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Instrument Development

= Instrument development relied heavily on the work done on the 2023 Athlete
Listening Survey which included cognitive interviews with one Olympic and
Paralympic athlete to test the instrument for language clarity and to ensure survey
items would produce reliable and valid data.

= Minor adjustments based on the 2023 findings were made, as well as the removal
and addition of a few items.

= The majority of the 2024 survey is a replica of the 2023 survey. Findings in this
presentation will focus on trends over the course of the past two years.
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Survey Administration

Online, self-administered, and confidential
Administered March 25 to May 3, 2024

Targeted non-respondent follow-ups were sent only to
those athletes who had not completed the survey. A total
of five reminders were sent to the sample in addition to the
Initial email invitation.
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@ ﬁ:ﬁﬂ'};ﬁﬁ!ﬁﬂ '23:5gzm0 Paralympic | Olympic athlete 73%
VR Status Paralympic athlete 27%

Res Onse High school graduate or less 14%
p Attended college but did not complete a degree 15%

Education Completed an associate’s degree 4%

Completed a bachelor's degree 45%

The Sample contained Completed an advanced degree (master’s or doctoral) 23%
the census of 2,903 U.S. Employed full-time 23%
| . | . Employed part-time 23%
O ymplc and Para ympIC Employment Not employed (including retired) 25%
athletes. Response was Sgident ﬁf
ther 0

699 athletes from 59 50 4%
NGBSs, representing an 51-549,999 54%
" f Income $50,000-99,999 27%
overall response rate o $100,00-199,999 11%
24 .1%. $200,000 or above 4%
American Indian or Alaska Native 1%

Asian 6%

Race* Black or African American 7%

Native Hawaiian or Other Pacific Islander 2%
White 66%

. . Hispanic or Latino or Spanish Origin 6%
Sl 137 Not Hispanic or Latino or Spanish Origin 94%
*Select all — will not add to 100%
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Satisfaction with the USOPC

= The following slide presents a side-by-side comparison of Team USA athlete
satisfaction with the USOPC, Team USA AC, SafeSport, and their NGB.

= Qver one-half report they are very satisfied or satisfied with the USOPC, Team USA
AC, and SafeSport.

» Respondents reported the least satisfaction with their NGB. Compared to the 50+% who are
very satisfied or satisfied with the other organizations, 37% reported very satisfied or satisfied
with their NGB.

» Athletes were significantly more likely to report satisfaction with the USOPC when compared
with their NGB and when compared with SafeSport.

= There was no significant difference on any of the satisfaction measures from 2023 to
2024.
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Satisfaction with the USOPC (cont.)

Team USA Athlete Satisfaction with each Organization

25%25%

16%

13%
10% 1% 11% o
° 9% 8%
5% 2% 5 6%
_ Em Il

USOPC NGB Team USA Athletes' Commission SafeSport

B Very Satisfied M Satisfied Somewhat Satisfied B Somewhat Dissatisfied M Dissatisfied M Very Dissatisfied
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Satisfaction with the USOPC (cont.)

Satisfaction with USOPC: 2023 vs 2024

43% 22%

28% 28%
13% 13% 11% 109
o,
[ | - [ —

Very Satisfied Satisfied Somewhat Somewhat Dissatisfied Very Dissatisfied
Satisfied Dissatisfied

W2023 m2024
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Satisfaction with their Team USA Experience

- Athletes report stronger pride in their experiences as a
Team USA athlete than they do contentment.

2024 Satisfaction with Athlete Experience

ontent v
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Satisfaction with their Team USA Experience
(cont.)

- For both measures, athletes in 2024 reported stronger
satisfaction vs. 2023 findings. For example:

| am proud of my achievements as a Team USA Athlete
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Athlete Well-being

= The survey asked athletes about how satisfied they are with various aspects of their life to try
to determine where they might have needs. The two areas receiving less than 50% endorsing
very satisfied or satisfied: financial well-being (32%) and social well-being (46%).

Percent Satisfied with Various Elements of Well-being

13%
10% 11%

7% 8% 79, oo, 8% .
(] (]
3% 29 II 2% A% 5ok 4%
Hm ™ l.

Purpose & Beliefs Physical Well-being Intellectual Well-being Emotional Well-being Financial Well-being Social Well-being

Very Satisfied Satisfied Somewhat Satisfied m Somewhat Dissatisfied W Dissatisfied m Very Dissatisfied
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Athlete Well-being (cont.)

= A deeper dive into financial well-being was done this year. While Team USA athletes reported
the least satisfaction with financial well-being, there was a significant improvement in this
category when compared with the 2023 survey. Most striking is that the percent of very
satisfied more than doubled from 5% in 2023 to 12% in 2024.

Percent Satisfied with Financial Well-being

2304
£330

Somewhat Satisfied S Dissatisfied Very Dissatisfied




Percent of Personal Income Spent on the Following

1% %

0%

utilitie
insu

The three budget items making up the bulk of athletes’ expenditures are in order from high-to-low: housing, inclusive of mortgage/rent,
utilities, internet, and insurance), other living expenses (e.g., phone, gas, food), and travel and lodging for athletic events. Where athletes
are spending their money is only very minimally related to their feelings of financial well-being. There are significant, but weak, negative
correlations between financial well-being and expenditures on housing, living expenses, travel/lodging for athletic events, and sport-

related training and equipment. This means that athletes report less satisfaction with their financial well-being as spending in those
areas increases.
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Athlete Well-being (cont.)

= |n an open-ended item, athletes were asked what financial well-being means to them. For most, it
entails:

1. The ability to support basic necessities / daily living

2. Financial ability to continue competing as an elite athlete
3. To be free from worry / stress over finances, and

4. The ability to begin to save for the future

The ability to compete at a high-level and train at a high-level without having to worry about
how you are going to cover your basic needs.

