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Holiday Visitation Recovery
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$339 MILLION

VISITOR EXPENDITURE YE JUNE 2023
FROM 150,000 INTERNATIONALVISITORS

AVERAGE SPEND

PURPOSE OF VISIT YE JUNE 2023

TOTAL VISITORS AVERAGE NIGHTS PER TRIP
VISITING
HOLIDAY FRIEMDS AMD BUSINESS OTHER®
RELATIVES
0 Q
)
23.9 QT.T[EF
Y¥E JUM 2023
104,000 16,000 10,000 25,000
294,000 11.0 -59% -1.5% +2.7% -0.3%
YE JUM 2019 YE JUM 2019 YE JUM 2019
NORTHERN TERRITORY SUMMARY Ch‘";';?l‘:"“ . Chaz'g_%;“”
YEAR ENDING JUNE 2019 2023 2019 2023
Visitors (‘000) 294 150 -49% 251 104 -59%
Visitor nights (‘000) 3,222 3,587 11% 1,857 1,045 -44%
Expenditure ($ million) 454 339 -25% 362 141 -61%
Average length of stay (nights) 11.0 23.9 12.9 7.4 10.0 2.6
Average spend per trip ($) 1,545 2261 46% 1,439 1,352 -6.1%
Visitor market share (%) 3.4 2.8 -0.6pp 5.4 45 -0.9pp
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INTERNATIONAL VISITOR SOURCE MARKETS

g& UNITED STATES OF AMERICA ~ =f= NEW ZEALAND
— VISITORS 26,000 i VISITORS 8,000 1
- EXPENDITURE $45M EXPENDITURE $14M
,4Ia. UNITED KINGDOM 4B NETHERLANDS
= 7 VISITORS 18,000 1 VISITORS 4,500 1
@r EXPENDITURE $31M - EXPENDITURE $9M
e GERMANY o SWITZERLAND
VISITORS 12,000 1 VISITORS 4,400 .
EXPENDITURE $16M EXPENDITURE $13M
‘ ' FRANCE JAPAN
VISITORS 4,300 .
e
INDIA CANADA
VISITORS 9,000 T VISITORS 4,000 1
EXPENDITURE $7M EXPENDITURE $3M
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Top End

TOPEND Change on Yy Change on

VEAR ENDING JUNE ~r 2019

Visitors (‘000) 134 88 -35% 96 45 -53%
Visitor nights (‘000) 2,125 2,793 31% 1,047 730 -30%
Expenditure ($ million) 172 272 58% 105 89 -15%
Average length of stay (nights) 15.8 31.9 16.1 10.9 16.2 5.3

Average spend per trip ($) 1,279 3,105 143% 1,096 1,985 81%

Visitor market share (%) 1.6 1.6 Opp 2.1 1.9 -0.2pp
Visitor market share of the NT (%) 45.6 58.4 12.8pp 38.1 43.1 5.0pp
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Central Australia

INTERNATIONAL VISITOR

CENTRAL AUSTRALIA Bezaes o Crangecn [

YEAR ENDING JUNE Top End
Visitors ('000) 203 76 -63% 198 -12%
Visitor nights ("000) 1,078 788 -27% 808 315 -31%
Expenditure ($ million) 281 67 -76% 255 52 -65%
Average length of stay (nights) 5.3 104 5.1 4.1 4.5 -4.9%
Average spend per trip ($) 1,383 880 -36% 1,284 733 -124%
Visitor market share (%) 24 1.4 -1pp 4.2 3.0 -1pp
Visitor market share of the NT (%) 69.0 50.6 -18.4pp 78.9 67.4 -16.5pp
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Travel fFactor importance

Importance Factors Importance Factors
(% rank factor in top 5) (% rank factor in top 5)
Global aggregate - ¥T August 2023 Global aggregate
Safety & security [N s3
World dlass beauty and nature [ 40 60 -
Good food & wine [ 37
Value for money NI 37 55 M
Friendly citizens [ 31 Safety
Family friendly [ 26 50 A
Ease of entering a country or obtaining a visa [N 25 45
clean cives SN 25 WC nature & beauty ¥
WC aquatic & coastal [ 24 40 y
Historic buildings & architecture [ 22 Good Faw ¥
Range of accomm. [N 21 35 4 Value for money
Romantic destination [N 17 Friendly citizens
Ancient civilisations & ruins to explore [ 15 30 A Family ,friendly
Luxury accomm. [N 15 25 =& (lean cities :
Vibrant dity lifestyle [N 14 ™ WC aquatic & coastal
Sustainable tourism experiences and providers [ 14 20
Greatshopping D 13
World dlass events of interestto me [ 13 15
Different and interesting local wildiife [ 13
Museums & galleries [ 12 10 N
Authentic native, indigenous or First Nations' experiences - g 5 5 5 f‘ o E E _:? é-' j-' fi\:‘f rr\'fj'“' 5? i‘u"" AY Significantly higher/
A destination that caters for my accessibility needs [l 7 = = < R < = < ] &R ,:3' FI :_’i ;:-'? < lower than previous period
ol - - L S o
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Barriers

