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Brand Guidelines



Logos & Messaging
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8x8 Logo Usage

The 8x8 logo is our 
primary brand mark. It 
represents our company 
and it is how our 
customers identify our 
products and services. 
The 8x8 logo should work 
across all media. The style 
you choose will depend 
on the environment in 
which the logo appears.

The logo is always by 
itself and never appears
with a tagline
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8x8 Logo Usage Don’ts

8X8
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x-series

X series

X-series

X-Series

x series

x-Series

X Series lockup

X Series

Typing do Typing don’ts

X Series Lockup



Color
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Black
#121111
R18 G17 B17
C73 M67 Y66 K83
PMS neutral black c 

Red
#E52920
R229 G41 B32
C6 M98 Y100 K1
PMS 485 C

Dark gray
#76787b
R118 G120 B123
C56 M46 Y44 K10
PMS Cool Gray 9 C

Medium gray
#D9D9D5
R217 G217 B213
C14 M10 Y13 K0
PMS Cool Gray 2 C

Light gray
#F1F3F4
R241 G243 B244
C4 M2 Y2 K0
PMS Cool Gray 1 C

Primary

Neutrals

Accent

White
#FFFFFF
R255 G255 B255
C0 M0 Y0 K0

Purple
#554B6A
R85 G75 B106
C72 M73 Y36 K20
PMS 5275 C

Dark Red
#9A2126
R154 G33 B38
C26 M98 Y91 K23
PMS 7628 C

New teal
#00B5B5
R0 G181 B181
C75 M3 Y34 K0
PMS 7466 C

Light purple
#C69BD1
R198 G155 B209
C21 M42 Y0 K0
PMS 2567 C

Slate
#5F8AA0
R95 G138 B160
C56 M24 Y11 K34
PMS 5415 C

Secondary

Color Specifications

Dark Blue
#44546a
R68 G84 B106
C78 M63 Y40 K22
PMS 7546 C
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High prominence Low prominence 

Primary SecondaryNeutrals

Our primary colors are 
black, red and white. Our 
secondary colors may be 
used to support our 
primary colors but are 
used sparingly to bring a 
pop of color when 
required. 

Accents

Color Proportions



Typography
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Roboto Slab is a 
contemporary serif that 
helps communicate in a 
human, approachable 
manner. 

Use Roboto Slab as the 
lead typeface 
for headlines when 
introducing ourselves and 
when speaking to our 
existing customers.

Open Sans is a clean and 
legible font used for 
subheads and body copy.

 

Primary Fonts
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Primary white background
Black headline
Red subhead
Black body copy

 

Primary black background
White headline
Red subhead
White body copy

 

Type and Color
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Homepage hero 1400x550 

Headline Roboto Slab Reg
Size: 55 pt Tracking: 0
Leading: 64

Subhead Open Sans Reg
Size: 28 pt Tracking: 0

Centered headlines and subheads on homepageS 

Font Usage for Web
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Solid Red
Use on a photograph or white or 
black background. No drop shadow

Outline photography 
to be used on photography or 
on a black background

CTAs Open Sans Bold
CTAs should be uppercase 
and 
set in Open Sans Bold.
Do not use punctuation. 
If a CTA is included within 
a 
sentence or paragraph, 
match 
the case of that sentence. 

 

Outline black 

CTAs and Buttons



Photography
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The new way of communicating
The world of business communications and 
collaboration is changing. 8x8 is driving that 
change and the photography we use should 
reflect that.  People are actively engaging 
throughout the day on video and 
teleconference through their phones, tablets, 
computers and video conference monitors.

Select photos that catch people in these 
moments. Photos should feel candid and 
real–not posed. 

Overview and Examples
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Always use the X pattern 
treatment on images 
with a high-profile 
placement such as 
advertising, web headers, 
email headers, ebook 
and white paper covers. 

Please don’t put X 
treatment over faces.

This treatment can be 
used on the left or the 
right. 

Note: some images may 
need a 10-20% black 
overlay in order for type 
to be legible 

Photography Treatment



Iconography
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Icon Library Examples
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Icon Library Examples



Examples
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1-Pager Example
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White Paper Example
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Magazine Example



Partner Co-Branding
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Logo placement: The 8x8 
logo in co-branded 
banners should have equal 
or greater weighting to the 
partner logo. 

The specifics of logo 
placement will vary by the 
banner aspect ratio. 

Create a clean area 
adjacent to the CTA for 
placement of the partner 
logo.

Photography: Partner 
banner ads do not receive 
the translucent X pattern 
treatment over 
photography.

Partner 
Logo

Partner 
Logo

No X pattern 
treatment over 
photography

Partner 
Logo

Co-Branded Banner Ads



26  | © 8x8, Inc.  All Rights Reserved.

Logo placement: The 8x8 
logo sits in the header 
area. The partner logo is 
specified for the email 
footer.

Photography: Partner 
email headers do not 
receive the translucent X 
pattern treatment over 
photography.

No X pattern 
treatment over 
photography

Partner logo 
placement area

Co-Branded Emails
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Logo placement: The 8x8 
logo sits in the top left of 
the header area. The 
partner logo is specified 
for the top right  of the 
header.

Partner logos should never 
be larger or more  
prominent than the 8x8 
logo.

Photography: Partner 
email headers do not 
receive the translucent X 
pattern treatment over 
photography.

No X pattern 
treatment over 
photography

Co-Branded Landing Page
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Logo placement: The 8x8 
logo sits in the bottom 
footer area of the social 
card. The partner logo is 
specified for the bottom 
right.

Partner logos should never 
be larger or more  
prominent than the 8x8 
logo.

Photography: Partner 
social cards do not receive 
the translucent X pattern 
treatment over 
photography.

No X pattern 
treatment over 
photography

Partner logo 
placement area

Partner Logo

Co-Branded Social
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Logo placement: The 8x8 
and partner logos should 
be placed in the header 
area of the document. The 
8x8 logo to the left of the 
partner logo.

Partner logos should never 
be larger or more  
prominent than the 8x8 
logo.

Co-Branded Collateral