In the general sense, it means being able to take care of and prioritize the necessities in life
first, i.e bills, food, water, shelter. | believe it is equally important however, to be able to
afford your sport, hobby, etc, without facing the potential of going into severe debt.
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USOPC Services

=  Athletes were provided a list of USOPC services and asked to select the top three that they believed would
provide the most value to them. Just one received endorsement from at least one-half of the athletes —
Athlete Stipends.

=  Athletes were further asked if they were aware of, have used, and if used, were satisfied with each of the
services (see next slide).

=  The majority of athletes are aware of each of the services offered by the USOPC with sports medicine
clinics the least familiar (62%).

=  Among those aware of services, the most frequently used were athlete stipends (79%).

=  Among satisfaction with used services, athletes reported the greatest satisfaction with sports medicine
clinics and athlete career and education. Athlete career and education was also top ranked in 2023.

=  Consistent with 2023 findings, two services received less than one-half reporting they were satisfied: athlete
stipends and Athlete Marketing Platform.
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USOPC Services (cont.)

Of those Aware Of those who Used Service
Aware of
Service
Used Service Dissatisfied Som.e “.’hat Satisfied
Satisfied

Elite Athlete Health Insurance (EAHI) 87% 64% 5% 329% 63%
U.S. Olympic & Paralympic Training Centers & Sites

87% 61% 5% 34% 61%
Psychological Services 85% 51% 11% 31% 58%
Athlete Stipends 84% 79% 20% 35% 46%
Operation Gold 77% 60% 10% 31% 59%
Athlete Career & Education 76% 41% 7% 27% 67%
Athlete Marketing Platform (AMP) 75% 48% 33% 51% 17%
U.S. Olympic & Paralympic Medical Network

68% 1077 8% 28% 64%
Sport Science Services 66% 60% 7% 35% 58%
Sports Medicine Clinics 62% 54% 3% 30% 68%
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General Trust of the USOPC

Athletes were presented with USOPC is an institution. .
a fill-in-the blank question:
USOPC is an institution |...
do not trust; trust a little,
mostly trust, completely trust.

completely trust

There was no significant
difference from 2023 to 2024.



Trust of the USOPC also was asked through a series of items
seen in the table below.

All Team USA Athletes

Dﬁ;;m:gg / Disagree or Strongly Agree /

Dis;ggree Agree Somewhat Agree
Seeks to understand the athlete perspective 9% 42% 50%
Communicates honestly with the athletes 9% 42% 49%
Is respectful in interactions with athletes 3% 22% 76%
Responds to questions or concerns in a timely manner 5% 35% 61%
Promotes Olyrnpm aer Paralymplc s-ports equitably 12% 32% 57%
through website stories, social media, etc.
Er;c(:)o;éages two-way dialogue between the athletes and 9% 40% 529
Acts with integrity 5% 32% 63%
Serves as a global ambassador for the advancement of 6% 31% 64%

sport
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General Trust of the USOPC (cont)

Paralympic athletes report less trust of the USOPC
when compared with their Olympic athlete
counterparts.

USOPC is an institution...

3x as many Paralympic athletes vs. Olympic
athletes report they “do not trust” the USOPC.

Paralympic athletes were significantly less likely to
agree that the USOPC:

» Seeks to understand the athlete perspective

30/
270

Communicates honestly with athletes trust alittle donot trust

>
> Isrespectful in interactions with athletes
>

Promotes Olympic and Paralympic sport
equitably

» Acts with integrity
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Trust of Athletes’ Commission

- At least one-half of athletes report they strongly agree or agree that
the Athletes’ Commission is an organization they trust. There was no
significant change from 2023 to 2024.

Athletes' Commission is an Organization | Trust
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Prevention of Misconduct & Victim Support

= The majority of athletes rate the USOPC’s performance on preventing misconduct and
supporting victims of misconduct as Good or Very Good.

= The same series of items was asked about their NGB and the U.S. Center for Safe Sport.
= Athletes reported that the USOPC does a better job than their NGB at preventing

emotional misconduct and supporting victims of emotional misconduct.

= They also reported that the USOPC does a better job than SafeSport at preventing
sexual misconduct as well as preventing physical misconduct and supporting victims of

physical misconduct.

Somewhat Poor / Very Good /

VY IRe e Somewhat Good Good
Preventing sexual misconduct 6% 32% 62%
Preventing emotional misconduct 10% 40% 51%
Preventing physical misconduct 3% 32% 65%
Support of victims of sexual misconduct 8% 32% 60%
Support of victims of emotional misconduct 10% 35% 56%
Support of victims of physical misconduct 6% 31% 64%
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Preventing emotional misconduct and supporting victims of emotional misconduct received
comparatively lower marks across the three organizations.
Similar to 2023, there is a strong and significant difference in both reports of prevention of emotional

misconduct and support of emotional misconduct victims by whether the athlete personally has
experienced discrimination at the hands of a coach, teammate, competitor, or official.

Percent Reporting Very Good or Good by Discrimination
Experience

64%

USOPC NGB SafeSport USOPC NGB SafeSport

Preventing Emotional Misconduct Supporting victims of emotional misconduct

discrimination id no crimination
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=  68% of Team USA Athletes are aware of the Team USA Athlete Ombuds
» Among those, 34% have engaged with the office.

» And, among those, at least two-thirds strongly agree or agree that the office is a
safe place without fear of retaliation and provides helpful advice and assistance.

The Team USA Athlete Ombuds Office...

2% 2%
7% 7%
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