Our society is eager to explore innovative development in every  
aspect of life – and so are we. We do so because it is in our DNA  
to find new, clever ways to help people grow, both within our  
company and beyond.

We are a people-focused service company, our 
success is built on the relationships we have with our 
clients, candidates, and consultants. However, in 
today's rapidly evolving business landscape, we 
believe it is also crucial to invest in innovation and 
technology to stay competitive and continue provid-
ing the best possible service to our clients. 

Innovation and technology allow us to continuously 
improve our processes and services, making us more 
efficient and effective in meeting the needs of our 
clients. By investing in these areas, we can stay 
ahead of industry trends and developments and 
offer new and improved solutions to our clients. 

Additionally, investing in technology also enables us 
to better support our employees, by providing them 
with the tools and resources they need to work in the 
best possible way. This not only improves employee 
satisfaction, but also benefits our clients by allowing 

us to provide a higher level of service. These actions 
also help to reduce our environmental footprint and 
enable more efficient collaboration, which is becom-
ing increasingly important in today's world. 

In short, while our focus will always be on building 
strong relationships with our clients, candidates, and 
consultants, we believe that investing in innovation 
and technology is essential for staying competitive 
and providing the best possible service to our clients. 
We are happy to see how our recent investments are 
being put into work, delivering improvements in all 
areas of our company. We see improvements in our 
core work processes as well as in supporting pro-
cesses, enabling us to build a stronger company, 
better equipped to take care of clients, candidates, 
consultants, and coworkers. We will continue to inno-
vate, learn, and grow, as digitalization is a journey with 
no definite end, and we believe that there is always 
room for improvement.

Empowering people  
with technology and  
data is the only way to 
thrive in our increasingly  
fast-paced world.

Jenny Smids, COO Akind
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Potential risks
Our work to create a sustainable business is based on our values, our 
vision, and our leadership commitment. We work systematically and 
continuously with performance evaluation, assessment of risks and 
impact, and preventive risk mitigation. The purpose of risk management 
within Akind is to minimize the negative effects that might arise in  
the business and their possible impact on the outside world.

PEOPLE

POTENTIAL RISK OF LESS ENGAGEMENT ACTIONS

•  The risk of Akind failing to meet coworkers’ needs 
and expectations regarding compensation and 
benefits can result in lower levels of engagement. 

•  We are a results-driven organization. Setting  
ambitious goals has been key to our success and  
is an intrinsic part of our culture. This approach  
can create stress and psychosocial challenges. 

•  It can be hard to ask for support within a high- 
performance culture.

•  Akind needs to ensure that all coworkers trust that 
they are paid fairly compared to similar roles. We 
are implementing a salary mapping system in all 
countries, throughout the entire organization. 

•  Foster strong, positive relationships between  
managers and coworkers. 

•  Recurring meetings where performance, workload, 
and existing support are discussed. Weekly cowork-
er feedback surveys.
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POTENTIAL RISK IN LACK OF EQUALITY, 
DIVERSITY AND INCLUSION (EDI) FOCUS. ACTIONS

POTENTIAL RISK IN ATTRACTING AND  
RETAINING SKILLED COWORKERS ACTIONS

POTENTIAL HEALTH AND SAFETY RISKS ACTIONS

•  Failure to meet our coworkers’ needs and expecta-
tions regarding our Equality, Diversity and Inclusion 
work or behavior can result in lower engagement 
and the loss of key people.

•  There is high demand for qualified labor, and we 
may have difficulty recruiting necessary coworkers. 

•  High candidate turnover or loss of key people  
could have negative impact on the company.

•  Akind ś greatest health and safety risks are  
repetitive strain injuries and stress-related illness. 
 

•  We have implemented a new strategy within  
Equality, Diversity and Inclusion, and a new EDI 
statement.

•  We work to continuously improve working conditions, 
company culture, leadership, and skills development 
to ensure that the company is an attractive employ-
er and has access to the right skills. 

• Having development programs for key job roles 
increases our attractiveness as an employer and 
the perception of Akind as a long-term employer.

•   Coworkers are provided with occupational health 
services according to their individual needs, as well 
as equipment to prevent repetitive strain injuries.

POTENTIAL RISKS RELATED  
TO COMMUNITY ENGAGMENT ACTIONS

•  Our donations could potentially help finance  
parties, projects, or individuals other than those 
intended. 

