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Nearly a quarter of all smaller UK businesses say they ‘will close’ if they have 

a below average Christmas trading season  

 
-  One in ten would shut in a ‘matter of weeks’   

- 85% of shoppers claim to support smaller businesses but a third have not shopped with one 

in six months  

- Just 26p in every £ will be spent with smaller businesses this Christmas  

- #SmallBusinessSupporter 

 

26th NOVEMBER 2019, LONDON UK – A new study released ahead of Black Friday from Notonthehighstreet, 

the online curated marketplace, has revealed that nearly a quarter (22%) of smaller businesses say they ‘will 

close in the next 12 months’ if they have a ‘below average’ Christmas trading season, with nearly 1 in 10 (8%) 

saying they would shut up shop in a matter of weeks. An additional 12% say that ‘could’ close if they don’t hit 

their targets.   

 

The figures lay bare the precarious nature of many small businesses in the UK and the need for consumers to 

shop with independent traders this Christmas - including during the key period of Black Friday - in order to 

help many survive. The Christmas trading season is key for many small businesses – with 45% of small business 

owners saying the period is important, with a quarter (24%) going as far as to say it is ‘very important/vital’.  

 

Notonthehighstreet works with 5,000 of the UK’s best small creative businesses and its research found that 

whilst most British shoppers (85%) consider themselves to be someone who supports small businesses, a third 

(33%) have not purchased anything from a small business in the past six months. More than one in ten (11%) 

have not in the past year.  

 

The research found that when it comes to the all-important Christmas trading season, just 26p in every pound 

will be spent with small businesses this year, with the lions share going to big corporations and chains. This is 

based on the average UK consumer saying they will spend £362 on ‘products’ this Christmas, just £92 of which 

will be with small businesses.  

 

The study shows that 30% of Brits know someone who owns a small business that relies on Christmas trade. 

When asked about the impact on that person and their family should the businesses have a poor Christmas 

trading season, nearly a third (31%) said that it means they will struggle financially next year, 21% say it will 

impact their wellbeing and/or mental health, and a fifth (20%) say it will ruin them financially and lead to 

bankruptcy.  

 

https://www.notonthehighstreet.com/


Whilst many Brits aren’t supporting small business as much as they think, the research demonstrates they 

would be extremely missed if they disappeared. More than 9 in 10 shoppers (91%) say they like shopping with 

small businesses, the key reasons being:  

● I like to buy British brands (38%) 

● The products are bespoke and unique (37%)  

● Your purchase helps the owner and his family rather than lining CEO and shareholder pockets (33%)  

 

Claire Davenport, CEO, notonthehighstreet commented: “The research figures show that whilst Brits love to 

shop with small businesses and believe they support them, they aren’t quite putting their money where their 

mouth is. It’s clear that many smaller businesses are heavily reliant on the Christmas trading period and a 

below average Christmas could put them in a precarious situation when it comes to the long term viability of 

their company. The figures stated are the impact on companies who have a ‘below average’ Christmas, 

demonstrating that the impact of a very poor Christmas could be far more severe.”  

Notonthehighstreet Partner Tanya Taylor, Co-Founder, Harrow & Green, comments: “Christmas is such an 

important time for us and we do 90% of our trade in the last three months of the year. We have a very close 

relationship with our customers and we really care that they love what they buy from us. It's the sort of 

connection that only a small business can offer.  

“We were delighted to be asked to take part in the Not on the High Street Black Friday One Day Wonders. The 

exposure that this kind of promotion gives a small business is immeasurable and it will give a tremendous boost 

to our Christmas sales. Not on the High Street has always championed us and our products and this support is 

vital for a small business.” 

Notonthehighstreet is encouraging shoppers to support small businesses this Black Friday - one of the key 

Christmas shopping dates, but one that shoppers are not always aware that smaller businesses take part in.  

 

This year, notonthehighstreet will run five ‘One Day Wonders’ where five products from key categories will be 

offered with 30% discount and free delivery - the One Day Wonders launched on 24th November and runs 

until the 28th November. Following the curated collections, the Black Friday sale will officially launch on Friday 

29th November at 00.01, and will run until Monday 2nd December at 23.59.  It will include more than 25,000 

products with up to 50% off. 

 

 

 

 

- ENDS - 

 

NOTES TO EDITORS 



Additional case studies and quotes from notonthehighstreet Partners are available upon request 

For enquiries, please contact  

• Jill Cotton, 020 3761 3374 / jillcotton@notonthehighstreet.com 

 

Research conducted by Opinium Research amongst: 

● 2,002 UK adults, nationally representative. 08.11.19-11.11.19 

● 506 senior decision makers at SME, 381 of which are ‘small’ businesses  

 

About notonthehighstreet 

Notonthehighstreet is 'the home of thoughtful gifts', the leading curated modern marketplace connecting the 

best small creative businesses, with the world. The brand has gained the trust and loyalty of its customers 

through offering an alternative to the High Street: a curated product selection with unique designs, high-

quality craftsmanship and inspiring stories about the people who make them. 

  

Customers choose to support small creative businesses and therefore contribute to building the great creative 

talent and community of artisans across the United Kingdom. Shopping with Notonthehighstreet is an 

opportunity for customers to be a conscious consumer, bringing human values back into retail and enabling 

the things they buy to say something about who they are. 

  

Founded in 2006 by Holly Tucker MBE and Sophie Cornish MBE, the brand now connects almost 3 million 

customers to 5,000 creative small businesses (who we call Partners), from across the country, who sell through 

our online marketplace.  

 

Headquartered in Richmond, South West London, notonthehighstreet is led by CEO Claire Davenport and 

Chaired by retail veteran Darren Shapland. It is backed by media and technology company, Hubert Burda 

Media and venture capitalists including Index Ventures, Industry Ventures and Eight Roads Ventures. 

 

For general press enquiries, please contact press@notonthehighstreet.com 

 

http://notonthehighstreet.com/
mailto:press@notonthehighstreet.com

