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Today’s customers expect more than just 
personalization; they expect experiences that  
adapt to them in the moment. Yet, most brands 
are stuck in the past, using basic, rules-based 
personalization that feels static and often misses  
the mark. This approach is no longer enough to 
capture attention in a crowded digital world.

We are now in the Context Economy: a world  
where value is created not by what brands  
publish, but by how intelligently they adapt.  
The new currency for brand relevancy is context, 
which is the unique circumstances surrounding 
every customer interaction, such as their location, 
interests, timing, and recent behavior. Winning 
brands harness this context to move beyond simple 
rules and deliver reasoning-based personalization, 
creating adaptive digital experiences that feel 
intuitive and hyper-relevant.

The challenge? Getting to personal is hard.  
Achieving this level of sophistication requires a 
seamless connection between your content and  
your customer data, a connection that legacy 
systems make nearly impossible.

This is where Contentstack Edge, the only adaptive 
digital experience platform built for the AI era, 
becomes your strategic advantage. It was built for 
the context economy, unifying your content, data, 
and AI to help you achieve scale (solving the content 
problem) and context (solving the data problem). 
This unlocks the reasoning needed to create 
adaptive experiences that win.

Customers expect experiences  
to adapt to them
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Unlock the power of personalization

Step 1: Lay the foundation by capturing real-time context
Before you can adapt, you must 
understand the context of your 
audience. The first and most critical  
step is to start capturing the valuable 
first-party data that reveals how  
users are interacting with your  
digital properties.

What to do
Install the Real-Time Events Tag. This lightweight 
JavaScript snippet, easily deployed via Contentstack 
Launch or your existing tag manager, begins 
capturing behavioral and engagement data  
the moment a visitor arrives on your site.

Why it matters
For marketers: This is your entry ticket to the 
Context Economy. The data captured by this tag  
is the foundation for all future insights, allowing you 
to move from guesswork to a data-driven strategy.

For developers: This is a low-effort, high-impact 
task. The tag is designed for simple deployment 
and won’t compromise site performance, providing 
a secure and efficient way to start collecting the 
crucial behavioral data that fuels the DXP.

Get started now
Install the Real-Time Events Tag

https://www.contentstack.com/docs/data-and-insights/install-real-time-event-tag


4     Personalization Quickstart Guide

Step 2: Turn audience and content data into actionable insights
With data flowing, the next step is to 
make sense of it. The Audience Insights 
App gives you a powerful, visual way to 
understand your content performance 
and audience affinities without ever 
leaving Contentstack.

What to do
Explore the Audience Insights App from the 
Contentstack Marketplace. This app visualizes the 
data collected by the tag, surfacing key audience and 
affinity insights and helping you identify high-impact 
content opportunities.

Why it matters
For marketers: This is where context becomes clear. 
The Opportunity Explorer helps you identify gaps 
between what your audience is interested in and the 
content you provide, finally answering: “What should 
we create next?”.

For developers: This tool empowers marketers with 
self-service insights, reducing ad-hoc requests for 
analytics reports and freeing up your time to focus  
on high-value development projects.

Get started now
Install the Audience Insights App

https://www.contentstack.com/docs/developers/marketplace-apps/audience-insights
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Step 3: Begin experimenting with A/B/n testing
Audience Insights App points you in 
the right direction, but testing is how 
you prove what works. For customers 
with our Personalize add-on, you can 
immediately begin running experiments 
to optimize your content based on 
context and drive better results.

What to do
Use the Personalization Engine to set up your first 
A/B/n test. You can create different versions of your 
content (variants), assign them to specific audience 
segments, and measure which one performs best 
against your goals.

Why it matters
For marketers: This is your first step into  
reasoning-based personalization. The unified 
authoring experience allows you to test and  
optimize directly within your workflow, giving  
you the power to prove your impact on key  
metrics like engagement and conversion.

For developers: Our Personalization Engine is 
delivered at the edge, ensuring lightning-fast,  
flicker-free experiences that don’t hurt site 
performance, which is a critical advantage  
over clunky, client-side tools.

Get started now
Ready to add personalization? Contact your 
Customer Success Manager to schedule a 
personalization strategy session.
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Step 4: Go deeper with omnichannel personalization
While website personalization is a 
powerful start, the ultimate goal is to 
deliver consistent, adaptive journeys 
across every touchpoint. This is where 
you master the Context Economy.

What to do
Explore the full capabilities of Contentstack Edge. 
This involves unifying customer data from all sources 
(your CRM, data warehouses, and other tools) 
to create a complete 360° view and orchestrate 
journeys with Flows.

Why it matters
For marketers: This is how you orchestrate powerful 
customer experiences. By unifying all your customer 
data, you can design adaptive journeys that guide 
individuals seamlessly across channels, maximizing 
customer lifetime value (CLTV).

For developers: This is the clean, powerful 
architecture you want. Our real-time data activation 
allows you to connect and activate data directly from 
your existing data warehouses without complex or 
costly migrations, providing a unified foundation to 
build modern, scalable applications with confidence.

Get started now
Ready to go omnichannel? Contact your Customer 
Success Manager to schedule a DXP strategy 
session.



Contentstack is in the business of real-time digital 
experiences, equipping the world’s most iconic brands 
with the technology to connect authentically with their 
customers like never before. Companies including 
Walmart, Mattel and MongoDB rely on our platform to cut 
through the noise across any channel with personalized, 
data-driven experiences that drive the bottom line.

Request a demo
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