•  That Response Network is violating basic human 
rights without our knowledge.

•  Recurring meetings with accountable people 
within Response Network. 

•  An established follow-up structure for the  
projects we finance. 

•  A well-defined budget is implemented on  
a yearly basis. 

•  A yearly financial review made from an external 
part with the purpose of detecting corruption or 
other financial irregularities.

PLANET

POTENTIAL RISK CONCERNING THE PLANET ACTIONS

•  Our presence can potentially have a negative 
impact on the communities, cities, and countries 
we operate in. 

•  As a service company, Akind has relatively little 
environmental and climate impact. Environment 
and climate-related risks have been assessed as 
low, and are related to office operations and pur-
chasing, business travel and coworker commuting. 

•  A governance model and set of guiding principles 
have been established within Akind. During 2023 
we will also report our emissions according to the 
GHG protocol and set goals for CO2 reduction in 
line with the Paris Agreement. 

•  In accordance with the target of becoming a  
climate positive business, we are working towards 
fossil-free business travel, heating offices with 
renewable energy, alongside carbon offsetting.  
By carbon offsetting, we take direct responsibility 
for the emissions that are difficult to access, while 
work is underway to reduce climate impact. We are 
actively working to gain a deeper understanding of 
our true impact and compensate accordingly. 



© Akind Venture AB

Akind Sustainability report 2022 ◁ 48 ▷PlanetPeople Society Sustainable business TablesIntroductionContent

POTENTIAL RISK CONCERNING  
OUR CONSULTANTS ACTIONS

POTENTIAL RISK CONCERNING  
ETHICAL BUSINESS ACTIONS

•  Life as a consultant can be uncertain when it comes 
to the duration, location, and type of work. 

•  Akind is accountable for the consultants working 
with our clients. 

•  Given the competitive situation in the market, we 
need to have a strong consultant offer to fill the 
orders we get from our clients. 

•  Incorrect financial data, either unintentional  
or caused by fraud. 

•  Coworkers could, with or without intention, use 
their position in a way that interferes with our 
beliefs and anti-corruption policy. 

•  Ethical risks include coworker failure to comply 
with national regulations, our Code of Conduct or 
coworker involvement in corruption, bribery, or 
other irregularities.

•  Transparent communication during the  
consultant recruitment process. 

•  A well-defined process to review consultants’ 
experience of their workplace environment  
before, during, and after an assignment. 

•  Continuous meetings and dialogue with our clients. 

•  We have decided to initiate a group-wide change 
project with the focus on strengthening the con-
sultant offering, intended to make Academic Work 
an even more attractive career partner for young 
professionals. 

•  Sustainability training for consultants is partially 
aimed at strengthening the consultant offer. 

•  Coworkers working within our finance department 
need to pass an internal e-course, “Finance Code  
of Conduct,” on a yearly basis. 

•  A documented anti-corruption policy is included  
in the onboarding program for all coworkers  
within Akind. 

• Anti-corruption is further highlighted in an 
e-learning course. 

• Akind has a whistleblower policy, which allows  
all coworkers to alert the company about  
suspicions of misconduct in confidence.

SOCIETY

SUSTAINABLE BUSINESS

POTENTIAL RISK CONCERNING  
HUMAN RIGHTS ACTIONS

•  Risk linked to discrimination, internally or externally, 
based on gender, sexual orientation, ethnic origin, 
religious identity, political affiliation,  
disability, or age within recruitment processes. 

•  Third-party suppliers not living up to our code of 
conduct or offering fair and proper employment 
conditions. 

•  A robust and transparent recruitment process 
designed to eliminate the risk of bias and unfair 
decisions. 

•  A new Equality, Diversity, and Inclusion (EDI) strategy. 

•  Training and customized activities for better  
leadership and support through a variety of  
learning methods. 

•  Our suppliers must sign our code of conduct. 

