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Bumper Father’s Day Sales Expected – as Nearly Half of Brits Say Lockdown is the

Longest they Have EVER Gone Without Seeing their Parents

- 45% of Brits have gone 50 days without seeing their parents

- Brits to spend an average of £40.60 on Father’s Day – 70% of that with smaller businesses

- But half of small businesses say they risk closure in the next 12 months – 1 in 12 say they will in ‘weeks’

FOR IMMEDIATE RELEASE, 16 JUNE: LONDON UK – This year’s Father’s Day could be one of the most

important ever – as families from across the UK are set to reunite after lockdown. And new research

commissioned by curated online marketplace notonthehighstreet.com has found that over 4 in 10 Brits (41%)

say lockdown is or was the longest they have ever gone without seeing their parents*.

Nearly half of Brits (45%) have gone over 50 days without seeing them, whilst the average is over a whole

month – 32 days. However, the figure is slightly lower for adults under 35 (35%) – as over a fifth (21%) currently

live with their parents.

Whilst 41% of Brits say they didn’t shop with any small businesses during lockdown, Father’s Day is set to offer

them a boost this year. Amongst those who will be buying presents for their Father, the average spend will be

£40.60 – and Brits plan to spend 70% of that figure with small businesses, potentially demonstrating that Brits

are looking to share a more personalised or caring gift this year further to lockdown, or are making a conscious

effort to support small businesses as lockdown eases.

Amongst those who have made an effort to shop with small businesses during lockdown, a huge 98% say they

plan to continue this post-lockdown, whilst 54% say they plan to make even more of an effort to shop small

once lockdown restrictions end.

Small Businesses relying on Father’s Day Boost:

The figures are released alongside new research from notonthehighstreet that shows that 55% of smaller

businesses say trade is suffering due to lockdown, with just 30% able to operate as normal.

As a result, 53% of small business owners admit they are at risk of closing in the next year. Just 33% feel

confident enough to say ‘there is no chance my business will fold in the next 12 months’. The research found

that many are already on the brink, with 1 in 12 smaller businesses saying they ‘will close’ in a matter of weeks.

Notonthehighstreet’s research also found that smaller businesses have been disproportionately affected during

lockdown. Whilst 87% of medium sized businesses in the UK have been able to trade to some degree, just 73%

of micro businesses and 60% of sole traders have been able to.



But there is optimism that smaller businesses can bounce back post-lockdown, with 44% of small business

owners saying that they believe that smaller businesses that are able to adapt to new technology like online

sales will be able to bounce back, with 11% believing that they will do better than before lockdown.

Claire Davenport, CEO, notonthehighstreet commented: “Father’s Day is an important day for many across

the UK – but with half of Brits having gone over 50 days without seeing their parents, we are expecting it to be

bigger than ever, as more Brits make the effort to connect with the father-figure in their lives and let him know

the things that often go unsaid with a unique and thoughtful gift.

“However, the business figures paint a worrying picture for many small businesses with many unsure about

their future. As such, it is absolutely vital that Brits support them with their Father’s Day spend, which is a key

trading period for many smaller, creative businesses. If Brits follow through on their intentions to make 70% of

their Father’s Day spend with smaller businesses, it will offer a real post-lockdown boost for many. Remember –

when you buy from a small business, you’re directly helping the owner and their families, and making a real

difference.”

- ENDS -

More details, and a short video, about how some of the 5,000 small businesses up and down the country that

notonthehighstreet partners with have adapted to lockdown, can be viewed here:

https://www.notonthehighstreet.com/campaign/small-business-supporters

NOTES TO EDITORS

Case studies and quotes from notonthehighstreet Partners are available upon request

For enquiries, please contact

● Katie Murray, Newsfeed PR - 07595 251 580 / kmurray@newsfeedpr.co.uk

● Chris Bull, Newsfeed PR – 07760 273 160 / cbull@newsfeedpr.co.uk

Research conducted by Opinium Research amongst:

● 2,002 UK adults, nationally representative. 29.05.20-02.06.20

● 503 senior decision makers at SMEs. 27.05.20-01.06.20

● *Figure amongst those whose parents are alive
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Notonthehighstreet is 'the home of thoughtful gifts', the leading curated modern marketplace connecting the

best small creative businesses, with the world. The brand has gained the trust and loyalty of its customers

through offering an alternative to the High Street: a curated product selection with unique designs, high-quality

craftsmanship and inspiring stories about the people who make them.

Customers choose to support small creative businesses and therefore contribute to building the great creative

talent and community of artisans across the United Kingdom. Shopping with Notonthehighstreet is an

opportunity for customers to be a conscious consumer, bringing human values back into retail and enabling the

things they buy to say something about who they are.

Founded in 2006 by Holly Tucker MBE and Sophie Cornish MBE, the brand now connects almost 3 million

customers to 5,000 creative small businesses (who we call Partners), from across the country, who sell through

our online marketplace.

Headquartered in Richmond, South West London, notonthehighstreet is led by CEO Claire Davenport and

Chaired by retail veteran Darren Shapland. It is backed by media and technology company, Hubert Burda Media

and venture capitalists including Index Ventures, Industry Ventures and Eight Roads Ventures.

For general press enquiries, please contact press@notonthehighstreet.com

http://notonthehighstreet.com/
mailto:press@notonthehighstreet.com

