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Name of Competition: Heart Week 2026 Creative Display Competition 
 
This promotion is in no way sponsored, endorsed or administered by, or associated with, Facebook, Twitter or 
Instagram. You are providing your information to the National Heart Foundation of Australia ABN 98 008 419 761 (Heart 
Foundation) and not to Facebook, Twitter or Instagram. By participating in this promotion, you agree to a complete 
release of Facebook, Twitter and Instagram from any claims. Participation in this promotion is subject to the Heart Week 
2026 Creative Display Competition Details of Participation.  
 
Any entrant found to be creating multiple social media accounts (e.g. multiple Twitter accounts) in order to submit more 
entries will be disqualified. 
 
Details of Participation 
Information on how to enter forms part of these Details of Participation and entry is deemed as acceptance of them. 
No purchase is necessary to enter the contest or redeem prizes. 
 
Contest commences on 6 April 2026 and entries close at 5:00pm AEST on 15 May 2026. 
Entries not received by that date or not completed in accordance with the Details of Participation will not be eligible to 
win. 
 
Prize 
General Practice prize: One Prezzee Gift Card valued at $500.  
Healthcare prize: One Prezzee Gift Card valued at $500.  
Organisation prize: One Prezzee Gift Card valued at $500.  
Total prize pool is valued at $1500  
If any prize is unavailable, the promoter reserves the right to substitute another item for the prize, in its sole discretion, 
of equal or higher value.  
All prize values are correct at the time of printing. 
Prizes are not transferable or redeemable for cash unless otherwise indicated. 
 
The General Practice winner will be chosen from a general practice setting. The Healthcare prize winner will be chosen 
from a non-general practice healthcare setting. The Organisation prize winner will be chosen from a non-healthcare 
organisation setting (any business that chooses to participate).  
 
Who can enter 

Contest is open to Australian workers aged 18 years or more from either healthcare or non‑healthcare organisations 

who submit a photo entry for the Heart Week 2026 Creative Display Competition. 

General practices are eligible to enter the General Practice Prize, and entries must be submitted on behalf of a general 
practice team. 

Non‑general practice healthcare teams—such as hospitals, pharmacies, community health services, allied health teams, 

specialist clinics and other healthcare providers—are eligible to enter the Healthcare Prize. 

Any non‑healthcare organisation, including workplaces, community groups and businesses that are not healthcare 

providers, is eligible to enter the Organisation Prize. 

Employees and volunteers of the promoter and their immediate family members ARE NOT eligible to enter.  
 
How to enter 
Contest can be entered by: 

• Posting photo/s of your decorated healthcare workplace or shared patient setting publicly on social media 
(Facebook, Instagram, LinkedIn, Twitter), tagging the Heart Foundation and using the hashtag 
#HeartWeek2026; OR    

• Submitting your photo entry via the online form found here   
Only one entry per person is permitted.  
 
Judging 
This is a game of skill and chance plays no part in determining the winners. 
The winning entry will be the entry judged to be most creative and unique for its category.  
 
Neither the promoter nor any of their agencies are responsible for lost, late, damaged, misdirected, incomplete or 
ineligible entries.   

https://heartfoundation.typeform.com/to/q0w4e0GR
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Judging will take place remotely between Monday 18 May and Tuesday 26 May 2026. Judges will be provided with a 
spreadsheet containing all eligible entries and will review and score the entries individually and independently in their 
own time. Each judge will assign a score out of 10 to every entry. Once all judges have submitted their scores, the 
scores for each entry will be aggregated, and the entry in each category with the highest total score will be declared the 
winner. Judging will not take place via a group session. 
Judges decision is final and binding, and no correspondence will be entered into. 
All entries submitted become the property of the Promoter.  Entries will not be returned to any entrant.  As a condition 
of entering this promotion, each entrant agrees to assign all of their rights, title and interest (including copyright) in and 
to their entry to the Promoter.  The Promoter is entitled to use any entry for any purposes at its discretion, including 
using the entry for future promotional and publicity purposes. Entrants to this competition assign all intellectual property 
rights in the entry to the Promoter and indemnify the promoter in respect of any infringement or alleged infringement of 
the intellectual property rights (including copyright) of any person, arising out of the promoter’s use of the entry. Entrants 
consent to any act or omission of the Promoter that might otherwise breach the Entrant’s moral rights in the entry. 
 
Notification 
Winners will be notified by phone or email where possible, using the details provided in the online form or via direct 
message on the social media platform they entered from.  
The winners' names will be published on heartfoundation.org.au  and in the May edition of the Heart Health Network e-
newsletter 28 May 2026. 
 
Privacy Statement 
Your Personal Information is being or has been collected by the National Heart Foundation of Australia ABN 98 008  
419 761 (Heart Foundation, we, us, our) to enter you into the competition  and to keep you informed about Heart 
Foundation related activities. We respect your privacy and embrace the principles contained in the Privacy Act.  
We may contact you in the future for the promotion of heart health messages and programs, research, fundraising  
purposes and invitations to events. Personal details may be provided to third parties where required by law or for the 
purpose of facilitating services contracted by us, in so doing your personal information may be disclosed to overseas  
recipients. Further information is available in our Privacy Policy or on request. Communications from us may include 
mail, email, social media, SMS or telephone contact and may also include messages on behalf of event sponsors and  
other third parties. By providing your information to us you agree that you have provided your indefinite consent to this 
contact.  Providing us with your personal information is not required by law but if you fail to provide it we may be 
unable to enter you in the competition. If  
you do not want to receive further communication from us or if you  
have any questions about privacy please contact our Privacy Officer via GPO Box 9966 in your capital city,  
privacy@heartfoundation.org.au or by calling 13 11 12. Our privacy policy details how you may complain about 
privacy issues and how we would deal with that complaint. It also explains how  
you can access, correct or update information we hold about you. A copy of our Privacy Policy is available 
athttps://www.heartfoundation.org.au/privacy-policy or on  
request. The Promoter is National Heart Foundation of Australia ABN 98 008 419 761 of Level 9,  
565 Bourke Street. Melbourne VIC 3000.  

 
Short form DOP (for use where full DOP will not fit due to space restrictions). 

 
Competition commences 6 April 2026 and entries close 5:00pm AEST on 15 May 2026.  Entry is open to residents 
of Australia aged 18 years or more from either a healthcare or non-health care organisation.  Total prize pool valued at 
$1500. Full details of participation can be https://www.heartfoundation.org.au/heart-week  or by  contacting the 
Promoter at cvdriskteam@heartfoundation.org.au.  The promoter is National Heart Foundation of Australia ABN 98 008 
419 761 of Level 9, 565 Bourke Street, Melbourne VIC 3000.    
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