HUMAN RIGHTS
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People outcome

BEST PLACE TO WORK 2022 2021 2020 2019 2018

Employee engagement
Overall engagement score
Benchmark

8.4
7.7

8.3
7.8

8.1
7.6

*
*

*
*

Relationship with manager
Relationship with manager score
Benchmark

8.9
8.3

8.9
8.4

8.7
8.2

*
*

*
*

WELLNESS & WELLBEING 2022 2021 2020 2019 2018

Absenteeism
Absenteeism (long and short term**)(%)
Share of absenteeism that is  
short therm/long term**(%)

2.33
58.3/41.7

2.09
–

–
–

–
–

–
–

DIVERSITY & EQUAL OPPORTUNITIES 2022 2021 2020 2019 2018

Gender identification division in  
managerial positions (Women %)
Board
Top Management
Managing Directors
Management
Branch Managers
All managers
All employees

20
50
13
42
58
57
64

20
56
15
40
52
59
64

14
43
17
41
40
62
63

17
25
38
40
22
65
61

0
40
17
35
35
60
62

* Data irrelevant to 2019 and 2018 due to change in method.
** More than 15 days off work is defined as long term absenteeism.

ETHNIC DIVERSITY 2022 2020 2017 2015

Share of employees with foreign background ***
Swedish population
Internal employees Akind Sweden
Consultants Academic Work Sweden

26.9
15.1
38.4

25.5
12.9
32.5

24.1
10.8
30.4

22.1
9.8
27

Broken down on job areas – consultants
Customer Service
Education
Finance/Law/Purchase
Hotel/Restaurant/Tourism
Industry/Manufacturing
IT
Marketing/Information/Media
Office/Administration/HR
Sales
Technology
Wharehouse/Logistics
Other

37.4
23.5
33.8
50.0
44.6
37.0
35.9
37.6
34.5
43.6
40.7
39.3

–
–
–
–
–
–
–
–
–
–
–
–

–
–
–
–
–
–
–
–
–
–
–
–

–
–
–
–
–
–
–
–
–
–
–
–

→
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DISCRIMINATION 2022 2021 2020 2019 2018

Incidents of discrimination
Reported incidents of discrimination 1**** 0 0 0 1

*** SCB’s definition of another cultural background than Swedish is; foreign born or Swedish born with two foreign-born parents.
**** The incident is in Sweden and status is: ongoing.



© Akind Venture AB

Akind Sustainability report 2022 ◁ 51 ▷

EMPLOYMENT 2022 2021 2020 2019 2018

Internal employees in numbers Akind
Number of full-time employees
Number of new hires
Employee turnover (%)
Average age
Median age

1,143
559

20
31
29

862
411
25
32
31

786
116
58
31
30

1,095
391

27
30.5

29

1,115
411
26
29
29

COMMUNITY ENGAGMENT 2022 2021 2020 2019 2018

1% Movement
Total number of Akind employee sponsors**

Response Network: Educational sponsorships
Number of children in the Kubala Girls program
Number of young women in skills training
Number of community members in skills training (village program)
Number of young women in tertiary training (3-5 year diploma)

147

610
15
20

8

137

610
15
13
14

175

611
21
10
5

224

611
21
10
5

215

576
25

8
4

* Employees with permanent employment. ** Akind employees that choose to donate 1% of their net salary to Kubala Grirls Sponsorship program.

Akind Academic Work Brights Crowd Collective AW Executive Search Total

Internal employees per company
Number of employees*
Employee turnover (%)
Gender equality: Share of women/men in total (%)
Gender equality: Share of women/men in managerial positions (%)
Average age

150
10

64/36
72/28

35

969
22

67/33
60/40

30

67
8

74/26
62/38

32

105
19

37/63
44/56

33

14
9

73/27
33/67

34

1,305
20

64/36
57/43

31
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Planet outcome

ENERGY CONSUMPTION AND EMISSIONS 2022 2021 2020 2019

Total emissions per scope
Total emissions Scope 2 ton CO2e
Total emissions scope 3* ton CO2e
Total emission Scope 1, 2, 3 ton CO2e

Energy consumption
Energy Consumption Total Kwh
Energy Consumption Kwh/Employee
Energy Consumption Total ton CO2e
Share of renewable energy

138
1,179
1,317

954,948
789
171
83

117
209
326

831,403
965
146

88

–
–
–

917,714
1,166

161
60

–
–

1,897

1,421,062
1,228

249
78

EMISSIONS FROM TRAVEL & TRANSPORTATION 2022 2021 2020 2019

Ton CO2 from business travel  
(bus, air, hotel nights)
Kg CO2/employee from business travel  
(bus, air, hotel nights)