Barriers to intending Aus (Top 15) Top 15 barriers by market (%) ot ITop 2
7% of Global aggregatgu';its'tngggng to visit Australia INDO | NZ | SING IMALAY| KOR | JAP |CHINA|INDIA| GER | USA | UK | HK FRA | CAN
Expensive airfares [ 23 | 14 16 | 23 | 27 19 | 18 9 20 | 38 20 | 36 |25 39 39
I'd prefer to/ have planned to travel to other places _ 21 26 28 25 20 22 21 15 19 20 24 19 18 17 23
High cost of traveling around [N 20 16 16 22 | 33 24 1 15 8 19 23 21 | 23 | 22 10 | 28
Itistoofartotravel [N 19 6 1 9 11 22 | 12 | 13 | 14 (a2 26 |88 18 30 | 33
High cost of living expenses [ 15 16 15 18 29 16 11 9 17 13 9 16 15 13 17
The current financial/economic situation is not favourable - 12 16 13 10 25 12 3 10 11 15 9 14 11 10 12
Covid-19 related factors 12 16 7 12 21 10 9 17 21 9 11 7 10 11 B
| don't have enough annual leave - 12 11 9 14 12 14 16 15 11 11 8 10 17 7 10
It is easy to put off for another time - 11 9 17 12 10 16 9 6 13 9 11 7 13 7 9
| don't know enough about what to do there - 10 14 4 10 16 8 11 ] 11 7 13 7 13 9 10
The Australian dollar makes it too expensive to holiday there - 10 10 5 8 27 10 12 8 13 5 4 7 9 9 7
| have already travelled there and now want to see other places - 10 B 21 18 g 8 12 7 11 4 7 8 9 6 5
| don't kniow anyene who lives there - g 14 | 14 8 5 11 9 13 10 8 7 9 10
itistoo hardtoplan [ S 5 3 10 8 8 12 11 9 9 7 12 7 6
| am worried about dangerous animals in Australia e.g. snakes, spiders, etc - ] 10 B (i1 7 10 3 11 B 13 9 12 5 11 11
| am concerned about the Australian climate e g. bushfires, temperature - 8 11 6 B 9 B 5 13 11 7 B 9 i 10 6
*26eh
E::'rri;lrl Political relations between Australia and my country are not favourable . 4 ] 1 2 3 3 1 12 ] 2 4 3 5 5 2
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What to highlight to new visitors

Australia’s Association - Visited Aus

(% rank factor in top 3)
Global aggregate - YT Aug 2023

WC aquatic & coastal

Wildlife

We natural beauty [N 72

satery & securny [ 71

Family friendly | 71
Range of accomm. [ 67
Clean cities | 65

Friendly citizens

Sustainable tourism experiences and providers

=)}
=

Ease of entering a country or cbitaining a visa

World dass events of interest to me

Ln

Luxurny accomm.

Authentic native, indigenous or First Nations' experiences

o w
o

W

Accessibility needs
Vibrant city lifestyle
Good food & wine
Great shopping

nowen
= LN
¥}

Romantic destination

F=9
e

Value for money

I
[

Museums & galleries 38
Local festivals _ 35
Historic buildings & architecture _ 22
Ancient civilisations & ruins to explore _ 17

Consumer Demand Project Global Report — August 2023

Australia’s Association - Not Visited Aus

(% rank factor in top 5)
Global aggregate - YT Aug 2023

W aquatic & coastal
Wildlife a7
WC natural beauty A8
Safety & security 40
Family friendly 33
Range of accomm. 34
Clean cities 34
Friendly citizens 35
Sustainable tourism experiences and providers 26
Ease of entering a country or obtaining a visa 21
World class events of interest to me 22
Luxury accomm. 26
Authentic native, indigenous or First Nations' experiences 24
Accessibility needs 17
Vibrant city lifestyle 24
Good food & wine 23
Great shopping 23
Romantic destination 19
Value for maney 16
Museums & galleries 16
Local festivals 17
Historic buildings & architecture 12

Ancient civilisations & ruins to explore 10
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% difference post visitation
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NT recognised attributes

Association with Association with Association with
World Class Nature and Beauty History & Heritage Wildlife
% of Aus considerers - Global aggregate % of Aus considerers - Global aggregate % of Aus considerers - Global aggregate
Top 10 Top 10 Top 10
50 45 60
45 - v 40 7 K
angaroo
40 == : Mﬁnlc Coast i Sydney 20
Blue Mountains 35 Melbourne fsland
35 1
Kakadu 30 1
Kangaroo Island Uluru 40 Kakadu
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Immediate opportunity markets (Australia)

Longer haulinternational trip
(beyond 4 hours flight)

Aug 2023
Global aggregate 76
singapore __a0_ RN
New Zealand 30 R A
Hong Kong 79
Canada 79
Indonesia [FE} 34 RE
South Korea 78
India B <
usa 78
UK 76
China e
France 74
Japan 70V
Malaysia 69 Vv
Germany 67 V
B Not comfortable Would consider [ Actively planning Not sure
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Importance of information provided in native language
% of respondents by market - August 2023

# ]
_—E e e = i E

Indonesia Malaysia South Korea Japan China Germany France Hong Kong

B Not at all important
Not very important
Somewhat important

Important

B Very important
38
36 31 o 38
19
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Tourism Industry Strategy Update
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Chart 5.4 International visitor and spend targets to 2030
450 413k total trips
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294Kk trips, 2018-19
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Trips (000
Spend (S billion)

BN |nternational visitors - Holiday International visitors - Total

= |nternational spend - Total = |nternational spend - Holiday
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