Ton CO2 from business event travel 
Kg CO2/employee from business event travel

Ton CO2 from company cars total ton CO2

Kg CO2/employee  from company cars

Total CO2 from Travel & transportation

392

0.32

330
0.27

87
0.07

809.44

78

0.91

–
–

91
0.11

169.64

141

0.18

–
–

308**
0.392**

449

1,247

1.08 

–
–

369**
0.337**

1,616

SUSTAINABLE SUPPLIER 2022 2021 2020 2019

Share of total spend on all sustainable suppliers (%)
Number of new sustainable supplier assessments
Total number of sustainable supplier assessments

67 
67

514

77
122
458

71
112
336

57
106
224

* Includes CO2 emissions from cars (pool and private), travel (bus, train, air, hotel nights), food (purchased goods, catering), purchased material (marketing, office paper).
** The numbers exclude Academic Work Switzerland, which has a different transportation solution for cars that we lack the data for.

Society outcome

CLIENT AND CONSULTANT LOYALTY 2022 2021 2020 2019 2018

NPS result client loyalty
Academic Work
Crowd Collective

46
46

76
–

72
58

71
58

69
–

NPS result consultant loyalty
Academic Work
Brights

52
55

55
–

47
55

51
71

53
–

CREATING JOBS AND BUILDING CAREERS 2022 2021 2020 2019 2018

Number of people we helped to new jobs 
through Academic Work
Number of people reskilled or upskilled 
through Brights

12,315

1,275

9,214

871

7,408

507

10,335

616

11,976

495
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Sustainable business outcome

SUSTAINABLE GROWTH 2022 2021 2020 2019 2018

Generated direct economic value MEURO
Revenue in
EBITDA (%)
Revenue growth (%)

412
7.1

24.5

331
5.7
4.0

319
7.7

-15.7

382
8.1
5.5

358
7.4

12.8

CONTRIBUTION THROUGH TAX PAYMENTS 2022 2021 2020 2019 2018

Distributed economic value MEURO
Corporate income tax
Social security contribution  
Pension contributions (%)

5.9
52.3

8

3.3
43.7

7.9

4
44.4

7.5

7
53.4

7.2

6
52.5

7.1

ANTI-CORRUPTION 2022 2021 2020 2019 2018

Incidents of corruption No incidents No incidents No incidents No incidents No incidents

CHARITABLE DONATIONS 2022 2021 2020 2019 2018

1% Movement (EURO)
Yearly deposition for 1% Movement*
Yearly deposition from internal employees,   
1% Movement**
Total depositions

Social impact investment (EURO)
Christmas donations
Amnesty International
Save the Children
Swedish Red Cross

Response Network - Social development  
projects in Zambia
Community village project
Community school project
Kubala girls sponsorship program:  
School fees and school suplies
Kubala girls sponsorship program:  
Christmas party/equivalent
Skills & tertirary training
Additional contribution

Total social impact investment  
via 1% Movement

229,606
55,574

285,180

10,000
10,000
10,000

56,435
94,058
72,895

14,109

49,851
–

29,849

142,436
60,075

202,512

–
–
–

54,214
98,572
73,929

14,786

49,434
94,235***

385,169

220,056
67,293

287,349

–
–
–

'

52,447
42,911
66,751

14,304

–
–

176,414

325,119
80,152

405,271

–
–
–

100,102

14,165

52,960
–

208,703

304,684
53,337

358,021

–
–
–

93,597

14,625

48,749
–

186,220

CLIMATE INVESTMENTS (EURO) 2022 2021 2020 2019

Payment to offset historic emissions****
Payment to offset emissions
Total

Average exchange rate SEK to EURO*****
Average exchange rate EURO to SEK*****

94,058

10.6317
1.0479

–
7,832

–

10.1449
0.9674

–
****

–

10.4867
0.9903

–
23,289

–

10.5892
1.0324

94,436 77,998

* 1% of yearly net profit is used for social impact investments.
** Akind employees that choose to donate 1% of their net salary to Kubala Girls Sponsorship program.
*** 3 new cars for Response Network.
**** Historic emissions from company-related activities, for the years 1998-2018, and 2020.  
          In this calculation we use 2019 as a base year and number of employees as division key. Since our  
          calculations were made with the data avalible at the time we have also added 20% to cover these  
          unknown emissions. 
***** Annual average exchange rate from the Swedish Central Bank (Riksbanken).
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GRI index
GRI 102: General disclosures 2016

GRI STANDARDS 2016  PAGE REFERENCE REMARKS UN SDG

Organizational profile
102-1 The name of the organisation
102-2 Activities, brands, products and services
102-3 Location of headquarters
102-4 Location of operations
102-6 Markets served
102-7 Scale of the organisation, including  
number of employees, entities, sales, equity
102-12 External initiatives

Strategy
102-14 Statement from senior decision-maker
102-15 Key impact risks and opportunities

Ethics and integrity
102-16 Values, principles, standards,  
and norms of behavior

Stakeholder engagement 
102-40 List of stakeholder groups
102-41 Collective bargaining agreements
102-42 Identifying and selecting stakeholders
102-43 Approach to stakeholder engagement
102-44 Key topics and concerns raise

4
4
4
4
4
4

19, 22-25, 29-30

5
46-48

42-44

8
44
8
8
8

Global Reporting,  
ILO, Agency workers  
directive

Potential risk

Process for  
whistleblowing

8

GRI STANDARDS 2016  PAGE REFERENCE REMARKS UN SDG

Reporting practice
102-45 Entities included in the  
consolidated financial statements
102-50 Reporting period
102-51 Date of most recent report
102-52 Reporting cycle
102-53 Contact point for questions regarding 
report

102-54 Claims of reporting in accordance with 
GRI

102-55 GRI content index
102-56 External assurance

4, 53

9
9
9
10

9

54

All entities unless  
otherwise stated

This report is inspired 
of the GRI standards' 
core option but has 
not been certified by 
an external body.
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GRI 200: Economic 2016

GRI 300: Environmental 2016

GRI STANDARDS 2016  PAGE REFERENCE REMARKS UN SDG

GRI 201: Economic performance 2016
201 – 1 Direct economic value generated and distributed
201 – 3 Defined benefit plan obligations  
and other retirement plans

GRI 203: Indirect economic impacts 2016
203 – 2 Significant indirect economic impact

GRI 205: Anti-corruption 2016
205 – 1 Operations assessed for risks related to corruption
205-3 Confirmed incidents of corruption and actions taken

4, 40-41, 53
44, 53

22, 29, 53

42
42 No incidents

8
8
–

3, 5, 8, 13
3, 8

GRI STANDARDS 2016  PAGE REFERENCE REMARKS UN SDG

GRI 103: Management approach
103-1 Explanation of the material topic and its boundary
103-2 The management approach and its components  
103-3 Evaluation of the management approach

GRI 302: Energy 2016
302 – 1 Energy consumption within the organization
302-3 Energy intensity
302-4 Reduction of energy consumption

GRI 305: Emissions 2016
305-2 Energy indirect (Scope 2) GHG emissions
305-3 Other indirect (Scope 3) GHG emissions

GRI 308: Supplier Environmental Assessment 2016
308 – 1 New suppliers that were screened using  
environmental criteria

32
32
32

28, 52
28, 52
28, 52

52
52

52

–

8,12,13
8,12,13
8,12,13
8,12,13

3, 12, 13
3, 12, 13
3, 12, 13

–
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GRI 400: Social 2016

GRI STANDARDS 2016  PAGE REFERENCE REMARKS UN SDG

GRI 401: Employment 2016
401-1 New employee hires and employee turnover

GRI 403: Occupational health 2018
403-10 Work-related ill health

GRI 404: Training and education 2016
404-2 Programs for upgrading employee skills  
and transition assistance programs

GRI 405: Diversity and equal opportunity 2016
405-1 Diversity of governance bodies and employees

GRI 406: Non-discrimination 2016
406-1 Incidents of discrimination and corrective  
actions taken 

50-51

50-51

14, 36-38

17-20, 50-51

50

In view of the nature of the  
business, Akind has elected  
to report only absenteeism.

One incident in Sweden.  
Status is that it is on-going.

3, 5, 8
5, 8

3, 8
3, 8

4, 5, 8
8

5, 8
8

5, 8
5, 8

4. Quality Education

3. Good health  
and wellbeing

5. Gender Equality

8. Decent work and  
economic growth

13. Climate action

12. Responsible  
consumption  
and production
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Thank you for reading!
Read more about Akind at akindgroup.com
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